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Aimee Allison 0:00 
Organizing women of color as this progressive force that wants a justice agenda is to say that we're going to 
center a coalition led by women of color that's multiracial and inclusive, because we need a multiracial 
coalition in order to win the White House back in 2020. 
 
Bonnie Erbe 0:34 
Hello, I'm Bonnie Erbe. Welcome to To the Contrary. This week, she the people, the organization is elevating 
the political voice and issues facing women of color, holding town halls and other for us that are attracting 
many of the Democratic candidates for president. Joining me now is Amy Allison, the force behind She the 
People. Welcome to you. 
 
Aimee Allison 1:01 
Thank you, and I love being called a force. 
 
Bonnie Erbe 1:04 
Force of Nature even better, and listening to what you do, I think you, you would definitely qualify. So tell me 
about and tell our audience about She the People what is it? 
 
Aimee Allison 1:15 
She the People was born last year, really in the wake of the 2016 election, recognizing that the most 
progressive voters, the most loyal democrats are also the people who are who have been least likely to be 
elected in this country. And yet in swing states, in the in the states and the south and southwest in particular, 
that Trump won, women of color are one of four voters overall, one of five voters. And yet this is not a group 
of people that had that had been campaigned to or accounted to or, or woo'd in any way. And so I realized 
that She the People needed to start because it needed to organize women of color across race forming a 
multiracial political identity, because I believe women of color will lead a broad based multiracial, inclusive 
coalition to win in 2020. So I founded She the People with the idea that we would solidify and make visible to 
the country, the voice and power of women of color, to inspire and also show a hopeful way forward, just 
while people are looking at their Twitter feeds. And they're wondering, you know, what am I going to do? How 
are we going to beat Trump, he seems like he, you know, he's, you know, unbeatable, the democrats are 
bulking at impeachment, all that stuff. I'm saying, look, if you follow the lead of women of color, you listen to 
our politics, which is really grounded in racial, social, economic and gender justice. That's where we need to 
take our country and this is practically how we're going to win. 
 
Bonnie Erbe 2:51 
But I recall Hillary Clinton running ads in Spanish and attending Hispanic and Black women forums when she 
was campaigning for president, you really think she was as insensitive to women of color because her focus 
was so much women, as male candidates before her have been? I'm going to say something and I'm going to 
be very honest, after 2016 and the recognition, the majority of white women are Republican. That was 
irrefutable. 
 
Aimee Allison 3:13 
I'm going to say something and I'm going to be very honest, after 2016 and the recognition, the majority of 
white women are Republican. That was irrefutable.  
 
Bonnie Erbe 3:24 
It went in that way since Reagan though, white married women... 
 
Aimee Allsion 3:27 
Something about the the sensibility the political sensibility of Americans in did not account for that until after 



2016. Hillary Clinton fell prey to what a lot of democrats fall prey to. That is a hubris that assumed that she 
would just you know, win the vote of women of color, particularly black women, because of her association 
with Barack Obama now Barack Obama was able to both inspire and organize a multiracial coalition that won, 
but Hillary Clinton had some serious problems. Let me just talk philosophically for a moment. 
 
Bonnie Erbe 4:03 
What - what did she not do that Obama did? For women, for us, particularly, let's start with African American 
women. 
 
Aimee Allison 4:12 
Okay, let's start with African American women. She was campaigning to and said 'I'd be the first woman 
elected' but never mentioned Shirley Chisholm. Now for a lot of black women, Shirley Chisholm, fifty-two 
years ago, started her historic run for president. She was a person way ahead of her time, who represented 
this kind of bold, progressive politics and also organized multiracially. Instead, Hillary Clinton reached back to 
suffragettes wore all white when she accepted the nomination. Many of us understand historically that 
suffragettes had a racism problem at that time... would make black women go to the back of their marches at 
that time, have separate marches. And so those who, not everyone, but many who end up leading the 
suffragette movement all those years ago, ended up being traitors to the fundamental value of equality, 
including racial equality, setting up a split that we see today. And so I say that by saying that whoever is the 
standard bearer for the Democratic Party, if you're a woman, you got to understand you're going for women 
of color vote, that you have to claim a legacy of the proud tradition of expanding democracy, that women of 
color, particularly black women have led in this country. And if you don't, you run the risk of alienating the 
very voters that you need. So what happened with Hillary Clinton is a number of missteps, a number of 
assumptions that were made, but in particular, her support was soft for women of color. So unlike... 
 
Bonnie Erbe 5:43 
From women of color? 
 
Aimee Allison 5:44 
From women of color, compared to 2012, when women of color had higher about 5%, higher vote turnout 
than the rest of the voting population, voting to reelect President Obama, it was about 5% lower and you can 
think of women of color is a bellwether, if if if enthusiasm is soft, and turnout is lower then the democrats 
lose. So what we're saying now is She the People is encouraging the large candidate field of people in the 
primary running for the Democratic nomination, to speak to us and speak to our issues like criminal justice 
reform and black maternal health, speak to us and organize with us as part of a coalition or run the risk of 
going down the same path that Hillary Clinton did, which I think ultimately kind of turns off a percentage of 
the voters that are actually needed in order to be successful. 
 
Bonnie Erbe 6:44 
Looking ahead, what's the message from her campaign to whoever gets the nomination in 2020? 
 
Aimee Allison 6:51 
Here's the message that I want She the People to make clear to every presidential candidate, you can't win 
without the enthusiastic supporter women of color, you just can't. So that means speak to us frequently, 
often. Look at, look at Black women and other women of color...Asian-American, Latina voters, as the 
persuadables in this campaign, instead of centering your politics, on sort of middle of the road, moderate, you 
know, kind of politics that are intended to appeal to white moderate voters who are less and less likely to vote 
for democrats over time. Instead, center your politics on women of color, that's a progressive, bold agenda 
that women of color want, broadly. 
 



Bonnie Erbe 7:34 
But are all women of color progressive politically? 
 
Aimee Allison 7:37 
It's not, it's not about having every single one. There's always going to be the Mia Love's and the Nikki Haley's. 
It's not about 100%. But it's about the vast majority of us who have been among the most discounted, 
dehumanized, dismissed population in this country, who understand what it is to be on the pointy end of the 
policies and practices of this country, we're closer to the problem, we're closest to the solution. Identity 
politics, that term was come up with by the right wing to dismiss the importance of people who are 
advocating for themselves and happened to be women happened to be people of color happened to be LGBT, 
that was dismissed as identity politics and divisive. When the truth of the matter is right now we're 
experiencing a White House and a Senate that are using white identity politics, in some of the worst ways 
possible. What we're asking for at this moment, unlike previous years, is we're saying that our identity, who 
we are matters, and we should embrace all the things that we are including being a woman or being whatever 
you were coming with come with it. But at the same time, a higher level of identity is required in this country 
right now. And that's a multi racial-identity, that allows us to have a heart and organize across race, even 
advocate for issues that don't directly affect you. 
 
Aimee Allison 9:02 
I'll just give you an example. African Americans are among the highest in terms of the polling in terms of the 
immigration laws and the treatment of migrants on the border, the highest highest opposed to these policies 
and practices. And that's an example of how different groups are reacting in this moment, and coming 
together in common cause and that's the kind of politics that we're going to need right now to win. 
 
Bonnie Erbe 9:28 
Why do you think Biden and at least as of this taping, Biden, and Sanders are numbers one and two in the 
polls? And there's the, and they're both in double digits, and then you get down to the single digits. And you 
have Kamala Harris and Elizabeth Warren, and then kind of nobody else, at least in in any kind of numbers. 
Why? Why is it that women of color don't seem to be breaking through? 
 
Aimee Allison 9:57 
The polling methodologies that are being used right now, have the self fulfilling prophecy, prophecy sort of 
thing. But let's use the example of Alexandra, Ocasio Cortez in her primary against Joe Crowley, for that 
congressional seat in New York. The pollsters completely missed the fact that she was doing so well. Why? 
Because she was motivating new voters. She was, she was organizing a new coalition of voters that aren't 
typically asked by pollsters their opinion about anything. Same thing with Congresswoman Ayana, Presley and 
her primary in Massachusetts. 
 
Aimee Allison 10:35 
I would say that the kind of candidates who are organizing on the ground and bringing in new fresh voters, the 
pollsters are missing. So I'm saying that to say, you know, I can't really trust what the polls are saying and I'm 
also going to say right now, and this is based on experience with, in my experience, you know, going around 
the country working with women of color, a lot of people are still questioning Biden's history, his treatment of 
Anita Hill. I know I was in college at the time, I saw the way she was treated. He, his actions and what he 
allowed to happen all those years ago had a chilling effect on women being brave enough to call out 
harassment at work. His his, his crafting and defense of the crime bill, and vilifying whole generation and 
inspiring an expansion of the prison industrial complex that affects so many women of color and our families. I 
think he's going to have to account for that. I do not believe that the polls are capturing that sentiment right 
now. 
 



Aimee Allison 11:38 
And I think over time, as people look more deeply into Joe Biden's record and really think, hey, we've got a big 
field of candidates. How much support does he really have? I think we're going to have to look at more than 
these national polls to measure that. 
 
Bonnie Erbe 11:53 
Well tell me how does a candidate for president or the Democratic nomination for president campaign 
differently to white people, as from people of color, specifically women of color, who how do you do that? 
 
Aimee Allison 12:07 
Well, we saw that in the She the People presidential form that we held recently at Texas Southern University, 
late April in Houston. Look, I and fabulous organizers assembled a room and nearly 2,000 women of color from 
26 states, mostly from states that Trump won in the south and southwest. And in that forum, we asked 
questions of really deep concerned women of color. I'll give you an example. 
 
Bonnie Erbe 12:36 
Were women of color asking the questions? 
 
Aimee Allison 12:39 
Both women of color of women of color asking, and I was on stage with Joanne Reed from MSNBC. And then 
we had people from the audience come and ask questions. So for Senator Elizabeth Warren, an organizer who 
was in the front lines on the ground organizing in hospitals asked directly about Black maternal health and the 
crisis of Black mothers dying in childbirth, three times the rate of white mothers. And Elizabeth Warren 
showed that she understood the issue, she understood that it came down as she called prejudice. I would call 
it racism, literally how black women are treated in the hospital setting, and had a specific plan to use bonuses 
for those hospital settings that are able to increase, you know, the health and safety of black women in labor 
and childbirth. And that actually sparked a national conversation about the crisis and Black maternal health. 
These are issues very important to women of color.  
 
Aimee Allison 13:34 
And when you talk about those issues, and you talk about them in a way that really understands the crisis that 
the community is facing, then you're starting to speak to women of color in the language we understand. Ah, 
you get it. I'll give you another example. For for former Secretary of Housing, Julian Castro was on our stage, 
and one of the women asked him about abortion and the Hyde Amendment. The Hyde Amendment, it was 
very important, it affects soldiers, it affects poor women, it affects all these women across these categories, 
and makes it difficult to get an abortion. And the audience member asked what was his commitment to 
protecting women's right to abortion? And what his answer was, abortion is just health care. It's healthcare. 
And I support a whole range of health care for women, including access to abortions. So when we ask the 
question directly, and when we enter that on the national stage, that's the kind of conversation that women 
of color are asking for from our presidential candidates. 
 
Bonnie Erbe 14:39 
But mainly what separates people of color and white people in this country is income, right? Even more so 
than race? Although race is directly correlated with income. So when you appeal to women of color, aren't 
you, aren't you also appealing to low income white women? Who are the majority of white women.  
 
Aimee Allison 15:05 
Here's what we know. After 2016, race is more of a determinant of how people vote than any other factor, 
more than gender. And organizing women of color as this progressive force that wants a justice agenda is to 
say that we're going to center a coalition led by women of color that's multiracial and inclusive, because we 



need a multiracial coalition, in order to win the White House back in 2020. So it's really saying there's a pot, 
there's a broad base, very inspirational politics that can appeal to lots of different, you know, different races 
and genders. But women of color in this moment, are leading some of the most vibrant social justice 
movements, everything from, you know, Times Up to and immigrant rights and Black Lives Matters is led by 
women of color. And and the best organizers who have affected democratic innovations, who are, you know, 
who are associated, let's say, in Georgia with Stacey Abrams' campaign, expanding the electorate, bringing 
people in, all of these are women of color, lead movements and strategies. And I'm saying that if we empower 
this group, that's the politics that can help to transform a new era, new progressive political era for 
generations to come.  
 
Bonnie Erbe 16:26 
Now, when you say bringing new people in to vote, are you referring to young people, middle aged people, old 
people? Would there be two different messages for those people?  
 
Aimee Allison 16:39 
What we're suggesting at She the People is a new playbook we saw perfectly embodied with Stacey Abrams. 
She looked at Georgia, and she said, "Look, Democrats keep losing statewide by about 215,000 votes, but we 
have 2 million eligible unregistered people of color. And we know that people of color in particular women of 
color, as progressive voters, are most likely to vote democrats." When you look at dollar for dollar who's the 
best investment, and who should we be putting our focus on in terms of expanding the electorate? It's women 
of color, plus the fact that women of color, like Nse Ufot, who fought who runs the new Georgia project, who 
registers voters in rural, suburban and urban areas, is registering voters focused on centering on voters of 
color of any age, and then going out from there, because those are the voters that are typically ignored by 
both parties. 
 
Aimee Allison 17:35 
But you also have to look at Florida. Now the GOP wins Florida by 1%. Every time they have a statewide, 
Trump won Florida by 1%. And when you really look at that the number of voters it's about 40,000. The 
number of eligible Black, Latina, Latino, Asian American voters far exceeds the 40,000 number. So the question 
is, why is aren't the democrats expanding the electorate, putting a lot of time in, in more than a year in 
building relationships with communities, having candidates who support an agenda that's going to be 
inspiring, and organizing voters in order to close that gap? And you have to ask that question.  
 
Aimee Allison 18:21 
For the states that Trump won, particularly like Florida, Georgia, Texas, New Mexico, Arizona, these are all 
places that are majority people of color, with millions of eligible voters of color, and women of color are the 
strongest democrats or potential democrats among them. So it's really about making the case for the country 
to invest deeply in the political power and leadership of women of color, because that's a winning strategy. 
Stop chasing after and obsessing over Trump voters aren't obsessing over us and and start building a coalition 
of those who, who are ready to lead the country into our next era. 
 
Bonnie Erbe 19:04 
Who do you think is the most electable of all the democrats running for the nomination? 
 
Aimee Allison 19:11 
Well, if I just watched cable news, I would think electability was based on well, if you're a white guy, you're 
more electable, I completely reject that. People forget that Barack Obama's candidacy in 2007, 
people-remember he was running against Hillary Clinton, people said, "...that guy's not electable. He's not 
electable for all the reasons that we went through, mainly because he's a guy of color he's a Black guy." And 
then we never had a Black president. So we can't imagine it. The amazing thing about this moment, is that, 



and Stacy Abrams and other candidecies are showing that we have a broad range in a population in our 
country, that's fast becoming majority people of color, that women of color are coming into their our own, 
you know, and the idea of electability is really not being a white guy, which is how the system was built, but is 
a candidate who can do two things, one, inspire a multiracial coalition, and actually organize that coalition. 
 
Aimee Allison 20:14 
Look at places like Wisconsin, and Pennsylvania and Michigan. In the Clinton time in 2016, no money was 
spent on Black voter engagement, a month before the election of 2016, even though Black people make up 
25% of the Democratic Party. So that was a huge, huge misstep. But in the case of, you know, AOC, or or a 
Stacey Abrams, I can imagine the kind of investment in these strong democratic stronghold like black women 
and other women of color. And not just six weeks before the election, but a year and a half before the 
election, which is how Stacey Abrams organized herself. I could imagine that with that deep and intentional 
investment in reaching voters who will be who are likely to be with you, if they only heard from you, if they 
only had an opportunity to build a relationship and be inspired by I can imagine both of them in their own 
way, running very credible national campaigns. 
 
Bonnie Erbe 21:11 
Now, the groups you want to bring out new voters, what if anything, made them stay home in 2016 and 2018? 
 
Aimee Allison 21:33 
Well, first, let's talk about 2018. Across the board from California, all the way through the south, all those flips, 
for congressional flips that delivered the majority to the house, those... the center of that coalition and the 
vote, the strongest vote was women of color. So when I say women of color delivered victory in the midterms, 
it's it's true. 
 
Bonnie Erbe 21:44 
If every single woman of color and every single, Latina, every single African American, every single Native 
American woman voted, would that be a big enough group? To beat everybody else? 
 
Aimee Allison 22:00 
Yes. 
 
Aimee Allison 22:02 
Because if you think about it, in terms of the Latina population, the vote eligible numbers are in the millions, 5 
million eligible unregistered Latinas in Texas, and Trump won that state by 3 million. And of course, after the 
2018 elections, Beto O'Rourke was running for senate, now he didn't win. But the vote gap in terms of that 
election went from 16 points to three points of Texas. So Texas could very well turn blue. And if there was 
early investment, like now, investment in engaging and registering Latinas, in a state like Texas, it could very, 
very well turn blue.  
 
Aimee Allison 22:43 
And we have that same example, in states across the country where a real focus on expanding the the reach of 
women of colors political voice, and organizing and vote would actually make a tremendous difference, not 
only just in the Midwest, and in Michigan, Wisconsin and Pennsylvania, but in the south and southwest where 
we're one of four votes, but we look at the general election. Overall, women of color are one of about 10, or 
one of about nine votes in the whole country. But because we're such strong Democrats, it changes the 
calculation. And we're arguing at She the People that a lot of the energy that's spent chasing trying to chase 
moderate white voters.. center, a kind of a moderate middle of road politics, say, brag about, "Hey, I can win a 
district that Trumps people, you know, Trump won before" that kind of thing. That's not going to fly, not in 
2019, not in 2020. That's not the winning strategy. And so we're trying to change, just political culture and 



assumptions about who is actually going to carry the day and help the country, you know, get out of the this 
version and really serious political trouble that we're in. 
 
Bonnie Erbe 24:03 
Last question, Who do you think is going to be the Democratic nominee? And can she or he beat Trump? 
 
Aimee Allison 24:10 
I know that it's a big field. I think it's 23 at last count, but probably by the time it airs, it'll be more than that. 
And I do think a Democrat will will be able to best Trump, whether it's she or he, if they are willing to focus on 
the multiracial coalition, similar to what Obama built, led by women of color. And that's what the great hope is 
for our political future. When a lot of people are feeling hopeless. I'm like, "just follow women of color, just 
follow and there's a path to victory." 
 
Bonnie Erbe 24:44 
And lead them.  
 
Aimee Allison 24:47 
And lead. 
 
Bonnie Erbe 24:47 
Thank you so much, Amy Allison, it's been a pleasure chatting with you for a half an hour. That's it for this 
edition of To the Contrary, please follow me on Twitter and visit our website pbs dot org slash To the Contrary, 
and whether you agree or think, to the contrary, see you next week. 
 
Announcer: 
Funding for to the contrary provided by the Cornell Douglass Foundation, committed to encouraging 
stewardship of the environment, land conservation, watershed protection, and eliminating harmful chemicals. 
Additional funding provided by the Wallace genetic Foundation, the Qualcomm Foundation and the Charles A. 
Frueauff Foundation. For a transcript or to see an online version of this episode of To the Contrary, please visit 
our PBS website at pbs.org forward slash To the Contrary. 
 
[End episode] 
 
 
 
 
 


