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.STX 

 

MS. ERBE:  This week a special edition of To The Contrary on teen sexuality.  

First, we look behind the headlines at the recent drop in teen pregnancy rates, and ask 

teens how they feel about sex.  Then, fathers organized to change Madison Avenue's 

highly sexualized approach to marketing to their teenaged daughters.  Finally, a singular 

program that teaches male high schoolers violence isn't manly. 

 

 (Musical break.) 

 

MS. ERBE:  Hello, I'm Bonnie Erbe.  Welcome to this special edition of To The 

Contrary.  After rising for more than two decades, teen pregnancy rates in the United 

States have begun to fall.  The latest data from the Centers for Disease Control shows 



teens, particularly younger teens, are delaying first time sex, and getting pregnant less 

often.  Today, a look at what experts and teens say has made the difference. 

 

Behind the headlines, teen pregnancy rates had been rising steadily since 1980, 

but according to the latest data from the Centers for Disease Control and its National 

Survey of Family Growth, U.S. teens, particularly younger teens are delaying sex and 

getting pregnant less often.  To The Contrary reports on what has made the difference 

according to experts and teens alike. 

 

Avra Stackpole and her friends attend high school in Virginia.  They've known 

each other since middle school.  In their circle, teen sex is not a given. 

 

MS. STACKPOLE:  There's a lot of people who I know who have had sex.  

There's a lot of people I know who haven't had sex.  So, I think it's pretty mixed. 

 

MS. ERBE:  Statistics from the first major government survey of teen sexual 

activity in almost a decade confirmed that.  Younger teens are delaying sex, with the 

percentage of young teen girls who report having sex dropping by 7 percent over 14 

years, and for young teen boys by almost 20 percent.  Teens are delaying, not just 

intercourse, but also first sexual encounters.  That means a lot to Sarah Brown, Director 

of the National Campaign to Prevent Teen Pregnancy. 

 

MS. BROWN:  It's a huge change.  These rates are down in every single state, in 

every racial and ethnic group, and amongst all groups of teens. 

 

MS. ERBE:  Pregnancy and birth rates are dropping for older teens as well, but 

not as dramatically. 

 

Another change according to these high schoolers, even sexually active teens see 

avoiding pregnancy as a priority. 

 

MR. GORIN:  People these days just really, I guess, don't want to have a baby.  

They're more worried about it now. 

 

MS. GODLA:  There aren't many kids who, where if they are out having sex, 

don't have some kind of protection.  They are using condoms or birth control. 

 

MR. GORIN:  You wouldn't want to be known as the guy who got -- girl 

pregnant. 

 

MS. ERBE:  Pregnancy rates among African American teens declined most 

sharply.  Groups such as this teen pregnancy prevention club play a part, and help break 

down old stereotypes. 

 



MS. JONES:  You know, they're always giving statistics about people in the city, 

or children in the city, and all of them have to say, all of them are doing it, but that's not 

actually true.  You can find a lot of people who don't. 

 

MS. ERBE:  So, we asked, how many of your friends practice abstinence. 

 

MS. STONEY:  Very few, like 2 percent.  But, I mean, they make a difference.  I 

don't know a lot who do, but I do know some, so it is making a difference.  And those 

who do practice that, they really stick to it and stuff, they're committed. 

 

MS. ERBE:  The good news is, teen pregnancy rates are dropping, although the 

U.S. still has the highest rate among developed nations.  The bad news is, the government 

reported little to resolve the debate over the efficacy of abstinence programs versus sex 

education. 

 

MS. BROWN:  The basic idea that young people can be offered the option or the 

strong message to not have sex, particularly in this culture is a very good idea.  That is 

not at odds with also offering information about contraception and services.  That you 

need more of both. 

 

MS. ERBE:  The CDC report also shows, while pregnancy rates are down, rates 

of teens contracting sexually transmitted diseases, or STDs, are skyrocketing.  Those 

include rates of genital herpes, HIV, syphilis, and other diseases.  This means teens aren't 

having less sexual contact, that emphasizes the importance of early teen sex education by 

parents. 

 

MS. BROWN:  A lot of parents think that they have to sit down one magic day, I 

don't know, when someone is -- I never figure out if it's 11 or 13, or whatever, and have 

this 45-minute awkward talk, which the parents hate, and the kids really hate.  What 

makes a difference is the 18-year talk, how do we treat people in our family, what do we 

say about intimate relationships, how do we think about non-marital childbearing, teen 

child-bearing, what do we think about marriage, about male-female relationships? 

 

MR. GORIN:  In high school, it's nothing abnormal.  It's completely normal for 

two people to have oral sex, even if they're not going out, or anything like that. 

 

 

 

MS. STONEY:  I know a lot of girls who are on birth control or they get the shot, 

and most of them do not use condoms when they have sex.  So, I think that accounts for a 

lot of the STDs, because they're not really worried about that, all they're worried about is 

pregnancy.  But, they -- I don't know, I guess they just tend to neglect the thought of 

STDs or STIs, it's not reality for them. 

 

MS. ERBE:  Back in the Stackpole kitchen, the teens gossip about classmates, but 

they feel their own sexual reputations often get exploited by the media. 



 

MS. STACKPOLE:  The media gives it a really negative portrayal, and it makes 

teens look really bad, even though it's not really as bad as it looks, I guess. 

 

MS. PARCHAM:  I've never heard of oral sex parties, I don't ever want to hear 

about that again. 

 

MS. ERBE:  All the teens we talked to stressed the importance of parental 

guidance. 

 

MR. BLAGRENE:  My father told me, if I get anyone pregnant, don't come home 

and tell me. 

 

MR. GREENE:  I think some of the best sex education comes from your parents, 

because they know how to relate to you better than some random person that might come 

to school, might come to speak to your school for one day. 

 

MR. WELLS:  If you live in a good environment, and your parents pay attention 

to what you do, then I think there's a lot less chance that you'll go into something 

recklessly. 

 

MS. ERBE:  Today's parents worry about more than just teen pregnancy. 

 

MS. GODLA:  I worry more about the sexually transmitted diseases.  I worry a 

lot about what it can do to their self-esteem. 

 

MR. STACKPOLE:  The drumbeat about HIV and other kinds of blood-borne 

diseases, and sexually transmitted diseases that are emerging from people are pretty 

scary.  And so, I think, at some levels kids have heard those messages, and perhaps 

changed their behavior. 

 

MS. WEISBERG:  I don't think kids are having any more or any less sex than we 

all were having.  I just think it's just talked about more. 

 

MS. BROWN:  I think the thing that parents most need to understand is that their 

behavior around their children, their words and their actions have a huge effect. 

 

MS. ERBE:  So, Sarah Brown, now here you are in person, good to see you. 

 

MS. BROWN:  Looking the same. 

 

MS. ERBE:  So, teen pregnancy is down, that's the great news.  But it seems like 

listening to these kids, oral sex is way up, and it's done no matter what.  So, what's the 

role of parents here, because they seem to be the best weapon against problems? 

 



MS. BROWN:  Well, first of all, just a little bit of sort of therapy here.  We are 

not at all sure that oral sex is up.  What we now know is that it certainly exists, maybe 

sort of 10 percent of kids 13 to 16 have had oral sex.  But, you know, this notion that 

everybody is doing it, and it's dramatically increased, I just don't think that's true.  But it 

is on the scene. 

 

MS. ERBE:  Well, what accounts for -- but STDs --  

 

MS. BROWN:  Absolutely.  Sexually transmitted diseases are up, and I think the 

simplest explanation is that some of the most effective methods to prevent pregnancy, 

which is why the rates have gone down, in part, do not protect against sexually 

transmitted diseases.  For example, taking the pill, that is a fantastic way to prevent 

pregnancy, it does nothing for HIV/AIDS, for STDs. 

 

MS. ERBE:  So, what role for parents here, because we really want to give 

parents something to walk away from? 

 

MS. BROWN:  Parents are, I think, the great sort of unrecognized weapon here.  

You know, we've been so focused on what goes on in the classroom, or what goes on in 

the media, or what poster goes up in the bus.  And, in fact, what happens around the 

kitchen table over years and years and years, how the adults treat each other, what they 

say to their young people, the rules they set make a huge difference.  For example, we 

know that if a girl 13, 14, 15, is romantically involved with a young man who is 21 or 22, 

it's a recipe for disaster.  So, I say to parents, here's the deal, don't let your young teens 

get romantically involved, boy or girl -- a propos your earlier segment -- with somebody 

who is older.  I mean, that's sort of grandma stuff.  Where are you?  What time are you 

coming home?  You don't have girlfriends and boyfriends at 13.  Very simple stuff. 

 

MS. ERBE:  But there's a lot -- you were going to say something. 

 

MS. BEYER:  Well, you know, I was thrilled to see that People Magazine poll 

said that 70 percent get their information from the parents, and that to me was thrilling.  

But there's another number that said, the parents were assuming that the children got it, as 

my mother used to call it, in the gutter, that they were getting it from their friends.  And 

so, we've got more power than we think. 

 

MS. BROWN:  It's fascinating.  We do, indeed, and it's fascinating.  If you say to 

parents, what influences your kids in their sexual decisions, they say, oh, well, it's media, 

it's peers, it's -- if you ask the teens, number one, consistently is parents.  The parents 

don't know that.  They somehow think that once kids get to, I don't know, 12 or 13, that 

they've lost them.  That they're just out there.  They have no influence.  And that is not 

true. 

 

MS. ERBE:  But the dialogue has to start then with the parents before 12 or 13. 

 

MS. BROWN:  That's right. 



 

MS. SOSA:  And I think your point is so important because what the poll also 

showed is that because the parents don't think they're that important, they're not talking to 

the kids enough, and the kids are saying, my parents aren't talking to me enough, I want 

to hear what my parents say about this.  I have to say, many of us are parents at this table, 

it will be very hard for me, I don't know how to do it. 

 

MS. BEYER:  And you've got a great Web site on that. 

 

MS. BROWN:  Thank you. 

 

MS. ERBE:  Spell it out quickly, please, what do you say at what age? 

 

MS. BROWN:  It's not all about sex, it's much more about relationships, what's 

right, what's wrong, how do we treat situations in our family.  What I say to parents is, 

watch TV with your kids.  All you have to do is turn on the TV, and in no time flat there 

is a situation, and you say, how would you have handled that?  Do you think she said the 

right thing?  What could her mother have done differently?  And talk.  TV, for all the 

reason that people worry about it, is also a great conversation starter.  Ask them about 

their friends, know their friends' parents.  Get involved in their lives. Go to their events, 

know what they're doing, and the opportunities to comment, to advise are enormous if 

you're looking for them. 

 

MS. ERBE:  At what age?  Because at some point, you're going to get the 

question, where do babies come from? 

 

MS. BROWN:  The answer, though, is talk sooner rather than later.  Parents used 

to say, we're not going to have to talk about any of this stuff until they're 13-14.  We say, 

8-9 start talking about sex, not just what's safe, but also what's right. 

 

MS. ERBE:  Marketing directed at children, especially young girls has become a 

multibillion dollar business.  Young girls are being surrounded by sophisticated, highly 

sexualized ad campaigns hawking everything from dolls to clothes to fashion accessories.  

Now, some dads are saying, enough.   A nonprofit group called Dads and Daughters is 

going father-to-father to try to get corporations to reconsider marketing strategies. 

 

MR. KELLY:  You, Mr. CEO, do you want your daughter to be posing 

pornographically in magazines to sell blue jeans?  Well, and is that the message you want 

your daughter to have? 

 

MS. ERBE:  The group Dads and Daughters says marketing today is very 

sophisticated with child psychology researchers helping advertisers develop effective 

sales campaigns.  U.S. companies spend more than $13 billion a year advertising to kids 

who, in turn, influence hundreds of billions of dollars in purchases each year.  The group 

wants to make sure those messages to girls are positive.  Members have successfully 

tackled negative marketing toward girls before. 



 

MR. KELLY:  In fact, an advertisement, a TV advertisement that Campbell's soup 

did featuring preteen girls that was marketing soup as a diet aid.  We wrote to the male 

CEO, the dad CEO, and said, look, prepubescent girls should not be obsessing about their 

weight, it's incredibly unhealthy.  And they wrote back and said, you know, we hadn't 

thought about it that way.  We're pulling the ad. 

 

MS. ERBE:  Dads and daughters also lobbies for public policy supporting girls.  

Fathers have testified before the Food and Drug Administration to uphold the ban against 

silicon breast implants.  The group also fought to support continued funding for Title IX 

and girls' athletics in schools.  Kelly believes it helps to have men advocating. 

 

MR. KELLY:  And the fact is, you look at the Fortune 500, only about five or six 

of those companies have female CEOs.  The other 495 are guys.  As the father of two 

adult daughters, that makes me crazy.  But, it's a -- I choose to think of it as a double-

edged sword in that it gives me a way to get to those decision makers, or get to the 

overwhelming majority of people in the U.S. House and Senate who are men, and get to 

them and say, look, think about this like a dad. 

 

MS. ERBE:  Kelly says there isn't enough positive marketing to girls, and when 

there is, it doesn't get enough attention. 

 

MR. KELLY:  For example, we gave an award to Chevy trucks that did a lovely 

commercial a couple of years ago, it was a wonderful portrayal of strength and 

dependability in the father-daughter relationship.  And then Chevy transferring those 

qualities on to the truck saying the truck is strong and dependable too.  What a unique 

way to market a truck as opposed to taking that same young woman and putting her in a 

bikini on the hood of the truck.  So, you know, we gave them an award and tried to draw 

attention to them and praise them for it.  Of course, the media didn't pick up on that. 

 

MS. ERBE:  The work isn't all in corporate America.  Kelly says dads need to do 

their part at home, too.  He doesn't say no to all media, but he does encourage parents to 

monitor what their daughters are consuming. 

 

MR. KELLY:  Parents can, first off, talk to your children about it.  Don't let 

magazines, or television, or other media into the house that you're not willing to read and 

watch, too.  I'm totally opposed to censorship.  I don't think parents should ban 17 or YM 

from their daughter's rooms.  But I also think they should read it, too, and talk to their 

daughters about what they see, and how it feels. 

 

MS. ERBE:  Kelly believes dads can make a big difference in their daughters' 

lives, and he urges dads to seriously consider the role they play. 

 

MR. KELLY:  Go find five or six adult women you work with and ask them 

about their relationship with their fathers.  I've got $20 that says you don't get a lukewarm 

answer, you either get he's my hero, I worship the ground he walks on, or you get, he's an 



expletive deleted and I hate his guts.  That's empirical evidence of how important we are.  

And not enough of us realize how big an impact we have on our daughters and step-

daughters lives, and we need to take that impact and use it in as positive a way as 

possible. 

 

MS. ERBE:  Despite the advancement and empowerment of women at home and 

at work, violence against women continues to take place in the U.S. at unacceptable rates.  

The Department of Justice reports, one in six U.S. women has been the victim of a 

completed or attempted rape, and nearly 25 percent of American women report being 

raped or physically assaulted by a spouse or on a date.  These rapes cross economic, 

educational, cultural and racial lines.  Some activists believe this results from cultural 

attitudes that persist in defining masculinity by dominance over women. 

 

To The Contrary profiles how one Washington, D.C., group is challenging young 

men to change those attitudes. 

 

MR. LEMMON:  You teach young children that in order to be a real man, you 

have to be ready to fight at any moment, ready to kill at any moment, literally. 

 

MR. RIDER:  Take, for example, some of the messages we're getting in the 

media, I used to look at World Wrestling Entertainment, this is the idea that men are 

supposed to be strong, men are supposed to be tough, men are not supposed to be 

vulnerable and helpless in any way.  Men are not supposed to talk about their feelings.  

We're teaching men that the greatest ideal is to have lots of power and lots of dominance, 

to have lots of money, to have sex with lots of women. 

 

MS. ERBE:  Just as girls are taught what it means to be a lady, boys are 

constantly bombarded with images of what real men should look and act like, from the 

best selling movies to the hottest video games. 

 

MR. CRUZ:  From all the outside factors, I got the idea that men should be tough, 

rough. 

 

MR. SMITH:  Kind of like peer pressure to live up to what the media portrays. 

 

MS. ERBE:  And all too often real men are portrayed as being violent towards 

women.  But groups like Washington, D.C.'s, Men Can Stop Rape are challenging the 

culture of violence against women by training men to be activists for women.  Men Can 

Stop Rape works with men from all walks of life, from the military to prisons, much of 

their mission involves working with young men in local area high schools.  But they've 

also shared their message in workshops across the nation.  Whereas rape prevention 

groups were once geared towards women to stop their chances of being sexually 

assaulted, groups like Men Can Stop Rape are finding value in asking men to end the 

culture of violence against women. 

 



MR. RIDER:  Instead of going into a room, which I think in a lot of ways is the 

traditional approach, looking at a room full of men and saying, you all are potential 

rapists, we all go into a room and say, you all are potential allies.  We know that, while 

most sexual assaults are committed by men, that very few men commit sexual assaults.  

The fact is, we all support this culture that supports violence and supports dominance of 

women. 

 

MS. ERBE:  Another organization, The Family Violence Prevention Fund, ran 

these public service announcements last year as part of their Teach Early National 

Campaign.  Men Can Stop Rape took its message to the public through its strength 

campaign posting ads in D.C. busses, and all D.C. public high schools. 

 

MR. RIDER:  The sort of dominance story around sexual assault prevention is 

that men should not care, that this is a woman's issue.  And so we ask the question, how 

is it a men's issue, and get a variety of responses to that question. 

 

MS. ERBE:  As Men Can Stop Rape's Director of Community Education, Neil 

Irvin works with middle school, high school, and college men throughout the 

Washington, D.C., metropolitan area.  Today, he meets with Men Can Stop Rape's Men 

of Strength Club at Washington, D.C.'s, School Without Walls. 

 

MR. IRVIN:  The kids come into our presentations, workshops, trainings, most 

clubs with all the baggage that is available.  I mean, there is the perception that men are 

more -- men are superior to women, and all the potential problems that that brings, 

whether it be thinking that women's roles are to solely be in the kitchen, or to provide sex 

whenever they want, or that they should be as educated or get paid as much money.  I 

mean, all kinds of stereotypical things that sexism breeds are the baggage that they bring. 

 

MS. ERBE:  You may not be familiar with music stars Cisco or Eminem, but Men 

Can Stop Rape addresses issues of masculinity and dominance in ways these high school 

teens can follow.  In this exercise, Neil Irvin asks the young men to identify positive role 

models in their lives while dissecting the media's portrayal of masculinity. 

 

MR. IRVIN:  You're really trying to help them see and connect with gender.  

What I think we do is try and draw out the specific parts of the environment they're in.  

So, in a low-income environment, you may speak about what goes on in the 

neighborhood, whether it be gun violence, or drugs.  In a more affluent community or 

school, there are issues of entitlement, young men really have been raised in an 

environment where they are to be the next CEOs of their dad's business, so that they 

come thinking that they are entitled to privilege and advantage of being male just because 

of their birth.  But when you start talking about violence toward women and sexual 

assault, and ask them to think about the women in their lives, I think just like in any other 

environment, those young men can connect with it and do very regularly say, I don't want 

anyone in my family to be sexually assaulted.  I don't want anyone in my family to be 

mistreated. 

 



MS. ERBE:  Men Can Stop Rape has started a dialogue with young men they 

hope will continue throughout their lives.  For these high school teens, the lesson may be 

as simple as how to treat women with respect as peers and equals rather than as 

subordinates.  The hope is that lesson will lead these men to become advocates for 

women. 

 

As expected, there are the critics who say groups like Men Can Stop Rape 

emasculate boys. 

 

MR. LEMMON:  We firmly reject that claim.  We believe very much that we do 

this work because we hold on to the idea that men have the capacity and the desire to not 

be violent.  If we were anti-male, if we weren't interested in men, we wouldn't try to work 

with men all the time. 

 

MS. ERBE:  Groups like Men Can Stop Rape have provided a support network 

for men willing to speak out for the women in their lives. 

 

MR. CRUZ:  I've never held the same type of ideals that my friends have, and it 

feels good that I can be around a crowd of men that share the same ideals that I have. 

 

MR. IRVIN:  We're not going to change these guys' behavior overnight, but when 

they have those moments where they're confronted with something that really speaks of 

these kinds of gender inequities, they know that there's a space that they can go and get 

some feedback and some support, and I think those are the moments that really speak to 

this work really benefiting young men. 

 

MS. ERBE:  That's it for this edition of To The Contrary.  Next week, we go 

behind the headlines for a look at bullying.  Author SuEllen Fried has written two books 

on the topic to help parents understand its devastating impact on children.  She'll tell us 

what she learned talking with thousands of children across the country about bullying and 

the bully. 

 

MS. FRIED:  I've learned that there is an enormous amount of pain that is just 

accepted as part of the normal culture.  And, that we, as a society, and adults, are really 

out of touch with how much hurtfulness, suffering, agonizing experiences that kids are 

having on a daily basis. 

 

MS. ERBE:  Whether your views are in agreement or to the contrary, please join 

us next time.  And write to us at ToTheContrary@PBS.org, or visit our PBS Online Web 

site at PBS.org. 

 

(End of program.) 

 

 

 

 


