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.STX 

 

MS. ERBE:  This week on “To the Contrary,” up first, the war in Iraq creates a 

new war on the home front.  Then, hooking up: some young women say good-bye to 



dating and relationships.  Behind the headlines: a new publishing company for the anti-

chick-lit crowd.   

 

(Musical break.) 

 

MS. ERBE:  Hello, I’m Bonnie Erbe.  Welcome to “To the Contrary,” a 

discussion of news and social trends from diverse perspectives.  Up first, love and war.   

 

The Bush administration’s Iraq invasion and troop surge seemed to be at odds 

with the president’s Healthy Marriage Initiative.  Since the 2003 invasion, divorce rates 

in the military have skyrocketed: up 28 percent among enlisted personnel, and “The 

Progressive” magazine reports in this month’s issue, the war has sparked some 60,000 

military marriage casualties.  A new study says one in three Iraq and Afghanistan war 

veterans suffer from a psychological disorder such as post-traumatic stress disorder.  

Military wives, such as Stacy Bannerman, say the president is destroying formerly 

healthy marriages by sending hundreds of thousands of Americans off to war and then 

not properly counseling them when they come home.   

 

STACY BANNERMAN [Author: When the War Came Home]:  (From tape.) 

One thing that people need to know is that post-traumatic stress disorder is in fact 

contagious, and when you’re living in an environment with the loved one who is has not 

been treated for post-traumatic stress disorder, that effects you as well.  It strains the 

relationship – all of the relationships.   

 

MS. ERBE:  So, Congresswoman Norton, should the president, who’s made a big 

effort on the healthy marriages front, spending hundreds of millions of dollars to promote 

marriage, allow war vets to come home without counseling that leads to broken marriages 

at home? 

 

DEL. NORTON (D-DC):  It seems pretty simple to me, Bonnie.  The so-called 

family values president, who has destroyed military marriages, has an obligation to help 

repair them.   

 

MS. PFOTENHAUER:  I think we should invest in these programs.  The two 

greatest causes for divorce are financial concerns and worries about infidelity, and that’s 

part and parcel of prolonged periods in combat.   

 

MS. BEYER:  It’s just clear.  This war and the way we have treated soldiers and 

their families upon the soldiers’ return has been anything but good for family values.   

 

MS. BERNARD:  Yes, our entire nation needs to support our vets as they come 

home.  And that means our government, our clergymen, our friends.  The entire nation 

needs to take a role in this.  

 

MS. ERBE:  All right.  We all agree.  We can go home now.  (Laughter.)  

 



MS. PFOTENHAUER:  Let the record show: it happened at least once.   

 

MS. BEYER:  And, you know, it’s even worse for these National Guardsmen and 

the reservists because their getting the PTSD at a much greater rate than the active duty 

soldiers.  And part of that is because they signed up to be weekend warriors and their 

families didn’t have the expectation that they would be going overseas, they would be 

missing family members.  Now their businesses – family businesses, many of them – 

have gone under.  They’ve got incredible stresses they never expected to have to deal 

with, including economic stresses.  So you can understand why this is happening.   

 

DEL. NORTON:  But the thing that really bothers me about this is that these 

young people, these military people are the most married young people.  More than half 

of them start off being married, yet they’re from a generation which doesn’t even seem to 

believe in marriage.  So keeping these people together – by the way, inherent in that is a 

lot of stability that the military should want to keep going for them.  So to take these most 

stable young people and put such pressure on them and their marriages that even their 

marriages fall apart is perhaps the greatest tragedy of this war.   

 

MS. BERNARD:  But you know, we saw a – I don’t think that it is fair to blame 

the president and say the president is destroying these marriages.  We did see a decrease 

of 61 percent in divorce rates among the military in 2004.  It went up again – it 

skyrocketed in – 

 

MS. ERBE:  No, you’re talking – right.  You’re talking about a big drop among 

officers because it spiked so high and then it came back down, and in two different years.   

 

MS. BERNARD:  It’s increased in 2000 – 

 

MS. ERBE:  Now why is that?  Because of – the officers were getting treatment 

for post-traumatic stress? 

 

MS. PFOTENHAUER:  I think there appears to be evidence that programs, when 

put in place, do work.  For example, you saw that divorces were higher in the Army 

versus in other branches of service.  So that’s why I’m saying it’s the little numbers – 

(unintelligible) – here.  There is at least some evidence that programs that are 

energetically pursued do affect that divorce rate.  I think that’s a good reason for us to all 

jump in and be on the same side.   

 

MS. BERNARD:  And there are – it’s important to point out that there are 

programs, but what we know is that they’re not necessarily across the board and they’re 

not necessarily working, and so we know that they need a lot more support from – 

 

DEL. NORTON:  I noticed that – 

 

(Cross talk.)  

 



MS. ERBE:  But I would just – by the way, we called Stacy Bannerman about the 

story – the 60,000 figure?  That is huge.  And when you think – and if you try to do the 

math, and obviously when a country goes to war none of the guys making the decisions 

are thinking about that they’re going to break up all these marriages.  That doesn’t even – 

maybe it should enter into it, but it certainly doesn’t enter into it.  But will the president’s 

Healthy Marriage Initiative put together 60,000 couples and keep them together?   

 

MS. PFOTENHAUER:  It will take years to figure that out.  I mean, if you really 

want to compare apples to apples and oranges to oranges.  But I think the most important 

point here is that you don’t decide to go to war, you don’t stop a war because of the 

divorce rate.  It is incumbent however, on all of us who care about the soldiers and their 

families to acknowledge when a problem exits and then to be willing to back the solution 

to those problems.   

 

MS. ERBE:  But I want to get back to something you said in the beginning, which 

was financial and marital stress over finances and infidelity.  This war is different.  If you 

read Stacy Bannerman’s article, you see she talks about how her husband came home 

getting up in the middle of the night and watching these DVDs that guys still overseas 

were sending him.  He was so used a year and a half of being stressed out, pulling 

weapons around every corner – 

 

MS. PFOTENHAUER:  Still checking his weapon every time he got in the car.   

 

MS. ERBE:  Right.  Exactly.  So this is PTSD that some older generations of 

soldiers say “just deal with it.”  But does the government have a duty to help them 

overcome these stresses? 

 

DEL. NORTON:  Yes.  And you were dealing with a much larger Army before, 

you were dealing with people fighting for truth, and – look at World War II.  We don’t 

know how many people may have had the very same thing here.  We’re dealing with a 

smaller, very committed volunteer Army, who frankly deserve our love and attention 

even more because they’re doing what a lot of our sons would otherwise be doing, and 

need very special kinds of attention.  But look, I want to say – agree with you.  The 

military knows how to take care of its own.  That’s why its children do better in school, 

and I’m very encouraged – 

 

MS. ERBE:  Do better in school than? 

 

DEL. NORTON:  Than children on – they put their childcare centers.  I applaud 

the Army for seeing this problem and doing something that’s so effective that it’s 

beginning to bring it down.  And all I ask is that they don’t stop with the officers and just 

spread it, because that’s of course where it’s most needed.   

 

MS. BEYER:  And you were right Bonnie, when you talked about PTSD and how 

much that is implicated, I think, in this divorce rate.  What we need to do is make sure 



that – we’ve all read about what happened at Walter Reed, and we understand that it’s a 

pervasive problem – 

 

MS. ERBE:  But explain for members of the audience who haven’t read about it.   

 

MS. BEYER:  Well, heads have been rolling at the Department of Defense 

because the Army is owning the fact that we haven’t been taking care of these returning 

soldiers the way that we need to.   

 

MS. ERBE:  But that’s more in terms of physical issues.   

 

MS. BERNARD:  It’s hospitals, it’s medical care.  

 

(Cross talk.)  

 

MS. BEYER:  It’s outpatient care and most of that outpatient care is – a lot of 

people suffering from PTSD, and there have been problems with diagnosing – 

 

DEL. NORTON:  Well, yes.  Really, I don’t want his to be seen as these are a 

whole bunch of troubled soldiers.  I think these marriages are breaking down not because 

of PTSD – of course there are some.  These marriages are breaking down because these 

are ordinary human beings and because marriage today is inherently unstable.   

 

MS. PFOTENHAUER:  Exactly.   

 

DEL. NORTON:  And you’ve got to try to prop it up everywhere, and certainly 

where are under unusual stress.   

 

MS. PFOTENHAUER:  Amen.  

 

MS. BERNARD:  The divorce is so high outside of the military that you can only 

foresee that it’s going to be exacerbated by young couples with extended deployments 

outside of the country.   

 

MS. ERBE:  All right.  From marriage to hooking up.   

 

(Begin video segment.) 

 

LAURA SESSIONS STEPP [Author: “Unhooked”]:  Hooking up is a deliberately 

ambiguous term.  It can mean anything for kissing to intercourse and everything in 

between.  It’s been around for over a decade, I think, but what’s interesting is that it’s 

become the substitute for dating – real relationships for a lot of young people.  Not 

everyone.   

 

MS. ERBE:  “Washington Post” columnist Laura Sessions Stepp has unleashed a 

storm of controversy with her new book “Unhooked.”  The book gives adults an inside 



peek into the hookup culture, as author Stepp followed college and high school girls 

through their hyper-sexualized social lives.  Her conclusions that hooking up is not 

liberating but harmful has made her the target of some feminists who support women’s 

sexual freedom.   

 

MS. STEPP:  We were right as to say that girls can act like guys in the classroom 

and the boardroom, that economic and political equality are extremely important.  What it 

is not clear at all to me, from what science exists and what I’ve seen, is that women can 

act like men in the bedroom and feel good about themselves, particularly for young girls, 

say, anywhere from 15 to 21.  They hook on and they say I’m not going to get attached 

and then the next day they’re checking their cell phones to see why he didn’t call.  And 

they feel depressed.  Or they go to a bar and they want to hook up with a guy, but they 

really are not real comfortable with it, so they get themselves drunk so that they can then 

hook up with him and feel better about it in the morning.   

 

MS. ERBE:  This behavior can lead to what Stepp terms gray rape, where both 

partners have been drinking, and the woman is unsure if she said no.   

 

MS. STEPP:  The hookup culture in my view is not good for anyone, particularly 

anyone under the age of say 25 or 30.  I’m not going to make judgments on single women 

in their 30s who do what they do.  What I get upset about is when those women then try 

to say, well, it’s okay for the young girls, too, because I think there’s a huge difference in 

the development of the two, and I think we need to sort of separate out when we’re 

talking about young women and girls, and more mature women.   

 

(End video segment.) 

 

MS. ERBE:  Leaving aside the question of whether this is a good thing or not, my 

question is how new is it?  I mean, I was a teenager in New York City in the ‘70s right 

after the sexual revolution.  I went to Woodstock.  This is not new.  (Laughter.)  

 

(Cross talk.)  

 

MS. BERNARD:  It’s new to – well, I’ve got to tell you, it’s new to me.  I did not 

behave like this, but my parents had me under lock and key.  But I’ve got to tell you, I am 

such a fan of this woman and of her book, because I’ve seen it with my own eyes.  At the 

Independent Women’s Forum, we do an annual hooking up study and a sex and dating 

conference, and I watched my first one about two years ago.  It’s conduced by people 

who are of this age group, and we had Drew Pinsky come in and moderate it.  And we 

were talking (about ?) interns that were here in Washington and he asked the question – 

the interns had been in D.C. maybe a week – who’s had a one-night-stand already?  

Almost everybody raised their hand.  And nobody was embarrassed, there was no shock.  

And the other thing that was interesting about it was that almost every student, male and 

female, told us that they were hooking up, but they had to be in an altered state to do it.  

They were either on drugs or alcohol.  And it sort of – we had to ask the question “if you 



have to be drunk to have a one-night-sand, doesn’t that tell you maybe you shouldn’t be 

doing it?” 

 

DEL. NORTON:  Oh, but I do think it’s a fair question that you’re asking.  And 

the whole notion of – 

 

MS. ERBE:  And before the sexual revolution of the ‘60s and ‘70s, by the way, it 

happened in the ‘40s and ‘50s, too.  The difference was, there were shotgun weddings 

back then.  (Laughter.)  I mean, if you – 

 

DEL. NORTON:  That’s if you had a baby.   

 

MS. ERBE:  If you got pregnant.   

 

DEL. NORTON:  Right.  But the line of demarcation in really the 1960s, when 

people began to talk about, quote, “free love,” and indeed you saw perhaps women much 

more able and willing to do what their mother never would have done.  That’s different, it 

seems to me here.   

 

MS. ERBE:  Or mothers did and just hid.  

 

DEL. NORTON:  Right.  But, but –  

 

MS. ERBE:  My mother – (laughter). 

 

MS.  :  Leave my mother out of this.   

 

DEL. NORTON:  (Unintelligible.)  Thank you.  (Laughter.)  Well, what’s 

different here is she says – and again this needs to be more widely studied – is that this is, 

quote, “embedded in the culture,” that girls who don’t hook up feel that they are not part 

of the larger group.  They are weepy.  They don’t want to be independent.  That would be 

disturbing.   

 

I do want to say feminism has never been defined by whether you slept around or 

not, so I think that it really is wrong for feminists to attack this as anti- or pro-feminist.  

 

MS. PFOTENHAUER:  It is contorting, certainly, the goal of feminism to do this.  

And basically what you’re finding out is in this type of situation when women act like 

men, they do not react like men, and that’s why it is dangerous and self-destructive 

behavior and should not be encouraged at all.  But you know, when we were growing up 

– 

 

MS. ERBE:  But my question, too, is obviously – I mean there were always 

groups of girls who were sexually active in their teen years and groups of girls who were 

not.  And probably groups of boys, too.  I mean, let’s face it.  

 



MS. PFOTENHAUER:  But I – this is where I might think that there’s a cultural 

influence, but I have to say I think it’s as much Hollywood as anything else.  It’s that 

when I was growing up there certainly were young women who fooled around, if you 

will, but it wasn’t considered upwardly mobile behavior.  (Laughter.)  

 

MS.  :  Yes.  

 

MS. PFOTENHAUER:  And so you were ashamed of it.  It wasn’t the cool thing 

to do.  So if you had – 

 

MS. BERNARD:  And that’s why people hid it.  

 

MS. PFOTENHAUER:  Yes, and so people hid it, or there was – only went on 

between couples that were very serious or something like that.  But this is – it has got the 

stamp of approval.  It’s what the cool kids do now.   

 

MS. BEYER:  It is part of the culture.  And I think that people that criticize Laura 

Sessions Stepp about this book may think, well, she’s over the hill, she doesn’t really get 

what’s going on now.  There’s another book coming up called “Hooking Up” by Amber 

Madison.  She is of this generation and she devotes a chapter to the fact – this revelation 

– that, girls, guys really do want you for more than sex.  (Laughter.)  And she feels as a 

member of this – 

 

MS. PFOTENHAUER:  As long as sex is part of it – 

 

(Cross talk.)  

 

MS. BEYER:  – news flash.  And she says her interpretation is that the mothers of 

my generation have told the children “look, these boys are out for sex and sex alone.”  

And what it’s done is they’ve internalized this message as an insecurity: that they really 

only want sex, so what the heck, I’ll just give it to them and I won’t expect more.  

 

MS. ERBE:  But wait a minute.  So now you’re blaming the mothers for what the 

daughters – 

 

MS. BEYER:  Well, I’m going to get blamed anyway.  (Laughter.)  

 

MS. ERBE:  Last word.  

 

DEL. NORTON:  Only disturbing part needs to be investigated.  She says that 

hooking up is a defense against intimacy.  That would be worrisome.  But they really 

don’t want to have relationships and hooking up keeps them from being involved in the 

relationships.  Watch out.  

 

MS. BERNARD:  Well, I find the whole thing worrisome, all of it.  Whether it’s a 

defense ageist intimacy, or it’s to be upwardly mobile or be one of the cool people, 



because what we know now is we’ve got people talking about HPV and all the other type 

of things.  This can kill you.  

 

MS. ERBE:  All right.  Behind the headlines: women-oriented books.  Publisher 

Ellen Archer saw too few books targeting women 35-plus, who are among America’s 

most avid readers, so she started an imprint to do just that.  Voice will release its first 

book in April and revolutionize marketing by relying on word of mouth.   

 

(Begin video segment.) 

 

ELLEN ARCHER [Publisher, Voice]:  I thought to myself about old boys 

networks and how men really always – you know, from a very early age realize the 

importance of networks, whether it’s fraternities or moving forward in the corporate 

world with their golf clubs and everything else that they do.  And I thought to myself, 

maybe the way for us to do something very different and innovative is to create an 

advisory group of very high powered women in all different professional spheres who 

would act in effect as the godmothers of the imprint.  And what we did was approach 

different women who were incredibly receptive to this idea, which was great – very 

supportive – and we’re asking each of them to give us mailing lists of 30 to 50 women in 

their professional spheres to whom we can send copies of our books, to meet with us a 

couple of times a year to brainstorm, be sounding boards for book proposals and projects, 

and to also identify interesting women in their spheres who might be great for writing a 

book for us.   

 

MS. ERBE:  Why have a publishing imprint just for women 35 and over? 

 

MS. ARCHER:  Primarily because I felt like there was such a focus on “chick-

lit,” on this youth-obsessed culture of ours where we seem to market to teenage boys.  

And teenage boys are quite wonderful, but I’m not a teenage boy.  And I felt that there 

was really an opportunity and a need for up-market books, fiction and nonfiction, to 

appeal to a very important demographic with the time and the desire and the income to 

buy these books.   

 

The goal, seems to me, of chick-lit is always about finding the man.  That’s our 

goal.  And what I hope to do with the fiction that we publish in Voice is really fiction that 

explores a woman finding herself.  And maybe there’s a man at the end of the story who 

she finds too, but it’s more about getting in touch with herself.  And that’s what the Voice 

books will be.  It’s really about self-discovery: finding yourself in fiction and nonfiction.   

 

MS. ERBE:  Have there already been novels for this group of women?  

 

MS. ARCHER:  Well, when I started thinking about the idea for Voice, I needed 

an editorial partner to join me, and I had met Pamela Dorman, who at the time was an 

executive editor at Viking.  And it clearly was meant to be that we would work together, 

because I would read novels.  More often than not, Pamela Dorman’s name would be in 

the acknowledgement, since the editor for the “Revenge of the Middle-Aged Woman,” 



for the “Secret Life of Bees,” for the “Memory Keeper’s Daughters.”  All of these really 

wonderful, hugely successful, best-selling books with a really interesting backbone to 

them.  There was more then just about a romance, but really about women’s experiences 

in life.   

 

MS. ERBE:  And what will you be doing in the nonfiction arena?  

 

MS. ARCHER:  The nonfiction books – the first book that we acquired for the 

imprint is going to, I think, create a lot of debate.  It’s called “The Feminine Mistake: Are 

We Giving up Too Much?” and it is by “Vanity Fair” reporter Leslie Bennetts.  And in 

this book she explores the importance of a woman staying at her job – that professionally 

it’s so important for us to have an income, and that women who give that up risk a great 

deal.  It’s the 21
st
 century and in this day in age, people don’t have jobs forever and 

there’s always the risk that your husband could lose this job or he could get sick or, God 

forbid, he could leave you or you might want to leave him.  And when you’re not 

bringing home an income, there’s a danger to that.   

 

MS. ERBE:  Do you hope to change the way Madison Avenue markets to 

women?  As you said a moment ago, Madison Avenue mainly markets to 15-year-old 

boys.  Will Voice show them that they should be marketing to women 35-plus as well? 

 

MS. ARCHER:  What I would like to do is prove that you can brand an imprint, 

which in publishing most people dismiss and say that consumers don’t buy by brand.  

They think that that is true.  But I think that we’re doing something very unusual with this 

imprint in its structure and its support systems.  And I think that if we’re clever, and we 

use technology in the right ways, we actually can do something that hasn’t been done 

before in book publishing, which is really create a very strong identity for this imprint.   

 

(End video segment.) 

 

MS. ERBE:  You read as much as any professional woman I know.  Will it work?   

 

MS. BEYER:  I think it is going to use as its engine the natural strengths of 

women, which are – call me sexist, but I think we’re better at relationships and 

communication.  I love –  

 

MS. ERBE:  And we have a lot in more book clubs.  (Laughter.)  

 

MS. PFOTENHAUER:  Neurobiology backs you up, so –   

 

(Cross talk.)  

 

MS. BEYER:  Good, okay.  Well, that that premises established, I think that this 

whole idea of creating sort of a hive of networkers and going out from there is a great 

idea.  And Madison Avenue has clearly discovered the hot market of the women about to 



have a hot flash.  (Laughter.)  Every time we turn on the TV, it’s botox, it’s calcium, it’s 

yoga – 

 

MS. ERBE:  You’re a big – (unintelligible).  (Laughter.)  

 

MS. PFOTENHAUER:  Let’s not go there.   

 

MS. BEYER:  But I think it’s a hot market and I think it’s a great way of 

marketing it.   

 

MS. PFOTENHAUER:  You know, business is business, and there are a lot of 

great ideas that just don’t make it from a dollars and cents standpoint.  So I think word of 

mouth will matter, but she’d better hope that one of the mouths is Oprah’s, because – 

(laughter) – likes these books.  And I think a lot of them as she mentioned – a couple of 

those ones she mentioned were Oprah recommendations – then she will get the sells.  

And then Madison Avenue will pay attention to it.  And basically it’s just – it’s about 

making people aware of the products so they pick that book or they go looking for that 

book.   

 

MS. BEYER:  Hey, she’s got Bonnie Erbe talking about her.  (Laughter.)  

 

MS. PFOTENHAUER:  She’s got Bonnie.   

 

DEL. NORTON:  What’s really important is she is going to become a brand like 

Oprah, and I love the way this brand is going to be developed of the grassroots – excuse 

me.  And I love the fact that it’s not just fiction; that she understands she’s talking to 

serious women, and she’s looking at nonfiction as well as fiction.  Look, networking was 

invented by women.  If you’re talking about –  

 

MS. ERBE:  But then why have women fallen, at least allegedly, so far behind 

men in the corporate world, in the political world in terms of networking? 

 

DEL. NORTON:  No, no.  I’m not talking about that kind of network.  I’m talking 

about word of mouth.  I’m talking about – well, even after the invention of the printing 

press, the notion of word of mouth among women was more respected.  Men use it for a 

purpose.  Women use it for everything, so they will lap this up.  She will become a brand 

whether she wants to or not.   

 

MS. BERNARD:  It’s interesting, because when you talk about word of mouth I 

thought about for example, years ago who had heard of Terry McMillan?  It was black 

women in particular reading her books, talking about her book, and her sales skyrocketed 

and she didn’t need Oprah to do that.  It was women talking about word of mouth.  But 

what’s interesting about this is – or a different take it on is there are so many women in 

the publishing realm, in the conservative book industry that this really is not something 

that’s necessarily new.  You’ve got people at Spence Publishing, Regnery, Mary 

Matalin’s running a division of Simon and Schuster now – 



 

MS. ERBE:  But those are all aimed at consumer – those are conservative 

imprints, right? 

 

MS. BERNARD:  They’re conservative imprints, but the thing that’s interesting 

about it is that they are being led by women.  They are not necessarily marketing to 

women, but they’re marketing to the people who buy the books.   

 

MS. BEYER:  And those people are getting older.  (Laughter.)  It’s like eating 

cotton candy.  I’ve read a few chick-lit books myself, I have to admit.  But you read too 

many and your teeth hurt.  (Laughter.)   

 

MS. PFOTENHAUER:  But wait a second.  I really want a – (unintelligible). 

 

(Cross talk.) 

  

DEL. NORTON:  But this shouldn’t be compared to chick-lit at all, because you 

watch and see: some of these things won’t be on the “New York Times” list because she 

said so.  (Laughter.)  

 

MS. ERBE:  All right, that’s it for this edition of “To the Contrary.”  Next week, 

recently retired president of Catholics for a Free Choice, Frances Kissling, reflects on 

how the pro-choice movement has changed over the past 25 years.  Please join us on the 

web for “To the Contrary” Extra.  Whether your views are in agreement or to the 

contrary, please join us next time. 

 

(END) 


