
  Closing the 
achievement gap

Opening 
worlds of
possibility...

PBS KIDS, for preschoolers, and PBS KIDS GO!,  
for early elementary school kids, inspire and 
nurture curiosity and a love of learning in children.  
PBS offers all children—from every walk of life— 
opportunities for exploration and discovery 
through content on television, mobile devices,  
new media, the web and community programs.  

Empowering children for success in school and  
in life, only PBS KIDS and PBS KIDS GO! have 
earned the unanimous endorsement of parents, 
children, industry leaders and teachers. 

PBS, with its nearly 360 member stations,  
serves more than 110 million people on TV and 
nearly 19 million people online each month.



Opening worlds of possibility...
Closing the achievement gap

No other media company does more  

to help America’s children succeed than 

PBS®. By leveraging the tremendous 

power of media across all platforms—TV, 

online, mobile and more—PBS increases 

the odds that all children succeed in 

school and in life. 

Many American children have limited 

early opportunities to explore the worlds 

of literacy, language, math, science 

and the arts. Cultural, geographic and 

economic barriers stand between them 

and important learning opportunities. 

PBS is helping overcome these barriers, 

expanding access to these worlds, 

giving children the tools they need to 

learn reading, science and math and 

providing them with a greater chance  

to reach their full potential. 

PBS’ commitment to use media to help  

all children has earned the respect  

and appreciation of the American  

people. For the second time in a row, 

the American public has rated PBS 

the most educational media brand and 

the undisputed leader in children’s 

programming. The following graphs 

highlight the results of a December  

2009 GfK Roper Public Affairs & Media 

survey comparing media brands.



PBS KIDS helps children 
realize their potential
How much do you agree with the statement that                       helps children realize  
their potential? 

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).
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Nielsen NTI and Google Analytics. 2009. 

More than 21 million 
children watch PBS KIDS® on TV, 

and more than 20 million engage 
with PBS KIDS online each quarter.



PBS KIDS is the #1 
educational media brand

PBS KIDS

National Geographic Kids

Discovery Kids

Leapfrog

Disney

Nickelodeon

Scholastic

Nick Jr.

Fisher Price

Playhouse Disney

KOL (AOL for kids)

YahooKids

Starfall

1

21

14

13

10

9

6

5

5

3

*

*

*

0% 5% 10% 15% 20% 25% 

Which one of the following media brands or companies do you believe is the 
most educational for children?

Percent saying each brand/company is “most educational” for children.

* indicates fewer than 1%.



PBS KIDS prepares children 
for success in school and life
How much do you agree with the statement that                         helps prepare children  
for success in school and life?

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).
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PBS is the #1 source 
of TV and online content used by 
pre-K teachers in the classroom.

Grunwald Study, 2009 Media and  
Technology Use and Trends Among K-12  

& Pre-K Teachers.



PBS KIDS helps children learn 
reading, math & other essential skills
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How much do you agree with the statement that                        helps children improve  
their reading and math skills? 

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).

Preschoolers from low-income  
communities who participated  

in PBS KIDS’ media-rich curriculum  
outscored their peers who did 

not participate in the media-rich curriculum  
on all tested measures of early literacy.

Penuel, William R. et.al. “Summative Evaluation  
of the Ready to Learn Initiative.” 

Education Development Center, Inc. and  
SRI International. 2009.



Reading/Literacy
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How well does PBS KIDS address the following topic areas?

Percent saying “very/moderately well” on a 4-point scale (not at all well, not too well, moderately well, very well). 

PBS KIDS offers  
9 literacy series and 15 

series on science, technology,  
engineering and math.



PBS KIDS is the leader
in innovation
How much do you agree with the statement that                         is an innovator in  
children’s educational media?

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).

How much do you agree with the statement that                         is the undisputed  
leader in children’s programming?

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).
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PBSKIDSPlay.org  
was named the winner of 

the 2009 Teachers’ 
ChoiceSM Award for 

the Family.



PBS KIDS is a trusted 
and safe environment
How much do you agree with the statement that                         is a trusted and safe 
place for children to watch television? 

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).

How much do you agree with the statement that                         is a trusted and safe  
place for children to visit online?

Percent saying “agree strongly/somewhat” on a 4-point scale (disagree strongly, disagree somewhat, agree somewhat, agree strongly).
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For the 12th year in a row,  
PBS KIDS won more 
Emmy® Awards for 

children’s programs than any 
other media company. 



PBS KIDS serves all children

NTI, PBS weekly cume for 08-09 broadcast season.

On TV

PBS KIDS attracts a higher proportion of viewers from Hispanic, African American  
and low-income homes compared to their representation in the U.S. population.

PBS KIDS audience versus total U.S. population.
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Children from low-income 
families who watched as few as 2 

episodes of SUPER WHY! scored 46% 
higher on standardized tests than those 

who did not watch SUPER WHY!.

 Linebarger, D.L., Wainwright D.K, McMenamin, K. 
University of Pennsylvania Annenberg School 
for Communication “Summative Evaluation 

of Super Why!” 2008. 



Survey Methodology
The findings are based on a survey commissioned by PBS and conducted by GfK Roper Public Affairs & Media that polled 1,006 American adults  
over the age of 18 between December 11-13, 2009.

Roper Public Affairs & Media GfK 
Roper Public Affairs & Media  is a division of GfK Custom Research North America specializing in customized public opinion polling, media & 
communications research, and corporate reputation measurement – in the US and globally. In addition to delivering a broad range of customized 
research studies, GfK Roper Public Affairs & Media draws from GfK’s syndicated consumer tracking services, GfK Roper Reports® US and GfK Roper 
Reports® Worldwide, which monitor consumer values, beliefs, attitudes and behaviors in the US and more than 25 other countries. Headquartered 
in New York, GfK Custom Research North America is part of the GfK Group. With home offices in Nuremburg, Germany, the GfK Group is the No. 4 
market research organization worldwide. Its activities cover three business sectors: Custom Research, Retail and Technology, and Media.  
The Group has more than 115 companies covering 100 countries.  For further information, visit: www.gfk.com

The PBS KIDS and PBS KIDS GO!® logos are registered marks of PBS; Sesame Street® and associated characters, trademarks and design elements 
are owned and licensed by Sesame Workshop. ©2010 Sesame Workshop. All Rights Reserved.; CURIOUS GEORGE: ® & ©2010 Universal Studios and/
or HMH. All Rights Reserved. SUPER WHY! ©2010 Out of the Blue Enterprises LLC. All Rights Reserved.; Sid the Science Kid TM & ©2010 The Jim 
Henson Company. All Rights Reserved.; Dinosaur Train-™ & ©2009 The Jim Henson Company. All Rights Reserved.; ©2010 Scholastic Inc. SCHOLASTIC, 
WORDGIRL are trademarks of Scholastic Inc.; TM© 2010 Sesame Workshop. Arthur character registered trademark and ©2010 Marc Brown.

Quantcast, December 2009. 

Online

PBSKIDS.org attracts a higher proportion of web users of Asian, Hispanic and African 
American descent compared to their representation in the average U.S. web audience.

PBSKIDS.org ethnicity demographics versus total U.S. web audience.
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