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MS. ERBE:  Did mainstream media go nuts on the Scott Peterson case while 
ignoring thousands of other domestic murders each year? 

 
MS. CONNIFF:  Absolutely.  Even the reporters are now saying, stop us before 

we sensationalize again. 
 
MS. SANCHEZ:  This is a made-for-TV drama that was more about ratings than 

substance. 
 
MS. REDD:  Not only did the mainstream media go nuts, they went bananas, and 

the sickening effects of what happens when you exploit humanity are starting to peel 
away. 

 
MS. CONWAY:  Reality TV on steroids.  Total wretched excess and 

unnecessary, but maybe it will shine a light on domestic abuse. 
 
(Musical break.) 
 
MS. ERBE:  Hello, I'm Bonnie Erbe.  Welcome to To The Contrary, a discussion 

of news and social trends from a variety of women's perspectives.  This week, many 
women are killed by their husbands each year, so why is there so much attention on the 
Scott Peterson trial?  Then, the Food and Drug Administration is wary of approving a 
new sex drive patch for women.  Behind the headlines, some urban communities are 
helping the economy and their young people.  We'll tell you how.  Up first, the Scott 
Peterson frenzy. 

 
This week cable news channels gave wall-to-wall attention to Scott Peterson's 

death sentence, that for murdering his pregnant wife Laci.  From her disappearance two 
years ago to Peterson's conviction last month to this week's sentencing decision, 
Americans have been inundated with minute-by-minute updates, revelations and scandals 
surrounding this case.  But, according to the U.S. Department of Justice, 1,247 women 
were killed by their partners in the year 2000, and the Journal of the American Medical 
Association reports homicide is the leading cause of death for pregnant women, many of 
them poor, many of color, making some question why the mainstream media lavished 
attention on the Peterson case, while almost ignoring the issue of domestic murders, 
especially of pregnant women. 

 
I must tell you, Ruth Conniff, I was disgusted with this case and the attention 

lavished on it.  They're white, they were well-to-do.  This happens all the time.  It's hard 
to cover domestic violence issues, it's a tough issue.  We do some of it on this show, 
when we can, but you don't want to turn off viewers with depressing news.  And yet, here 
is one case, and it got as much as another one of these trials of the century that dumbs 
down America.  Your thoughts? 

 
MS. CONNIFF:  I totally agree with you.  I mean, it was interesting to me that the 

reporter for the San Jose Mercury News, and the reporter for Channel 2 in the Bay Area 



came out and said, this is awful.  And it actually reminded me of the Monica Lewinsky 
year when people got jobs to cover Monica Lewinsky, and there were all these very 
intelligent journalists who hated the story, and they were going along because it was 
ratings driven, and it really reflects, I think, the bottom line.  And, you're right, it's not 
about a serious issue about domestic violence, it's about finding a really sensational story 
that plays like a soap opera that people follow minute-to-minute, hour-to-hour, and first 
cable news does it, and then outfits like the San Jose Mercury News, which pride 
themselves on being more --  

 
MS. ERBE:  Substantive. 
 
MS. CONNIFF:  -- substantive and just better gets dragged along.  So, it becomes 

this kind of insane game, where the people who are involved in it don't even believe in it, 
but they sort of can't help themselves because of the profit. 

 
MS. SANCHEZ:  You know, and part of that is also, I think, the advent of 24-

hour television, and the fact that there are so many cable news networks that are covering 
it, looking for coverage, looking for substance, or looking for something to put on the air. 

 
MS. ERBE:  Well, looking for something to put on the air that will bump up the 

ratings. 
 
MS. SANCHEZ:  Absolutely.  And I think that's why you see that.  It was like 

watching a drama not having to wait every week for each different episode when you 
could see the whole thing unfold.  It doesn't make it right.  I know journalism professors 
are probably like having a heart attack right now in J schools across the country, but the 
reality is that is what television has moved into, and blogging, I mean, blogging was a big 
part of this as well.  Is he going to be guilty, is he not?  It's really a new wave of 
journalism and media, and we're going to have to adapt to get substance out of this. 

 
MS. ERBE:  Do you think it helped or hurt women, Kellyanne? 
 
MS. CONWAY:  It probably makes no difference.  A slight advantage to women 

just because, although most domestic abuse cases aren't people like Laci Peterson, that 
actually helps to bring it to the fore because I'm not sure that you would have had wall-to-
wall coverage of your garden variety random poor pregnant woman who is killed by her 
lover in a remote area that doesn't have an intelligent media necessarily covering it. 

 
A couple of things, though, first, I spent most of the year as a pregnant wife, so 

maybe that's why I have a biased towards covering stuff like this.  But, seriously 
speaking, I'm torn between does this encourage copycat crimes because people then get 
to see themselves on TV --  

 
MS. ERBE:  Or does it send the message that murder your domestic partner or 

spouse, and you go to jail. 
 



MS. CONWAY:  And literally, not just your family will suspect that you did it, 
but CNN and everybody will crawl all over you and someone will bring to bear strong 
resources to prove that you're guilty. 

 
MS. ERBE:  But what drives this? 
 
MS. CONWAY:  People. 
 
MS. ERBE:  Are you sure about that? 
 
MS. CONWAY:  Yes, I am. 
 
MS. ERBE:  I think it's advertising and cable television.  Cable television is 

desperate for advertising support, none of them making great money, terrible 
competition. 

 
MS. CONWAY:  But people weren't turning off the TV. 
 
MS. ERBE:  Right, exactly. 
 
MS. CONWAY:  Give the people what they want, and this apparently was what 

the people wanted, because it helps you to recognize that somebody else's life is more 
pathetic and drama-ridden than your own. 

 
MS. REDD:  Not necessarily.  Her life wasn't pathetic. 
 
MS. CONWAY:  His. 
 
MS. REDD:  Well, his life wasn't pathetic either.  I think that he just looked at 

this, I think a lot of the problem is, if you think about the issue of control, Scott Peterson 
lost control in many different ways.  It's interesting they noted that the number one cause 
of death for pregnant women isn't any kind of disease, it's not childbirth, it's their 
domestic experience.  And that's a horrible thing to think about. 

 
MS. ERBE:  And why wasn't that reported along with the case? 
 
MS. REDD:  Why wasn't that reported, because that's not what sells.  What sells, 

what I liken it to --  
 
MS. ERBE:  You don't think it would sell if people realized the statistic that the 

primary reason pregnant women die is because they're murdered by their male partners? 
 
MS. REDD:  It's shocking, but you can't put a face to it.  What I saw Laci as was 

an exploitation.  She was a modern day Roe for the other side.  She was white, she was 
amicable.  People could look at her and see themselves.  And, therefore, I think that a lot 
of people, anti-abortionists, used her and her experience with her child as an opportunity.  



Let's get this out there.  Let's get this out to people who hate this man for doing 
something like this, and we can push our legislation. 

 
MS. CONWAY:  Not everyone watching the wall-to-wall coverage was pro life, 

though. 
 
MS. ERBE:  Let me ask you this, why was it 50 percent women?  I talked to an 

MSNBC executive earlier this week, and he was telling me that it definitely boosted 
ratings, and that half the audience for it was women.  Why don't women object to this 
kind of sensationalization? 

 
MS. CONNIFF:  Women are the big consumers of tabloid news, though.  I mean, 

that's always been the case, right.  There's always some gory lead story, and really it's 
sold to them.  I mean, it's the same as the soap opera demographic. 

 
MS. CONWAY:  You appeal to women viewers in two ways, you shock their 

conscience or you warm their heart.  And this saga had both elements in that, the shock 
the conscience elements are obvious.  The warm the heart was exactly what you've said, 
that she's an empathetic character, oh, but for the grace of God go I.  And that, in large 
part, was also what happened to Chaundra Levy.  Yes, there was a Congressman 
involved, but how that got worldwide attention, albeit tragic, but it got worldwide 
attention that a Capitol intern was missing when we have small children who go missing 
every single day, and they get put on milk cartons, not on Sky News International. 

 
MS. ERBE:  Is there any solution?  Is it possible to rally women to stop watching, 

to stop buying the National Inquirer and watching the sensationalism? 
 
MS. CONNIFF:  It's a free market, you know.  You sell junk, and people buy it, 

and that drives news.  There's not a sense, I think, of what are the public airwaves for.  
You know, here we are on PBS talking about more serious issues, and I think to the 
extent that the public has some control, and it's not just market driven, and there's some 
sense of responsibility to actually report the news, nobody wants to know what's going on 
in government.  Should we, therefore, as a population, not know what's going on in 
government?  I think there's got to be some basic sense of responsibility to inform the 
public.  And also, I think that people have good and bad within them, right.  We can all 
read the tabloids, and we can get interested in sex and violence.  I mean, obviously, we're 
all capable of that.  But we're also capable of taking a little civic interest in our 
communities, and what we need to be thinking about and doing in terms of issues.  And 
so, we've got to have access to some news.  And I think as a public we've got to demand 
access to some news that actually sustains us as a society. 

 
MS. ERBE:  Last thought. 
 
MS. SANCHEZ:  Main point, responsibility in journalism.  I think there's 

opportunities here that need to be exploited, not individuals. 
 



MS. ERBE:  All right.  From violence against women to women's sexuality.  Next 
week the Food and Drug Administration is expected to sign off on a recommendation by 
one of its panelists not to approve a new sex drive enhancement drug for women.  The 
committee said, Proctor and Gamble studies of its testosterone patch, Entrenza (sp), the 
female version of Viagra, don't address possible long-term side effects.  Since the arthritis 
drug Vioxx was linked to increased rates of heart attack, Congress has pushed the FDA to 
tighten safety standards.  But women who have had hysterectomies say the drug could 
improve their relationships, and want the FDA to approve one sex drive drug for women 
after approving three for men. 

 
So, Kellyanne, do women need sex inducing -- do women need to get hornier than 

they already are? 
 
MS. CONWAY:  That I would never put in a survey question.  But, you know, 

we've had such controversy about estrogen replacement in the last couple of years, and I 
think a lot of the false information and flawed studies that came out about that are far 
more dangerous to women's health as you have an increasing number of baby-boomers 
about to enter into that area, and some women have been literally scared away from 
availing themselves of approved estrogen replacement pharmaceuticals.  If we're now 
talking about what I would think are more elective pharmaceuticals to enhance your sex 
drive, perhaps some women need it or want it. 

 
We do need to distinguish when we talk about women's health the difference 

between wants and needs, though.  Not that one should be preferred over the other, but I 
think in the rush to approve certain drugs and leave others on the cutting room floor for 
sometimes a dozen or 15 years, is sad for women's health. 

 
Also, I think women, we're in such a self-medicating society, if I have a problem, 

I should just take a pill.  Well, if the problem is in your sexual relationship, then perhaps 
you should examine it beyond what the Food and Drug Administration can cure you of. 

 
MS. REDD:  I agree.  McKennon (sp) says that sexual arousal is not a thought or 

an emotion, but it's a learned behavior.  And I think that a lot of my worries and concerns 
about this pill are that women want the pill not necessarily for their sexual --  

 
MS. ERBE:  Patch 
 
MS. REDD:  -- the patch, or the testosterone, not only for their sexual arousal, but 

I've seen a lot of, for their relationship.  I think what they're seeing is, a lot of this porn, 
and a lot of this Sex in the City, they're thinking they should have these very loud, 
experiences, and this very over-excited of time.  But really, I think what might help 
would just be some foreplay.  A lot of people who think they might need this patch to be 
moved into the 21st Century of sexuality might look at the behavior in the bedroom 
before hand. 

 



MS. ERBE:  They talked about it for women who have had hysterectomies, 
whose natural hormonal trends have been interrupted by surgery.  I was astounded to 
learn, by the way, that hysterectomies, for women who have had their children, is one of 
the more popular forms of birth control these days.  I mean, an astounding number of 
women have their tubes tied. 

 
MS. CONNIFF:  Not just tied, but your uterus removed in a hysterectomy, which 

is too radical.  I mean, I think it's really -- but it's questionable.  Women can get 
testosterone prescribed though.  So this patch is not sort of the only thing available for 
this particular problem.  And let's face it, this is not driven by a whole bunch of women 
who have had hysterectomies storming the FDA demanding a patch.  This was driven by 
profit, and Proctor and Gamble concedes they would make a 30 percent profit margin on 
this drug, where they make 13 percent on the consumer products that they offer.  So, this 
is an example of how this country delivers healthcare in a very distorted way, which is 
pharmaceutical companies want to bring to market drugs that they can make a lot of 
profit on.  They want to cure hair loss, they want to cure erectile dysfunction.  And then 
we can't get at flu vaccine.  So, it's really -- I think it's an example of the failure of the 
free market.  And I think that the FDA has lost a lot of credibility because it's been taken 
over by advocates for the companies, Vioxx is a perfect example.  We cannot trust that 
they're really looking out for the consumer's health.  And in this case, I think, partly in 
reaction to the ethics scandal, they're being a little more cautious, as they should be.  
They tested this thing for six months. 

 
MS. SANCHEZ:  If we can't have two sides to this conversation.  There's so many 

points there.  Let's just start with the basic one.  I think, if anything, government has 
shown responsibility in ensuring or trying to protect a woman's safety, or any patient's 
safety for that matter.  Look at the six million women on hormone replacement therapy, 
and all those years, then we've come to find out that it increases cancer, stroke, heart 
attack. 

 
MS. ERBE:  All the thing that it was supposed to cure. 
 
MS. SANCHEZ:  Exactly. 
 
MS. ERBE:  But what about, you reacted too quickly, the free market failure, is it 

not a failure? 
 
MS. SANCHEZ:  No, companies are the free market at work.  The companies are 

here, and they're incentivized to do the type of research it takes to find these miracle 
drugs.  You know, this may or may not be one of them, but it's critical that they're 
incentivized to do so. 

 
MS. CONWAY:  The companies are responding to market demand, too.  Women 

saw the differences that Viagra made for me and, as usual, we said, we want some, too.  
We want some too. 

 



MS. ERBE:  Did we?  Did we? 
 
MS. CONWAY:  Some people, I think. 
 
MS. CONNIFF:  I don't think women, again, are marching on FDA saying, we 

want the patch. 
 
MS. CONWAY:  Some people who represent women are.  But women should 

really think twice about the side effects, because I don't want more hair to shave.  And I 
don't need to act more like a man.  This is pure, or at least in part, testosterone, and we 
should think about what exactly effect that would have on us. 

 
MS. ERBE:  All right.  And we'll leave it with that thought. 
 
Behind the headlines, the power of young entrepreneurs owning a successful 

business is one surefire way out of poverty, and attracting business is the key to 
neighborhood revitalization.  In this report, To The Contrary profiles two organizations 
working to empower young people an renew inner city economies through teaching 
entrepreneurship. 

 
Like many inner city neighborhoods, Washington, D.C.'s, Shaw District is in need 

of economic development.  In its heyday, the neighborhood was a center for African-
American culture.  Duke Ellington and Langston Hughes called Shaw home.  So did 
educator and women's rights activist Mary McLeod Bethune.  But economic devastation 
followed Martin Luther King, Jr.'s, assassination when rioters in Washington and 60 
other cities looted and burned urban business districts.  Nearly 37 years later, many inner 
city neighborhoods like Shaw still lack business suburbanites might consider essential. 

 
MR. HILL:  Shaw was still and is still recovering from those riots, and a lot of the 

abandoned buildings, and just abandoned buildings and lower -- what's the phrase I'm 
looking for, a lot of the lack of economic development that you see in Shaw is a direct 
result of that. 

 
MS. ERBE:  Shaw Eco Village is a neighborhood environmental organization.  Its 

activities include teaching local children how to repair bicycles.  When a group of Eco 
Village students identified a demand for their services as bike mechanics, they convinced 
the nonprofit to help them open the Chain Reaction Youth Bike Shop.  The shop meets 
the commercial needs of the community while also teaching young people important 
business skills. 

 
MR. WELP:  We're not going to save lives by teaching kids how to work on 

bikes.  But I think what's more important, what our kids learn, is that you need to get to 
work on time, and when your supervisor tells you to do something, it's not when you feel 
like doing it. 

 



MS. ERBE:  Welp says, before Chain Reaction opened, there were few places in 
Shaw for young people to learn marketable skills.  Mechanic Jimmy Talley started 
working at Chain Reaction when it opened four years ago.  He used his new skills to find 
a second job in a wealthier Washington neighborhood, but he's still committed to Chain 
Reaction. 

 
MR. TALLEY:  This is definitely my starting point.  That's why I want to put in a 

good effort here before I move on, because the shop has helped me out and I want to help 
the shop out. 

 
MS. ERBE:  Net sales from Chain Reaction have grown from $10,000 in 2001 to 

$100,000 this year.  Profit support other Shaw Eco Village programs, including this 
community garden.  Last winter, this was an abandoned lot.  Entrepreneurial students 
rehabilitated the space, and planted produced grown for distribution by a neighborhood 
food bank. 

 
MS. KANTOR:  Young people have developed incredible street smarts just to 

survive in tough circumstances.  They're willing to take risks.  They have incredible 
chutzpah, mental toughness and resiliency just to get by during tough times.  And we at 
Nifty feel that street smarts can be channeled into business smarts.  That risk taking is a 
hallmark quality of an entrepreneur. 

 
MS. ERBE:  Channeling street smarts into business smarts is at the core of Nifty's 

curriculum, how to start and operate a small business.  At Georgetown University, 
teachers from low-income schools across the country are learning to train young 
entrepreneurs.  Through Nifty, more than 100,000 students in low-income neighborhoods 
have learned the basics of supply and demand, return on investment, business ethics, 
financial literacy, and how to develop a business plan.  Students then use this knowledge 
to start their own businesses. 

 
MS. KANTOR:  Their first businesses will usually be something simple, some 

kind of retail, I say lemonade stand expanded type of business.  And then, as they grow, 
you'll see them move into anything from desktop publishing to catering, selling clothing, 
parties for small children, I've seen it all. 

 
MS. ERBE:  Eshra el-Said (sp) is a high school student from Washington, D.C., 

after taking the Nifty course, he started Africa Productions, a company selling hip hop 
beats to recording studios for up to a $1,000 each.  Now, a successful entrepreneur, el-
Said is presenting that same business plan to these teachers learning the Nifty curriculum. 

 
MR. HILL:  In under-resourced neighborhoods, we can continue to train people 

for jobs that everybody else has, or we can start training them for jobs that nobody else 
has, and let them be the leaders in their industry.  And that, to me, is a way that you build 
wealth and value. 

 



MS. KANTOR:  I think we're really looking at the concepts of honorable 
entrepreneurship, how do to good and do well.  Doing good in your community, building 
businesses, creating jobs is really a destiny of a good entrepreneur. 

 
MS. ERBE:  Thanks in part to Chain Reaction, the destiny of Washington's Shaw 

neighborhood may be shifting. 
 
MR. WELP:  It went from being like a wino hangout to like, there goes Tyrone 

right there, there's kids always running up and down the streets through here.  And there's 
always people out.  We have volunteer work night, adult classes going for 9:30-10:00.  
There's people on this corner, it's not a desolate and scary place to be going.  I think that's 
the biggest change we've had in this community. 

 
MS. ERBE:  So, Leslie Sanchez, is this the best way out of the ghetto or a better 

ticket out of the ghetto perhaps than a high school or a college degree? 
 
MS. SANCHEZ:  I would never say that education is a bounding block.  But I do 

say the old entrepreneurial spirit and living the American dream are very much 
intertwined in American culture.  It's fun to see, fun and exciting to see the thriving spirit 
of commerce in communities that know how to serve their communities.  I think you 
have to do what you know.  Look at things like --  

 
MS. ERBE:  I have to ask, though, is this close to your experience at all?  You 

were a self-made entrepreneur. 
 
MS. SANCHEZ:  Absolutely.  I sold encyclopedias door-to-door down the street 

to put my family -- to provide for my family and put myself through school.  I know what 
it's like to be out there, and I'm not scared of that.  And I think there's so many Hispanics, 
and individuals of color, and women that I've seen that inspire me, but you saw things 
like Customs brokers who were on the U.S.-Mexico border that found a business, 
understood just in time inventory better than most Fortune 100 companies, they knew that 
products coming from Latin America and Mexico needed to move through fast.  I mean, 
it's amazing the trends, the concepts, and those principles of business, and I'm sure 
Kellyanne can talk about that, apply regardless of what you sell or product. 

 
MS. REDD:  And the lack of risk that these kids have, you know, the best thing 

when you're starting at the bottom, you have nowhere else to go but up, with the correct 
mentoring that these programs are offering, this is incredible.  And I know that a lot of 
people don't know, but a lot of these kids, they're watching these TV shows.  I know that 
Kwame said that one fan base were kids, were teenagers, who saw him and they felt that 
they could do things like him as well.  With the mentorship, it's just amazing what can 
grow. 

 
MS. CONWAY:  This program should succeed.  I think it's a phenomenal 

concept.  And what's neat about it is that it offers both intangibles and tangibles.  They're 
offering you skills, writing a business plan, and knowing how to interview people, and 



how to sell your wares one way or the other.  And also the intangibles, really just the 
encouragement and the drawing out your moxie in that natural entrepreneurial spirit that 
you may have. 

 
The other thing that's great here that may actually work in the African-American 

communities is that your community starts as your client base.  They are so much more 
tight-knit in these communities than other scattered suburban places sometimes in the 
exurbs that they probably have a ready-made client base that know them, trust them, and 
want to help them out, and will need their services or products. 

 
MS. ERBE:  Right.  But we're talking about them succeeding.  What happens 

when they don't, which, as we know, most small businesses still fail. 
 
MS. CONNIFF:  Most fail.  It's a great story.  It's the American Dream, 

everybody believes in small business.  Everybody invokes small business.  The trend is 
completely in the opposite direction.  The trend is for giant mega-businesses to undercut 
little local mom and pop shops, and for them to go under.  So, I think on the one hand, 
you applaud it, and you think it should be supported.  And, on the other hand, you've got 
to recognize the reality that these kids better have some kind of floor under them, or it's 
going to be like the Third World where you see little kids in the street peddling peanuts, 
and there's no safety net at all underneath them.  Let's look at our country and think about 
how we can harness our wealth to make sure that it doesn't happen here. 

 
MS. REDD:  There's a problem because the mentality of today's youth is 

different.  They're self-starters.  They're very autonomous.  And they want to do their 
own thing.  That's what we're seeing, that's the big problem.  The best thing about this, 
the trend of small business is to fail, but under mentorship it's amazing what can grow. 

 
MS. SANCHEZ:  I think, bottom line, it still comes back to education, because 

what they have, the spirit, the confidence of having a business, understanding the 
mechanics of it, are going to help them and drive them in whatever industry they move 
in.  And they're innovators, and they understand the marketplace better than major 
corporations.  They're there, they know the market. 

 
MS. CONWAY:  Plus, they can be gobbled up by major corporations. 
 
MS. ERBE:  Why aren't business skills and personal financial skills part of every 

high schooler's curriculum these days? 
 
MS. CONNIFF:  There's a lot of that, though.  There's a lot of home ec kind of 

education. 
 
MS. CONWAY:  I hope it's coming back.  That was politically corrected right out 

of the curriculum. 
 



MS. CONNIFF:  No, no.  I think actually business, because people love the word 
business, business education and channeling kids more and more at an earlier age into 
business-type education is a trend.  The question is, of course, what else is out there for 
these kids.  And you look at Shaw, and you look at a burned out, bombed out 
neighborhood, great, something hopeful is happening, but let's be realistic. 

 
MS. ERBE:  And I'm hopeful here too, hopeful you'll finish after credits.  That's it 

for this edition of To The Contrary. 
 
Next week, we take a look at the role women play in the Christian right 

movement.  Whether your views are in agreement or to the contrary, please join us next 
time, and we want to hear from you, write to us at ToTheContrary@PBS.org, or visit our 
PBS Online Web site at PBS.org. 

 
(End of program.) 
 


