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.STX 



 

MS. ERBE:  Girls now outperform boys in schools, not just in the U.S. but in 

most industrialized countries.  Will this translate into career and political gains for future 

generations of women? 

 

DELEGATE NORTON:  Girls now understand better than boys that an education 

is the closest thing to a sure bet you can make on your future. 

 

MS. CZARNECKI:  Yes and, as I tell my girls everyday, you can be anything you 

want as long as you have a good education. 

 

MS. NATIVIDAD:  More MBAs, Ph.D.s, and JDs have not necessarily resulted 

in women breaking the glass ceiling, but watch out for those women small business 

owners who are rising in incredibly large numbers. 

 

MS. PFOTENHAUER:  These young women will be able to follow their dreams 

to the extent that we were not able to follow our dreams years and years ago.  That's a 

good thing. 

 

 (Musical break.) 

 

MS. ERBE:  Hello, I'm Bonnie Erbe.  Welcome to To The Contrary, a discussion 

of news and social trends from a variety of women's perspectives. 

 

In the news, the worldwide academic achievement gap between boys and girls is 

in transition.  Unlike before, girls are doing better and boys may be in trouble. 

 

Then, behind the headlines, women are major media consumers.  They're 

enrolling in journalism school and landing reporting jobs, so why are so few women 

running news organizations? 

 

Up first, girls at the head of the class.  Not too long ago, schools faced criticism 

for girls underperformance, but in a single generation that's changed.  A new international 

survey by the Organization for Economic Cooperation and Development shows more 

women than men now earn university degrees throughout the industrialized world.  And 

in almost all of 42 countries surveyed, including the U.S., girls are more confident about 

securing higher paying jobs than their male classmates. 

 

For example, in the United Kingdom, 63 percent of girls expect to have white 

collar high-skilled jobs by age 30 compared to only 51 percent of boys.  Why?  More 

adolescent boys look down on those who do well in school according to the survey, even 

seeing achievement as emasculating.  Girls, by contrast, often see education as a passport 

to good jobs.  Schools shouldn't be taking their eyes off girls just yet though.  Whether 

due to nature or nurture, girls around the world are still lagging slightly in the 

traditionally male-dominated math and science classes. 

 



So, why is this, Karen Czarnecki, and what does it mean for the future of not just 

women, these more highly-educated women, but also the men they will be trying to relate 

to socially and professionally? 

 

MS. CZARNECKI:  I think the biggest factor is that girls are seeing their mothers 

in the workforce, and their mother's educational attainment, and I think 30 or 40 years of 

that and I think it's really come a long way.  Girls do believe they can do whatever they 

want, and their mothers are always telling them, stay in school and do well in school, 

read every night, these are the keys to success.  And I think girls have heeded that 

warning, and they really are doing lots of different things that they never dreamed they 

could do. 

 

I joke with my kids all the time, I said, you can do anything you want.  And they 

say, except play professional football.  And I say, yes, but it's violent, so you wouldn't 

want to do that anyway.  But if you want to be the announcer for that game, you certainly 

can.  They said, okay. 

 

DELEGATE NORTON:  I agree.  And I think they're seeing their mothers as role 

models doing this.  But, you know what, they've been telling their sons the same thing.  I 

would be -- I take some pride in these figures if it showed that women or girls were 

outperforming boys by a little bit.  I really was appalled, however, at some of the 

disparities here.  And it makes me wonder what is going on here, because as we're 

educating a whole crop of wonderfully educated young women, and if the boys are that 

far behind, not just a little far behind, there could be real trouble up ahead. 

 

MS. NATIVIDAD:  Let me just put a little damper on this.  The enthusiasm and 

the sense of confidence may hit a ceiling.  The numbers of women who have attained 

high level positions, whether it's in government, business or academia, are very, very 

slim.  So, I think there is a frustration level that will enter at some point, because social 

mores that would value women's work are not yet there. 

 

MS. ERBE:  Why do we have this dichotomy, there are two dichotomies I want to 

raise.  First and foremost, okay, even here in the United States, girls for the last few 

years, conservative author Christina Hoff Summers wrote about what about the boys, 

boys falling behind is not exactly brand -- it's relatively new, within the last five or ten 

years, but it's not brand new in the U.S.  And yet, we still are so far from a woman 

majority leader in the Senate, a woman vice president, a woman president, so we have 

that dichotomy. 

 

And then we also have the story, we all talked about last week, which is the 

women at Wal-Mart suing because their paid so poorly compared to the guys.  So when 

are these --  

 

MS. PFOTENHAUER:  There are so many dichotomies, Bonnie.  Let me just 

take on the first one.  It was, I think, predictable ten years ago, the data did exist, and it 

showed, of course, the gap where boys were outperforming girls in certain math and 



science fields.  But, at the same time, there was data available showing that girls did 

outperform boys, and actually the gap there, the delta there was a lot bigger.  And so, it 

was clear that girls were outperforming boys in areas that had to do with kind of narrative 

ability, verbal reasoning, really the reading-based skills, and the boys were outperforming 

girls in math-based skills.  So we could predict that there were going to be some 

problems. 

 

I think there was a run to respond to the area where boys were outperforming 

girls, the math and science field.  And it might have been to the detriment of the boys.  

Most mothers, and I think most of us are saying, we want them all performing well.  We 

want the boys addressed as well as the girls. 

 

MS. CZARNECKI:  You're right, but I'm going to take one of your other 

dichotomies here now, and I'm going to get back to what Irene was saying.  Women are 

now creating their own businesses at twice the rate of all U.S. firms combined, and 

they're doing it because our culture hasn't caught up.  I mean, women don't want to work 

in your traditional work environment where whether you're running a corporation or 

running the newsroom, whatever it might be, they kind of want, whether it's balancing 

work and family, whether it's making your own money, whether it's setting up shop for 

themselves, women are changing things.  They're starting their own businesses because 

they want to see a changing work environment, and I think that's what's happening later 

on in life. 

 

DELEGATE NORTON:  Let's get to the root of this.  Yes, that's happening, 

there's a big spurt.  Feminism has made women want to do things.  But we've got to look 

at this girls significantly outperforming boys.  First I thought it was, you know, it's 

cultural, it's the overemphasis on sports.  But what I can't understand is how pervasive 

this is.  In all the industrialized world we're seeing this, and I'm wondering if there's some 

medical reason for this.  We know that boys have more behavior problems.  We've got to 

look far more deeply into why this disparity is what it is. 

 

MS. PFOTENHAUER:  Economically the implications are devastating.  You 

know, you basically have women who for the right reasons try to marry someone kind of 

an equal in intellectual achievement, and they're not going to be there.  The men aren't 

going to be there. 

 

MS. CZARNECKI:  There's another trend that's been going on --  

 

MS. NATIVIDAD:  You keep talking about a future world that doesn't exist yet. 

 

MS. CZARNECKI:  Another trend that's been going on for the past decade plus, 

and that's mothers and fathers have been holding the boys back in kindergarten/first grade 

because the maturity level hasn't been there.  This has been a slight trend that's been 

going on for quite some time.  And it's really when boys mature and can socially handle 

the earlier grade levels, that's where a lot of this is starting. 

 



MS. PFOTENHAUER:  Girls are way ahead of the boys at that age. 

 

MS. NATIVIDAD:  I think we ought to worry about where that would put boys 

who become men in the future.  But where we are now are a lot of girls and women are 

achieving college degrees, many times in disciplines that don't necessarily lead to jobs 

that pay well.  And that's one of the big problems that we have to face.  The big jobs are 

in technology areas, and many, many women and girls are still not taking science and 

math courses in the numbers that they should. 

 

However, many of the jobs that are now appearing are not in the manufacturing 

area, they're in the service centers.  And this is where women do proliferate in numbers as 

employees, but they are not paid well because these are traditionally low-paying jobs as 

well. 

 

MS. ERBE:  All right.  That's all we have time for, we're going to have to end on 

that note.  And thank you very much, Karen, for joining us for this part of the program. 

 

Behind the headlines, women in the news media.  Women consumers of news are 

highly sought after by media outlets as viewers, listeners, readers, and as Web surfers, but 

those same media outlets have not done as good a job promoting women managers as 

they have chasing women customers.  It's been 30 years or so now since women joined 

the journalism workforce in large numbers.  To The Contrary explores the status of 

women as media executives, and looks at how women managers have used their 

influence to change the news business. 

 

Turn on any TV news show, flip through any U.S. newspaper, women are 

everywhere, as reporters, as editors, as anchors, and as consumers and subjects of news.  

But whether women have risen or are rising quickly enough in the three decades since 

Mary Tyler Moore played a TV producer whose duties included sharpening pencils to the 

top ranks of news management is a constant topic of debate inside and outside the 

industry.  And the answers vary from sector to sector. 

 

For example, in the oldest version of daily journalism, the newspaper, one new 

report says women are faring poorly.  The Media Management Center at Northwestern 

University issued a survey showing women executives lost ground in the newspaper 

business between 2000 and 2002, dropping from 29 percent of top managers to 26 

percent.  This while the percentage of female CEOs and publishers rose at the nation's 

137 largest papers from 8 to 14 percent. 

 

Sandra Mims Rowe, Pulitzer Prize winning editor of the Portland Oregonian, is 

one of a handful of women editors at large newspapers. 

 

MS. MIMS ROWE:  I think what happened is, a lot of companies didn't want --  it 

isn't that they actively wanted to hold women back from the executive ranks, but I think 

they didn't do anything specific or active to encourage it.  And then, finally, 15 years 

later, you look around and say, oh, my gosh, we're a newspaper group of 20 papers, and 



we only have two managing editors or editors who are women.  And so, I think they are 

finally starting to move.  But even now, if you look at it, there are, I would say, probably 

about a dozen women who are editors of papers over 200,000 circulation, but it has been 

glacial in its movement. 

 

MS. ERBE:  This situation is not much different from female Internet journalists.  

Rita Henley Jensen founded this women's news Web site, one of the few on the Web, 

because she found little opportunity for women, or coverage of serious women's issues on 

other sites. 

 

MS. HENLEY JENSEN:  I think in general, though, it has replicated exactly all 

the problems of the old media when it has to do with women, whether it has to do with 

differentials in pay or lack of opportunity.  We're different because we're 100 percent 

edited and run by women, but other major Web sites designed for women are running the 

same old stuff that other media have tried, whether it's recipes or diet tips, or relationship 

advice, weight control. 

 

MS. ERBE:  Yet, women managers are faring better than ever before in local TV 

news.  The Radio/TV News Directors Association surveys women's progress in local TV 

news management each year.  Women now fill 26 percent of news director slots, the top 

local TV news management position, an all-time high, although still way below women's 

representation in the overall population.  Why then are women managers numbers rising 

in TV while dropping in print? 

 

MS. COCHRAN:  There were rules from the federal government that they didn't 

require stations but they certainly encouraged stations to develop strong affirmative 

action programs, programs to increase diversity of their staffs.  And since those started in 

the '70s, I think that it laid a good base.  Now those rules were thrown out by the U.S. 

Court of Appeals. 

 

MS. ERBE:  Making some women's advocates fear the percentage of female local 

TV news directors may soon start to drop, too. 

 

A survey released last year by Indiana University showed women journalists 

outnumber men in entry level positions with less than five years experience, but men with 

20 years or more experience way outnumber women with similar levels of seniority, 

leading some experts to posit, journalism has a retention problem keeping top women in 

the field.  Others ask how women who have risen to top levels have used their new found 

power to change the way news is covered. 

 

How if at all does the presence of more women managers change local TV news? 

 

MS. COCHRAN:  Women always are going to bring their own perspective to the 

news, and I think it's terrific because, after all, half of the humans out there are women, 

and so they have someone leading the news team who is cognizant of the issues that 



women care about.  I think it's going to make a difference.  I think you'll see more stories 

nowadays about health issues, education, family issues. 

 

MS. MIMS ROWE:  Interestingly, when the definition of what is really news, and 

what's legitimate front page news began to expand, which was about 15-20 years ago, the 

decisions were still being made almost exclusively by men.  But what happened, and I 

think it has been pushed along by women and women in decision-making positions, is 

that now a lot of subjects that traditionally were not on the front page, subjects about 

health, about childcare, about substantive issues of education, are recognized as 

legitimate big news stories.  And I think the decisions have been influenced by women. 

 

MS. HENLEY JENSEN:  I spoke to somebody very high up in the Wall Street 

Journal who said, you know, we would really like more women readers.  I said, well, it's 

an excellent publication, I can see why you'd want more women readers.  Why not?  And 

I said, have you tried doing stories, you know, about issues that women are interested in?  

And he said, oh, I think women are interested in the same things that men are, so why 

would you change? 

 

MS. ERBE:  Whether traditional journalism outlets want to change to attract more 

female consumers, female consumers, female newsroom veterans say, daily journalism 

has already changed to accommodate women's lifestyles. 

 

MS. HORNER:  The business has a kind of a macho ethos that still exists, even 

though it's changed greatly over the past 30 years really, which is the time that I've been 

in the business.  There is a kind of pay your dues and work all the time, like when you 

come in as a young person into the business.  This may not fit with the way a lot of 

people want to live, but also in terms of what women want to do with their lives, wanting 

to have children, wanting to devote time to family relationships, whether they have 

children or not, wanting to be a full person. 

 

MS. ERBE:  Optimistic veterans hope the news industry will continue to change 

and allow both male and female employees a better balance between career and family, 

and they point to the fact women now dominate classrooms as journalism students, 

hoping that alone could lead to more women in top management positions.  But not all 

agree. 

 

MS. HORNER:  I don't think that because in journalisms schools now you have 

maybe 60 percent women, I don't think that in 20 years the mastheads of the news 

organizations, be they broadcast or print or Web or whatever, I don't think the CEOs are 

going to be 60 percent female.  I think there may be a higher percentage than currently, 

but it's not going to be overwhelming. 

 

MS. ERBE:  A survey released last year by the Annenberg Public Policy Center 

concluded that without a commitment from top news media executives, without strong 

training and mentoring programs, and without regular internal reviews to monitor and 



promote women's advancement as news managers, these journalism students of today 

may not become news executives of tomorrow.  There are lots of views as to why that is. 

 

MS. HORNER:  Sometimes women don't go that final step, sometimes they don't 

want to be in a job that has so much administration, they prefer to stay in the more 

creative job.  Sometimes they find it hard to balance the demands of a job like that with 

their own personal lives, and they may make a choice not to go in that direction, but at 

least more often now they have a choice. 

 

MS. ERBE:  So, Geneva Overholser, first tell us, you've had many esteemed, high 

level newspaper jobs in your career.  Where did you work? 

 

MS. OVERHOLSER:  Right now, I'm at the Missouri School of Journalism.  I 

have an endowed chair here in the Washington Bureau, but in the past I've been 

ombudsman at the Washington Post, and before that editor of the Des Moines Register. 

 

MS. ERBE:  And the New York Times. 

 

MS. OVERHOLSER:  Editorial Board Member of the New York Times. 

 

MS. ERBE:  So, why is the industry so slow to change?  They can't make the 

claim anymore that the bodies aren't out there, as they could maybe in the 1970s? 

 

MS. OVERHOLSER:  Definitely, that's a huge change.  The bodies are out there.  

I think two reasons, Bonnie.  One is, they're under enormous profit pressure right now, 

the media, and it's hard to make change when the main thing you're worried about is 

getting a better return the next quarter. 

 

But the other one is that it's a very conservative industry, I don't mean politically, 

but I mean really change averse.  And if you think about it, even the women in positions 

of power, I think, have had a hard time really redefining news judgment, or reshaping 

newspapers.  I mean, newspapers today look essentially the way they looked when I got 

into this 30 years ago.  A substantial sports section, a substantial business section, feature 

sections have changed a little in response to what do we do about women, but 

fundamentally newspapers have not changed a lot. 

 

DELEGATE NORTON:  This is the oldest medium, the oldest things that people 

ever got news from were newspapers.  And, the failure of newspapers, they acclimated 

women to not reading from the very beginning because they had women's pages, and you 

were supposed to read that, and the men were supposed to read the rest of the whole 

paper.  Now they have a real problem, because women have found the Internet, the quick 

way to get what they want, and they've never really had the newspaper reading habit. 

 

I take your point, but the way I take it is that if I were in the business, I would 

recognize that the very best new group that's out there that's possible for me are women, 



and I try to get them by doing the kind of market surveys everybody else does.  Find out 

what they want. 

 

MS. ERBE:  I do want to get into that, too, because there was a fascinating survey 

that came out not too long ago, the International --  

 

MS. OVERHOLSER:  International Newspaper Marketing Association. 

 

MS. ERBE:  -- which found that women want more sort of local, close to home 

stories that affect their lives.  They're not as attracted, I suppose, as men to a story on the 

front page, or leading the NBC Nightly News or the Lehrer News Hour about bombing in 

Iraq as they do care about something that happens in their neighborhood that affects their 

lives.  They want things in context, and they want solutions.  They don't want to just be 

told there's this problem, there's that problem. 

 

Is this something new?  Is this something that the media -- 

 

MS. OVERHOLSER:  No, we have had these marketing surveys for years, and 

they consistently show, for example, that women want to be told what they might do 

about something, otherwise they feel discouraged.  And there have been some attempts to 

respond to this.  Newspapers are desperate for women readers, because they do know, 

just as you say, that women are a big market. 

 

MS. NATIVIDAD:  Well, I don't know how desperate.  I brought a group of 

women leaders to the editor-in-chief of a major newspaper which will remain nameless, 

and we brought examples of non-coverage.  For example, there was a page that had 

hypothetical questions of the president at that time.  But none of the people who were 

asked to pose questions to the president were women.  And we said, well, why is this so?  

And he said, it was a he, he said, well, the editor of that page is a woman, and I'm not 

going to tell her what to do.  I said, but you should have, you should have gone to her, 

you don't do this by hiring practices.  But he should have gone to her and said, we want 

our readers, many of whom may be women, to also see themselves there.  So, he should 

tell her, you don't address women just by personnel alone, you do it by also looking at 

what it is that interests your readers. 

 

MS. ERBE:  Two things, Nancy, that I want to pose to you.  The reason that 

television stations are doing better in the news departments, and having more than 26 

percent female managers, is because there have been laws in place telling the radio and 

TV stations, which are no longer in place, you have to have this number of women and 

minorities in your corporate structure.  And so they've been paying attention. 

 

Secondly, we have the Annenberg study that you saw earlier that said that women 

have asked for mentoring, reviews, internal efforts on the part of the newspapers and the 

TV stations and the Internet news organizations to groom them, and promote them, and 

mentor them. 

 



Is all that possible? 

 

MS. PFOTENHAUER:  Well, I think it's certainly possible if there is commitment from 

the top, it is absolutely possible.  All we have to do is reallocate resources.  And my view, I 

would question how serious are they about their desire to attract these new readers if they're not 

taking the suggestions that came out of the Annenberg report seriously.  I mean, that's great 

information.  That provided a road map, if they really want to accomplish the goals. 

 

And if I could go back to a point that Eleanor made, I hadn't thought of it until you 

mentioned it, but if you look back in history, it wasn't even just that women were discouraged 

from reading newspapers, you were a societal pariah if you read newspapers.  If you were caught 

reading hard news, it was scandalous.  It was scandalous. 

 

MS. OVERHOLSER:  That's not true.  The fact is, newspaper readership among women 

has been going down.  It used to be much stronger and, in fact, very close to the proportion 

among men. 

 

MS. PFOTENHAUER:  I'm going back to like the 1800s in Great Britain.  I was going 

way back. 

 

DELEGATE NORTON:  I'll give you and example, an example in my own hometown 

newspaper that you know so well, the Washington Post.  Of course, it's a national newspaper, and 

we expect it to have a thick front section.  But, and I love the Washington Post, but I'm awfully 

frustrated that it's local section is one of the thinnest sections. 

 

MS. OVERHOLSER:  And you owe me a vote of thanks, because when I was 

ombudsman I carried on about that so much that they actually expanded it somewhat, until 

recently it's gone back down.  The truth is, there are lots of things we ought to be worried about 

as women, and one of them is, why aren't there more women commentators?  Right after 9-11, I 

was astonished, and even did an NPR commentary about how few women's voices were heard.  

How many women's voices are we hearing about the war in Iraq, we do not hear from women 

nearly enough. 

 

MS. PFOTENHAUER:  And let me say, from the standpoint of an organization that's 

always out there every day trying to get your people on the air, the nation was understandably 

obsessed with this topic.  We had women who were incredibly qualified, who spoke the 

languages, who served on editorial boards in these countries, we could not get them on the air.  It 

was the same three guys. 

 

MS. ERBE:  Save the rest of that thought, though.  That's it for this edition of To The 

Contrary, which was designed to give a platform to women of all political backgrounds. 

 

Next week, giving women the power to protect themselves from HIV/AIDS.  Learn about 

microbicides, a promising alternative to the AIDS vaccine.  Whether your views are in agreement 

or to the contrary, please join us next time, and visit our PBS Online Web site at PBS.org. 

 

(End of program.) 

 

 

 

 


