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MS. ERBE:  Should the Supreme Court let a male high school basketball coach 

sue under Title IX if he's fired for standing up for his all-girl team? 

 

DELEGATE NORTON:  It's awfully hard for a girl to take on this adult 

responsibility all by herself.  Let the coach do it. 

 

MS. McGLOWAN:  Yes.  Teachers and coaches are in a very unique position to 

identify discrimination and inequality in our school system. 

 

MS. BEYER:  Yes.  What's the point of an antidiscrimination law if people who 

report discrimination can be retaliated against? 

 

MS. CZARNECKI:  It's not as clear cut as everybody thinks.  It will only depend 

if the court allows an expansive view of Title IX. 

 

(Musical break.) 

 

MS. ERBE:  Hello, I'm Bonnie Erbe.  Welcome to To The Contrary, a discussion 

of news and social trends from a variety of women's perspectives.  This week, a 

basketball coach stands up for his female students, and is fired for his efforts.  Then, a 

new report ranks the states on equality for women and notes some major gaps.  Behind 

the headlines, a look at how marketers target girls, and what one group is doing to make 

marketing more female friendly.  Up first, Coach Jackson and his girls. 

 

The Supreme Court next week hears the case of a male coach of a girls' high 

school basketball team from Alabama who complained his team was treated like second 

class citizens, and was fired for standing up for them.  After complaining about inequities 

between the girls' and boys' basketball teams, Coach Roderick Jackson was not only 

fired, his team was eliminated.  He sued for his job under Title IX, the federal law 

requiring equal treatment for girls in school athletics.  An appeals court found he had no 

right to sue under Title IX because it does not explicitly protect coaches from retaliation.  

But, Coach Jackson said he needed to speak up for his students. 

 

MR. JACKSON:  Girls are treated, first of all, as second class citizens, at least in 

my program, and in some programs that people have confided in me, have told me 

similar things.  So, if a person who speaks up or comes forward can be retaliated against 

without an recourse, then that will only lead to more discriminatory treatment. 

 

MS. ERBE:  So, should federal law, Angela McGlowan, allow men to sue on 

behalf of girls who are discriminated against under Title IX? 

 

MS. McGLOWAN:  Yes, it should, and the law should be expanded.  I applaud 

this gentleman.  I mean, at this school, Bonnie, they did not have the same expense 

account as the boys' team.  They had to carpool instead of riding the bus like the boys' 

team, and they had to practice in an old gym that was built in 1908, while the boys' team 

got to practice in the newer gym. 



 

MS. ERBE:  This seems to me like a simple fix, get them a bus when the boys 

aren't using it.  Let them use the gym when the boys aren't using it.  But to fire him and 

disband the team? 

 

MS. McGLOWAN:  You know what, Bonnie, this is going to be a big stretch.  It 

wasn't a long time ago when Bull Conner put dogs and fire hoses on people in 

Birmingham, Alabama, when we trying to fight for equality.  I think that Birmingham 

and the South has come a long way, but we still have a very, very long way to go.  So, I 

think that this is a great stand.  And, if it is a negative process where it doesn't come out 

like the coach wants it to, it sets a bad precedent that if you complain, then you'll lose 

your job. 

 

DELEGATE NORTON:  Look, think about it.  Alabama, you really expect these 

girls, ages 14 to 17, to file a Title IX suit?  If you're serious about discrimination, 

somebody has to step up to the plate, and this guy had the guts to do so.  I disagree that 

this is a necessarily an expansive reading of Title IX because civil rights laws must be 

read expansively so there is a very fair chance that this will, indeed, be found to be the 

case.  Look at sexual harassment, nobody thought that sexual harassment would mean 

that the law applies to same sex sexual harassment, but the Supreme Court has read the 

law broadly that way. 

 

MS. CZARNECKI:  I think we can all agree that the man was wrong, that it was 

handled very inappropriately.  And maybe there are parts of the rural South that have a 

long way to come. 

 

MS. ERBE:  Wait, wait.  Let's not cast aspersions on rural areas of the country. 

 

MS. CZARNECKI:  I used to live in one.  The real question is, when I first took a 

look at this case I thought, gosh, should he be suing under employment law versus Title 

IX?  Now, I honestly think the lower courts are split in whether he can or can't.  The 

rules, or the standard is, whether he was affected.  I think you can make a case to say yes 

because he was their coach and they didn't have access to even ice because they weren't 

in the gym with the ice maker, it's a little bit of a stretch for courts to make, and I think it 

really could go either way. 

 

MS. ERBE:  Back to Eleanor's point, if he -- first and foremost, shouldn't we be 

standing up for men who stand up for women's rights, and shouldn't we be standing up 

for women who stand up for men's rights? 

 

MS. CZARNECKI:  Yes, we should.  But as soon as you -- I mean, we all talk 

about the strict interpretation of the law.  It's the regulations of the department of 

education that actually took an expansive view saying, you may be able to sue in a case 

like this, but the law explicitly doesn't say so.  So, it depends who is going to be writing 

the opinion for the Supreme Court. 

 



MS. BEYER:  But, you know what, I think we ought to take a look at who are the 

friends of Coach Jackson.  There's an interesting friend who filed an amicus brief.  His 

name is Ted Olson.  Ted Olson is the man who argued the case for George Bush which 

effectively put him in the presidency in 2000.  He's the Solicitor General. 

 

MS. ERBE:  Which case are we talking about? 

 

MS. BEYER:  We're talking about the -- 

 

MS. ERBE:  When you said, Ted Olson, who was the Solicitor General, who was 

the guy who goes for the administration --  

 

MS. BEYER:  He's filed an amicus brief on behalf of Coach Jackson saying just 

what Angela was saying, which is that the girls, and what Eleanor Holmes Norton was 

saying, these girls are not in a position to maybe even discern that a law has been broken, 

and if we don't allow teachers, and we don't allow coaches to come forward and name 

this, then we may make no progress.  And, by the way, we haven't made a lot of progress 

because 80 percent of the schools are not in compliance with Title IX.  Do we want to 

further take the teeth out of this law. 

 

DELEGATE NORTON:  One clarification, he couldn't have sued under Title VII, 

or employment discrimination law, because he wasn't discriminated against.  So there is 

no other remedy.  He's seeking a remedy for these girls.  He's getting equal pay. 

 

MS. CZARNECKI:  It could have been a wrongful termination case. 

 

DELEGATE NORTON:  He was hired.  In fact, here you had a man hired for a 

girls' team.  So there's just no --  

 

MS. ERBE:  Is that a good thing or a bad thing? 

 

DELEGATE NORTON:  A good thing. 

 

MS. ERBE:  Don't you want female role models for --  

 

DELEGATE NORTON:  No, we want women hired for men's teams, and men 

hired for women's teams.  So, what you have here is a case where there was no remedy 

but the remedy he sought. 

 

MS. ERBE:  What about as you mentioned, Megan, now the Bush administration 

is on the side of Coach Jackson, but this is the same administration that four years ago 

started out by mounting an attack on Title IX, was overwhelmed by public opinion, 

including a lot of men, including a lot of white southern male voters who have daughters 

who have succeeded in sports, and now they're -- have they changed position then on 

Title IX?  They used to talk about leveling the playing field. 

 



MS. BEYER:  I think it was a wake-up call. 

 

MS. CZARNECKI:  I don't think so.  When Title IX was -- I was not a strong 

proponent for Title IX originally because the way the different advocacy groups were 

talking about it, because they were comparing college football with women's field hockey 

teams.  As much as I was a field hockey player in my high school days, it didn't compete 

with a lot of those bigger sports that were money -- it was the way that the advocates 

were discussing the issues.  But when it comes to a basic fairness issue, making the girls 

play in the 100-year-old court, which had wooden backboards, it just really was a second 

class citizen situation.  I think in this case, with Ted Olson has won most of his cases.  

The coach has got a good friend in Ted Olson, he's won almost everything.  And it may 

go their way, who knows.  But at the same time --  

 

MS. ERBE:  But are we going to see changes in the second Bush administration 

policy on Title IX? 

 

MS. McGLOWAN:  Bonnie, I can't answer to that effect on Title IX.  But we all 

know that it's not a level playing field.  And I applaud this administration --  

 

MS. ERBE:  But there are a lot of conservatives who think that women have 

gotten too much out of Title IX. 

 

MS. McGLOWAN:  Well, that's sad.  Those conservatives are sad. 

 

MS. CZARNECKI:  But this issue is a fairness case with the coach. 

 

DELEGATE NORTON:  The fact is that this issue is much more of a stretch than 

what they tried to do to Title IX before.  They were trying to capsize a law on normal 

traditional grounds.  This time, they've come out and try to expand the law at least 

beyond what has been interpreted. 

 

MS. ERBE:  Are they flip-flopping? 

 

DELEGATE NORTON:  No, what they're doing is, I think -- this gives me some 

hope.  I think they did learn a lesson from the Title IX fight.  Let's see. 

 

MS. ERBE:  All right, go ahead, finish off. 

 

MS. BEYER:  Ted Olson is on the short list for replacing any of these empty 

spots that may come up on the Supreme Court, and that would be a very good thing for 

Title IX it looks like. 

 

MS. ERBE:  All right.  From sports to the states, according to the Institute for 

Women's Policy Research, equality for women is still decades away.  The institute's new 

report, The Status of Women in the States, ranks all 50 states and the District of 



Columbia on women's economic progress, women's health and reproductive rights, 

women small business ownership, and political participation. 

 

According to the report, the best states overall for women are Vermont, 

Connecticut, Minnesota, and Washington.  The worst are Mississippi, South Carolina, 

Kentucky, Arkansas, Oklahoma, Tennessee and Texas.  To improve the status of women, 

the report suggests recruiting more female political candidates, stronger enforcement of 

equal opportunity laws, public healthcare for at risk and uninsured women, and 

enhancement of reproductive rights. 

 

So, Congresswoman Norton, are blue states better for women? 

 

DELEGATE NORTON:  It looks that way, but it shouldn't be that way.  And I 

think it doesn't have to be that way.  All this administration has to do, it seems to me, for 

starters anyway, is to begin enforcing the laws already on the books.  Why would the 

Bush administration, for example, oppose raising the minimum wage, or be for it --  

 

MS. ERBE:  Well, for business purposes, the corporate community doesn't want 

to have to pay low level workers more money. 

 

DELEGATE NORTON:  Exactly.  And, therefore, raising it only if the tradeoff is 

that states can opt out.  Well, who are the states that are going to opt out?  Just those red 

states in the South that have opted out on decent wages for women in the first place. 

 

MS. McGLOWAN:  Congresswoman, I grew up in Mississippi, and speaking on 

the minimum wage now, Mississippi is at the lowest on the totem pole.  When they were 

talking about raising the minimum wage, a lot of your mom and pop businesses were 

talking about closing.  So, a lot of people are going to lose their jobs.  It's just not 

corporate America that doesn't want this to happen.  A lot of your black-owned 

businesses down South that pay minimum wage, they can't afford for that pay hike.  

Having said that, in 2004, we should have a level playing field on how people are paid, 

and women being in poverty, and these states being at the lowest, that's pretty sad. 

 

MS. BEYER:  And also talking about Eleanor's point, we are taking a look now at 

a glacial improvement, I mean, very, very small at the margins improvement nationally.  

But when you look at these isolated states, you've got a huge disparity.  In Wyoming, 

women are making 66 cents on the dollar relative to men, and in Washington, D.C., it's 

something like 92 cents on the dollar relative to men. 

 

MS. ERBE:  That is fascinating, that is really fascinating. 

 

DELEGATE NORTON:  It has to do with the government.  It has to do with the 

government more than anything else. 

 

MS. ERBE:  Okay, talk about it.  Why does it have to do with the government? 

 



DELEGATE NORTON:  It's very interesting that the government, and this is the 

kind of employment they're basically measuring here, has, indeed, been far more 

progressive. 

 

MS. ERBE:  You mean that so many women in the D.C. area work for the federal 

government. 

 

DELEGATE NORTON:  Work for the federal government, and feel, therefore, 

the progressive pay policies of the federal government, and better equal pay policies.  

They are unionized, and that is reflected in women's wages. 

 

MS. CZARNECKI:  I've got to tell you, this whole report is based on faulty 

assumptions.  The first thing they say is, they want parity for women in elected positions.  

Women don't always choose the same path as men.  Many women wear pants in the 

family, but they don't want to put themselves and their families in front of politics. 

 

MS. ERBE:  Wait a second, Karen.  I have to tell you, personally, I'm sick of that 

argument.  And I have to come out here and say it, because not every man wants to be a 

CEO either.  Why is it that there are plenty of men who are very happy driving trucks and 

pumping gas, and why is it that women who are less ambitious in the corporate or more 

ambitious as mothers and in the domestic arena are held against women who are 

ambitious in the corporate arena, when there are men in the same situation. 

 

MS. CZARNECKI:  They say, if we don't have parity, if we don't have equal 

representation in the population in our legislatures, there's a problem.  I don't think there's 

a problem.  I think that's a decision women are making whether to run or not run. 

 

DELEGATE NORTON:  Wait a minute.  Stop spinning this, because nobody is 

saying that you have to have equal representation, but they're looking at the figures, and 

when you look at the figures, who can be satisfied at the glacial, yes, growth of women in 

the Congress, for example.  Who can be satisfied that at the state level, which leads to the 

Congress, there's been almost no growth at all.  Unless we push people, we're not going 

to get anywhere. 

 

MS. McGLOWAN:  And also, Congresswoman, women of color, women of color 

as well in the Congress. 

 

MS. ERBE:  And women of color, let's talk a little bit about it, in this report, 

doing worse than white women. 

 

MS. McGLOWAN:  Yes, they are. 

 

DELEGATE NORTON:  Excuse me, I think they made up for it in this election.  

We're virtually back to where they were.  For example, the first black woman from 

Wisconsin, a state that didn't have many blacks.  And I think it's like 21 to 20.  I think 

we're almost back to where we were. 



 

MS. McGLOWAN:  What we need to do, though, is, again, I always push, 

political action committees need to start putting more money out there, and putting more 

women, whether you're Democrat or Republican, whether you're white, black or red, we 

need to start putting more women out there running for office, because I do believe, 

Karen, if you have people that are alike in the Congress and in the Congressional Black 

Caucus, in the Hispanic Caucus, in the Hispanic Conference, you will have policies that 

impact those people. 

 

MS. CZARNECKI:  I agree with you.  I don't think you have to say you have to 

have parity in representation in the country.  That's the problem.  I just think they're 

taking a bunch of old arguments --  

 

MS. ERBE:  Megan, your turn. 

 

MS. BEYER:  We are nowhere near parity.  But, Angela, just kind of an ironic 

note as a here here to what you just said, do you know that as international policy, we do 

recommend democracies to bring more women in.  We have a program called NDI, the 

National Democratic Institute, funded by the State Department, where Madeleine 

Albright goes around to all these countries, many of them smaller than the four states we 

have that have never put a woman in the House or Senate, and we have explained to them 

how important it is to invigorate their democracy, that this is a critical part of the 

foundation of their nascent democracy to have women involved.  And I think it's 

interesting, it's truly a value that we export. 

 

MS. ERBE:  But let's get to some of the other indicia in this report.  For example, 

big difference in women percentage of women owning and starting small businesses, not 

just women in the political arena, also subsidized childcare, why these differences? 

 

DELEGATE NORTON:  Differences between what? 

 

MS. ERBE:  Between the states in this report. 

 

DELEGATE NORTON:  It's very interesting how systematic the differences 

between these less progressive states and progressive states.  In fact, it's almost 

impossible to find anything these unprogressive states are progressive on.  So, therefore, 

it says something about the political culture, and they need new people.  The new people 

who are most likely to change that political culture are women from those states. 

 

MS. McGLOWAN:  Here, here.  Because in Mississippi, when I went to college, 

this is like 1992, the median income was $14,000 a year.  So, we're still way behind. 

 

MS. ERBE:  All right.  And we're trying to get ahead here.  Behind the headlines, 

the holiday shopping season is here, and the message is:  Buy, buy, buy.  Some fathers 

complain the way ads are being delivered to girls is unhealthy.  So members of the 



nonprofit group Dads and Daughters are going father to father encouraging men in 

corporate America to reconsider their marketing strategies. 

 

MR. KELLY:  You, Mr. CEO, do you want your daughter to be posing 

pornographically in magazines to sell blue jeans?  Well, and is that the message you want 

your daughter to have? 

 

MS. ERBE:  The group Dads and Daughters says marketing today is very 

sophisticated with child psychology researchers helping advertisers develop effective 

sales campaigns.  U.S. companies spend more than $13 billion a year advertising to kids 

who, in turn, influence hundreds of billions of dollars in purchases each year.  The group 

wants to make sure those messages to girls are positive.  Members have successfully 

tackled negative marketing toward girls before. 

 

MR. KELLY:  That an advertisement, a TV advertisement that Campbell's soup 

did featuring preteen girls that was marketing soup as a diet aid.  We wrote to the male 

CEO, the dad CEO, and said, look, prepubescent girls should not be obsessing about their 

weight, it's incredibly unhealthy.  And they wrote back and said, you know, we hadn't 

thought about it that way.  We're pulling the ad. 

 

MS. ERBE:  Dads and daughters also lobbies for public policy supporting girls.  

Fathers have testified before the Food and Drug Administration to uphold the ban against 

silicon breast implants.  The group also fought to support continued funding for Title IX 

and girls' athletics in schools.  Kelly believes it helps to have men advocating. 

 

MR. KELLY:  The fact is, you look at the Fortune 500, only about five or six of 

those companies have female CEOs.  The other 495 are guys.  As the father of two adult 

daughters, that makes me crazy.  But, it's a -- I choose to think of it as a double-edged 

sword in that it gives me a way to get to those decision makers, or get to the 

overwhelming majority of people in the U.S. House and Senate who are men, and get to 

them and say, look, think about this like a dad. 

 

MS. ERBE:  Kelly says there isn't enough positive marketing to girls, and when 

there is, it doesn't get enough attention. 

 

MR. KELLY:  For example, we give an award to Chevy trucks that did a lovely 

commercial a couple of years ago, it was a wonderful portrayal of strength and 

dependability in the father/daughter relationship.  And then Chevy transferring those 

qualities on to the truck saying the truck is strong and dependable too.  What a unique 

way to market a truck as opposed to taking that same young woman and putting her in a 

bikini on the hood of the truck.  So, you know, we gave them an award and tried to draw 

attention to them and praise them for it.  Of course, the media didn't pick up on that. 

 

MS. ERBE:  The work isn't all in corporate America.  Kelly says dads need to do 

their part at home, too.  He doesn't say no to all media, but he does encourage parents to 

monitor what their daughters are consuming. 



 

MR. KELLY:  Parents can, first off, talk to your children about it.  Don't let 

magazines, or television, or other media into the house that you're not willing to read and 

watch, too.  I'm totally opposed to censorship.  I don't think parents should ban 17 or YM 

from their daughter's rooms.  But I also think they should read it, too, and talk to their 

daughters about what they see, and how it feels. 

 

MS. ERBE:  Kelly believes dads can make a big difference in their daughters' 

lives, and he urges dads to seriously consider the role they play. 

 

MR. KELLY:  Go find five or six adult women you work with and ask them 

about their relationship with their fathers.  I've got $20 that says you don't get a lukewarm 

answer, you either get he's my hero, I worship the ground he walks on, or you get, he's an 

expletive deleted and I hate his guts.  That's empirical evidence of how imp we are.  And 

not enough of us realize how big an impact we have on our daughters and step-daughters 

lives, and we need to take that impact and use it in as positive a way as possible. 

 

MS. ERBE:  So, do you believe, Megan Beyer, that this campaign by dads, 

because it's by dads and not by moms, will have more clout, and maybe be more 

effective?  He's already affected one major automotive advertising. 

 

MS. BEYER:  Well, I'll tell you, Joe Kelly, I like having him on our team.  Joe 

Kelly and Coach Jackson, and the sad reality is, he said it, we've got five CEOs in the 

Fortune 500, which is the compelling argument for we need more women, but he's 

appealing to these CEO dads, and when they start thinking about their daughters, maybe 

they'll think twice. 

 

I just, I'm the mother of a 12-year-old and a 9-year-old, and I cannot tell you how 

hard it is for parents who are trying to imbue our children, who are in a search for their 

identity and they are being sold this horrible culture for the purpose of making money.  I 

mean, that's it.  And it's directly at cross purposes with what we are trying to do with 

them, which is to give them substantive values, and understand what the value of things 

is.  It's horrible. 

 

MS. ERBE:  Is there any way to limit it and respect the First Amendment, too? 

 

MS. CZARNECKI:  Yes, shut the TV off. 

 

MS. McGLOWAN:  There you go. 

 

MS. ERBE:  Except for PBS. 

 

MS. CZARNECKI:  We limit the TV in my house, and the biggest challenge I 

have, ever since my kids have been really little, it's can I have that, can I have that, can I 

have that, the pest factor.  And my answer to that was, I'll think about it, and then it 

stopped.  But other kids will nag their parents for an entire year until they get something 



for Christmas.  And the difficulty -- it's great to see a dads group involved in this.  I think 

anybody who wants to be involved in helping make appropriate decisions for their 

children or their nieces or their nephews is a good thing.  At the same time, marketing 

really has gotten out of hand. 

 

DELEGATE NORTON:  Wait a minute, that vastly underestimates the 

pervasiveness of corporate advertising, and the difficulty parents have in shutting it out of 

a kid's life.  It comes from infanthood through school, through everything you watch, 

through the CDs, and how powerful it is.  So, look, we begin with parents, you've got to 

do all you can, you've got to do a whole lot more.  One thing that should bring red and 

blue together is that corporate culture is raising our kids against our will. 

 

MS. McGLOWAN:  But the bottom line is, we cannot -- we still have to have the 

First Amendment, and they do have that right to put it out there, and there are rules and 

regulations, but at the end of the day, the buck stops with the parents. 

 

MS. ERBE:  I will tell you, having gone through law school, and learning about 

the difference between First Amendment speech, and commercial speech, I think our 

judicial system gives way too much freedom to commercial speech, which is not the 

same as political speech. 

 

MS. McGLOWAN:  Then, I think it's great that we have the lobbyings of the 

father and the daughter, where you can go on the hill, because that's where things happen.  

That's where changes are made to make those changes.  But, still, the buck stops with the 

parents. 

 

MS. BEYER:  The genesis of the difficulty we're having now with the marketing 

to children on television is when the FTC decided to get out of the job of regulating 

marketing to children on television.  And when that happened, which was probably a 

backlash to the consumer revolution of the '70s, it happened during the Reagan 

administration, all of a sudden our kids were barraged at the very same time that we had 

this generation of latch-key kids.  And they're sitting home, and their mothers are 

thinking, well, you know, I'll call them and they'll be safe at home.  They were getting 

barraged. 

 

MS. ERBE:  But is a good thing or a bad thing that a dad tries to do something for 

his daughter and it gets attention, moms have been -- Tipper Gore, she got attention when 

she did it 20 years ago or whatever, but she took this issue up years ago. 

 

DELEGATE NORTON:  This is really an important question.  The first thing I 

thought about is, how come a man is stepping forward?  I'm glad he is, because men do 

this advertising, because maybe he'll get paid some attention to.  But then, I thought, you 

know what --  

 

MS. ERBE:  And he deserves it.  I don't mean in my question to say that he 

doesn't. 



 

DELEGATE NORTON:  But, you know what I think, it's a reflection on moms.  I 

think they have absorbed these ads, they think they're cute.  They are the shoppers and 

the buyers in the family.  They should have been the first to step up. 

 

MS. BEYER:  You think we think they're cute? 

 

DELEGATE NORTON:  The fact is that women who buy things should have 

been the first to notice this, and with all the women's groups, hey --  

 

MS. CZARNECKI:  That's what I want to ask, where were the -- 

 

(Crosstalk.) 

 

DELEGATE NORTON:  Well, where have your right wing women's groups 

been? 

 

MS. CZARNECKI:  They've been there. 

 

(Crosstalk.) 

 

MS. ERBE:  Wait, wait, wait.  One at a time.  Angela, first. 

 

MS. McGLOWAN:  I have to agree with the Congresswoman.  Apparently 

something must be working, because it keeps getting worse, and worse, and worse.  And 

the women are the shoppers and the buyers, and where are we on this care and on this 

issue. 

 

MS. CZARNECKI:  I think the women's groups have focused on other issues and 

have not taken this as a serious issue.  I think it's been problematic, but a lot of it is 

because they take issues that are so fringe and -- 

 

DELEGATE NORTON:  Let's work together on this. 

 

MS. ERBE:  After credits, we will call to account women's groups on the left and 

the right on this issue.  That's it for this edition of To The Contrary. 

 

Next week, a special show on pain management.  Whether your views are in 

agreement or to the contrary, please join us next time, and we want to hear from you, 

write to us at ToTheContrary@PBS.org, or visit our PBS Online Web site at PBS.org. 

 

(End of program.) 

 

 

 

 


