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.STX 



 

MS. ERBE:  Wal-Mart prepares investors for a costly class action discrimination 

lawsuit.  The U.S. Senate investigates the Air Force Academy leadership and its sex 

assault scandal.  Is this progress for women or a sign that sexual discrimination and 

assault are alive and well? 

 

DELEGATE NORTON:  These major sex discrimination allegations speak 

volumes about the size of the problem, and the size of the efforts still needed to get rid of 

the problem. 

 

MS. CZARNECKI:  It's a sign that some institutions and some middle managers 

in America have not caught up with a changing culture. 

 

MS. NATIVIDAD:  Sex discrimination is still rampant, yes.  But you can now 

sue and the public is being educated that that's the way to go. 

 

MS. PFOTENHAUER:  Despite individual bad actors, women are doing 

wonderfully. 

 

 (Musical break.) 

 

MS. ERBE:  Hello, I'm Bonnie Erbe.  Welcome to To The Contrary, a discussion 

of news and social trends from a variety of women's perspectives. 

 

This week, action on the Air Force sex assault scandal, and the Wal-Mart sex 

discrimination suit. 

 

Then, the Women's World Cup plays on, but can it revive the failed women's 

soccer league here in the U.S.? 

 

Behind the headlines, the secret to raising student test scores from the leaders of 

an award winning school district. 

 

Up first, women seeking justice.  Wal-Mart, the world's largest retailer, could face 

the largest ever civil rights lawsuit.  A California judge will rule on this week's motion 

requesting class action status for a sex discrimination suit against the company that could 

be brought by more than 1.5 million women workers.  The women allege a company-

wide culture of discrimination in pay and promotions.  The Plaintiffs charge only 14 

percent of Wal-Mart store managers are women.  Women account for two-thirds of lower 

paid hourly workers, but receive only one-third of all promotion into management.  Two 

years ago, male regional vice presidents averaged more than $400,000 a year in salary, or 

50 percent more than the few women in those high ranking jobs.  Wal-Mart disputes 

these figures and says, women enjoy great opportunity at the company. 

 

From sex discrimination to sexual assault.  Air Force officials say they'll put into 

use recommendations by a congressional panel critical of how the Air Force Academy 



responded to its sexual assault scandal.  Congress accused Air Force Academy leaders of 

ignoring a "culture of rape" at the institution, and launched an inquiry to find out who is 

to blame.  A survey of female cadets reveals nearly one in five were sexually assaulted at 

the academy, but only 19 percent of them filed official reports fearing ostracism or 

punishment. 

 

So, Congresswoman Norton, the fact that we have a lawsuit that might be brought 

by 1-1/2 million women, and one in five Air Force Academy cadets was sexually 

assaulted, what does that say about -- is this the 21st Century or are we back in the 18th 

Century? 

 

DELEGATE NORTON:  Well, it says to those who are ready to throw in the 

towel, you know, like those who say affirmative action, we've had that for 20 or 30 years, 

we're done with that, women are doing fine, need to understand, we're dealing with 

problems of the ages, and that, therefore, it is going to take decades to get to the root.  

Look at Wal-Mart, for example, these folks have got double trouble.  Here you've got the 

biggest retailer, that's bad enough.  All the women in the world, that's who shops there.  

And then you've got the biggest employer in the United States.  What this means is that 

this is going to get the attention of employers, and especially retailers all over the United 

States when they see this kind of class action being brought against the biggie. 

 

MS. CZARNECKI:  I see something slightly different.  You said it's an issue of 

the ages.  I think it's an issue of generations.  There are certain generations who have not 

kept up with the changing times, and the fact that women are in the workforce, and 

they're there to stay.  And I think that it's not -- 

 

MS. ERBE:  Which generations are those? 

 

MS. CZARNECKI:  Some of the older generations. 

 

DELEGATE NORTON:  It's of the ages because sex discrimination began with 

Adam and Eve.  It is rooted in every culture.  And, therefore, it's not like a few 

generations and then it's all over with, or it was the generation two back who didn't 

understand it, and now the new generation does.  These things have been passed on from 

one generation to the next and they're embedded in the culture, and they're institutional. 

 

MS. ERBE:  But what is it about women today, though -- again, I'm not an 

activist, I'm not a leader, but if this were happening to African-Americans, you would see 

Jesse Jackson and Al Sharpton out there boycotting Wal-Mart.  Why is it -- and women 

are the vast majority of consumers at Wal-Mart, is it because the women consumers don't 

care about what happens to the women at the stores, or they just want cheap product, or 

there's just no cohesion among women? 

 

MS. NATIVIDAD:  There is no cohesion on that score.  There may be cohesion 

on certain issues, but women in the United States have not yet realized that they have 

consumer clout if they were organized, and that they can impact on the hiring practices, 



on benefits in the workplace, on many, many issues, on how they are being addressed in 

advertisements if they came together. 

 

For Wal-Mart, which is not only the largest company in the United States --  

 

MS. ERBE:  And, by the way, at least this week, before all the publicity about the 

1-1/2 million women suing them, at least this week the sales were up.  I mean, they are 

doing great commercially. 

 

MS. NATIVIDAD:  It's not that they are doing badly.  Here is the other thing, 

they are number one in the Fortune Global 500.  So they are not only impacting on 

practices on hiring women here, but in other countries as well.  So, a large class action 

suit will have impact on their brand equity, which is the value of their name, not only in 

the United States, but globally. 

 

MS. PFOTENHAUER:  Let me jump in here.  First of all, because I think that my 

opening comment was just a little bit taken out of context.  What I meant by my 

statement was that despite the fact that women run into these problems, we have 

triumphed, and we are doing amazingly well.  That is not to say that when you run into 

individual bad actors that they should not be prosecuted to the full extent of the law, and I 

was very glad that you opened up with your statement saying we have the legal remedies, 

and we need to band together and make sure that they are enforced. 

 

DELEGATE NORTON:  Let me take one issue here, the women who are doing 

well are the women like the women around this table.  The women who work, this is very 

class-based in another sense, the women who work at Wal-Mart haven't been doing very 

well at all.  Those are the women whose wages have not been going up the way we 

lawyers, doctors and Indian chiefs wages have been going up.  I think what has happened 

there is, we are filtering now down to the average woman who works in the average job, 

and she's saying, hey, me too.  Me feminist too.  Equal pay for equal work. 

 

MS. NATIVIDAD:  This is a very important point, because the majority of 

women workers in the United States are part-time, minimum wage workers who don't 

have benefits, who don't have training, additional training so that they can advance.  So, 

what the Congresswoman is saying is very, very important.  That's the value of this suit 

against Wal-Mart. 

 

MS. PFOTENHAUER:  Does it bother anybody here except for me, beyond me, 

that the class action has not been approved yet.  That these six cases have been brought.  

It hasn't been certified by the court yet that these are, indeed, representative of a 

company-wide practice.  If that happens, then, yes, amen to everything you're saying.  

And I do believe that what I've read about the six cases -- 

 

MS. ERBE:  And what should women's reaction be?  What should you, as a 

conservative woman leader, what should conservative women's reaction be if it's not 

certified? 



 

MS. PFOTENHAUER:  Well, if it's not certified to be outraged about these 

individual cases, because based on what I've read, they seem to be pretty frightening.  

And if it is certified, I think that what you've identified as banding together and kind of 

flexing our consumer clout is exactly the right way to go, because that's what the private 

sector, the marketplace, allows us to do. 

 

MS. NATIVIDAD:  You know, Nancy, it's not going to matter whether it's a class 

action suit or the suit of six women, because it is the largest company in the United 

States.  And where most American families go to -- 

 

MS. ERBE:  In the world. 

 

MS. NATIVIDAD:  And in the world -- to buy products.  Those six women can 

make the same difference. 

 

MS. PFOTENHAUER:  But it's not 1.5 million women. 

 

MS. CZARNECKI:  Women control 85 percent of all household dollars, but the 

thing is, unless somebody organizes them and says, this is a hiring practice that we don't 

like, I don't think it's going to make a difference. 

 

DELEGATE NORTON:  This is going to be a lawsuit, not a consumer action. 

 

MS. ERBE:  All right.  And I'm going to take a consumer action and move on 

from court action to action on the field. 

 

The reigning World Champion U.S. Women's Soccer Team faces tough 

competition as players seek to repeat a World Cup victory.  Countries that barely 

supported their teams a few years ago increased support for their national teams after the 

surprise popularity of the 1999 Women's World Cup.  And 56 World Cup players from 

other countries sharpened their skills by playing in the now defunct WUSA.  But so much 

for the home team, then the U.S. Women's Professional League here in the States folded 

last month after a three-year run.  Nineteen of the 20 American team players played in the 

WUSA.  Sports pundits said the leagues death stood to crush players' confidence or serve 

as a distraction. 

 

But women soccer players weren't giving up playing strong in the tournament, 

and remnants of the WUSA, including General Managers, investors, and former officers 

have formed a committee to revive the league.  The committee hopes to have the pro 

league back in some form next year. 

 

So, Irene Natividad, is there going to be -- was the problem that this league just 

wasn't given enough time to build an audience, didn't have enough money to promote an 

audience?  Because obviously in '99 we saw a huge world outpouring interesting 

women's soccer, and it took many other pro sports leagues, the NBA and the NFL, years 



and years and years to build the kinds of audiences that they have now; or is it that 

women don't have time for -- send me hateful e-mails --  all the kind of nonsense that 

men do to sit around on Sundays and watch a game on television? 

 

MS. NATIVIDAD:  All of the above.  Soccer here in the United States is a 

growing sport, and it's the kids who are playing.  So I think the women's league was 

ahead of its time.  It's not out of the window yet because I think it will be revived through 

investors.  But my husband who is a big soccer fan and who played soccer in college, he 

says, most of the people who were watching the games were men who brought their 

daughters to play soccer.  So, yes, women don't have the time or don't have the --  

 

MS. ERBE:  Your husband is also European, by the way, which makes a big 

difference.  Soccer is bigger over there. 

 

MS. NATIVIDAD:  He was the one who told me, you know, Nigeria just -- the 

USA just beat Nigeria last night in the Women's World Cup.  So, he follows it, he reads 

it.  Men are following it.  But I think because of the numbers of young girls who are so 

engaged in this sport, I think its time is coming. 

 

MS. CZARNECKI:  I think the difficulty is that the sponsorships weren't there 

because women don't sit down and watch sports on TV as much as men do.  However, 

they do go to the stadiums.  I've got little girls who are playing soccer, and they want to 

play more, they want to go to the games.  I will not let them sit in front of the television 

when they can be outside playing on the swing set.  I mean, there are just differences 

there.  I think it's very tough to get at sponsors for the shows on TV. 

 

DELEGATE NORTON:  But when Irene says a growing sport, it's a growing 

sport also for men.  This is not a soccer country, this is not Latin America, Europe, this is 

not Asia.  And so here soccer emerges as a growing sport when all of these other sports 

are grown up, and they've got to compete as children, as it were, with a whole lot of 

grown-ups who got all the attention, got all the sponsors, got all the TV.  Sure, it would 

have taken more time, and I think smart investors will keep at it until it does grow up. 

 

MS. PFOTENHAUER:  Because here's another market, they'll own the market 

then when it does reach. 

 

MS. ERBE:  But here's another key question, which is, when you think about the 

audience in the United States for men's soccer, it's mainly immigrants.  It's not so much 

American men who are watching football, basketball, baseball.  What about female 

immigrants, are they going to watch women's soccer, or because they come from 

countries where maybe --  

 

MS. NATIVIDAD:  No, no. 

 

MS. PFOTENHAUER:  They've got two jobs. 

 



MS. NATIVIDAD:  Well, most women have two jobs, it doesn't matter whether 

you're immigrant or not. 

 

MS. PFOTENHAUER:  They're up to three, because they're also taking care of 

the kids. 

 

MS. NATIVIDAD:  It's actually the suburban families who are so engaged in this 

sport.  And so I think it has a future.  The problem is that it's circular.  The big money in 

the other sports come from television.  And so, if there is seemingly no audience, you 

don't get the television contracts, which then means nobody sees it, which then means 

you don't have revenues, blah, blah, blah.  So what we have to work towards is to actually 

encourage the women to watch the sport. 

 

MS. PFOTENHAUER:  You're in trouble, you wouldn't let your daughters watch 

soccer, you're in trouble. 

 

MS. CZARNECKI:  I don't let them watch any TV.  I limit it severely all during 

the week because their homework has to be done, and so does all that reading. 

 

MS. ERBE:  Well, then here's the question, do you think Mia Haim, et cetera, and 

all the stars and some corporations are trying to revive the pro league, are they going to 

be able to do it? 

 

MS. CZARNECKI:  I think they can do it, but they have to take a different tactic 

than some of the other sports in putting together their advisory -- just like the Internet, 

people said it wouldn't last ten years ago when it started, you have to have a new and 

different strategy to attract these suburban families.  You can't do it in the traditional 

corporate model, because I don't think it will work for the soccer league. 

 

MS. PFOTENHAUER:  I actually think you've got it, between the two of you, on 

this, where we are right now and where they have to go.  And it's going to be a long-

thinking investor, there needs to be different expectations than there are for basketball or 

football. 

 

MS. ERBE:  The Japanese model, don't think about tomorrow, think about a 

decade from now. 

 

Thank you, Irene, for joining us for this part of the show. 

 

Behind the headlines, boosting achievement among public school students.  

President Bush's No Child Left Behind Act will soon require all public school systems to 

boost achievement or stand to lose federal funds, this is a special challenge for urban 

schools where the majority of the nation's children attend school, and where tax bases are 

frequently lower than in the suburbs.  One urban school district, however, overcame these 

challenges to receive national recognition for narrowing the gap between rich and poor, 

majority and minority students.  And To The Contrary has this report. 



 

Long Beach California Unified School District is one of the nation's largest and 

most diverse.  It's 97,000 strong student body includes rich and poor, urban and rural, 

black and white, Latino and Asian American children.  Long Beach is the most diverse 

large city in the U.S. according to the 2000 Census, with 46 different languages spoken 

by local students.  Yet the school district has won widespread recognition for a 

establishing high standards and for narrowing the achievement gap between ethnic 

groups and high and low income students. 

 

How did the school system do this at a time when many are trying?  More than a 

decade ago, the school system committed itself to a number of major reforms that have 

paid off.  Long Beach became the first public school system in the country to require 

uniforms in kindergarten through eighth grade. 

 

MR. STEINHAUSER:  When the students are in uniform, they come with a sense 

of purpose to learn.  Our attendance rates went up.  We're at the highest attendance rates 

we've been at in 20 years.  Also, our discipline problems went way, way, way down.  

And so our parents really enjoy uniforms. 

 

MS. ERBE:  Long Beach Unified was also the first public school system to 

require any third grader reading below grade level to attend summer school.  It was the 

first to end social promotion.  Last year, most schools in the system met or exceeded state 

targets for academic achievement, and 93 percent of schools posted significant gains.  

School administrators and teachers union leaders worked hard to turn what had been a 

sometimes rancorous relationship into one where student achievement came first. 

 

MR. DIAZ:  20-25 years ago, the union, we were walking in front of the school 

board building, the medical benefits, bargaining was a big issue.  But since then, we've 

been able to establish a better rapport with school board members we've been able to talk 

to.  And it's kind of a consensus between the two of us. 

 

MR. COHN:  We tried to model working together.  I used to go to schools to 

listen to classroom teachers with the president of the teachers' union, so that we modeled 

for the larger organization how important working together was. 

 

MR. STEINHAUSER:  Last year we had what was called a paperwork reduction 

committee, some of the teachers were saying that they were collecting too many pieces of 

assessment, and what do they do with them.  So, we brought the same number of teachers 

and administrators together to come up with common assessments by the district as well 

as per building that we were going to use. 

 

MS. ERBE:  Perhaps most importantly, the school system dramatically improved 

data collection.  It now constantly assesses student performance, and changes curriculum 

or teaching methods quickly if one method isn't working. 

 



MR. COHN:  You're looking for key results that tell you before you wait for the 

state in the summer to give you your results, you're actually monitoring student 

achievement progress beginning in September.  And the reason why you're monitoring it 

is to alter instruction as you move through the school system.  And I think the old 

paradigm, the old way of doing business was, let's just try hard, let's just do our best, then 

we'll get these results, and if we didn't do that well, we'll just try harder next year. 

 

MS. ERBE:  But Long Beach's new paradigm is, let's change things in four to six 

weeks if we find that Plan A isn't working.  This helped lead to Long Beach's 

achievement winning a 2003 national prize in urban education for the district making the 

most improvement in raising overall student achievement while at the same time reducing 

achievement gaps between ethnic and income groups.  U.S. Education Secretary Rod 

Paige praised the system for this at a recent news conference. 

 

SECRETARY PAIGE (From video):  Unless improvement is made, American 

students will not be competitive with students across the world.  We will doom 

generations ahead of us. 

 

MS. ERBE:  If Long Beach can do it, why can't the rest of the country do it? 

 

MS. SMITH:  We believe also that, you know, it takes a village to raise a child, so 

all, everybody, working together, you know, you can't say, it's not my child and I don't 

care, we should care. 

 

MS. ERBE:  So, Sandra Feldman, President of the American Federation of 

Teachers, thank you for joining the panel.  If Long Beach can do it, why can't the rest of 

the country do it? 

 

MS. FELDMAN:  Well, they can, and many, many school districts are.  I mean, at 

that same event, for example, Boston, which is a huge urban school district, also received 

a prize doing many of the same kinds of things, relentless attention to the individual 

students and how they're doing. 

 

MS. ERBE:  Why isn't that and hasn't that always been the goal for public 

schools? 

 

MS. FELDMAN:  Well, it should be.  I think that you also heard that in Long 

Beach they've been doing this for about a decade.  And it takes some time for the 

achievement gap to narrow, for the children --  for the scores to go up.  And I think that 

we're seeing more and more of this.  I mean, if you're looking now at urban system 

scores, you're seeing huge improvements in achievement in reading and math.  And we're 

seeing a lot of school districts using similar methods, programs that work, methodologies 

that work.  We know a lot more now from the research about how to teach reading, about 

how to teach math.  And we're seeing school systems improve especially where there are, 

as pointed out here, very good labor management relations, where they are working 



together with the teachers' union instead of having conflicts and an adversarial 

relationship, where all the focus is on the children.  It works. 

 

DELEGATE NORTON:  Bonnie, education has been subject to more fads than 

any profession I know of, and some of them have really been kooky.  Instead of looking 

to see what does the data show, then let's do that.  I remember when President Clinton, 

for example, first talked about uniforms, and people said, well, what is this about 

uniforms?  He got it out of the data.  People want very easy fixes, like the one they're 

trying to do in D.C., take a few hundred children out, put them into private schools with 

vouchers for the first time in American history paying public money for private schools, 

instead of looking at the vast majority of the children, look at the data, everybody ought 

to be looking to see what worked in Long Beach.  Then superintendents ought to be 

sitting down and tailoring Long Beach to their own big cities. 

 

MS. CZARNECKI:  School districts have a problem with personalities, whether 

it's the parent-teacher organizations, whether it's unions, whether it's the principal, the 

school boards, there is so much friction, and people don't put the children first.  And I 

think that is why a lot of other school districts can't achieve this level of success is 

because if the adults can't get along, and they don't get along oftentimes -- 

 

MS. ERBE:  Here's an issue then, should be added to this list of data analysis and 

quickly adjusting or changing curriculum when the data show this set of books is not 

working, trash them, go to another set of books? 

 

MS. FELDMAN:  What they actually do is, they move the children to different 

levels.  It isn't that they just throw out all the books.  They're looking at the children.  

They're watching the achievement of children.  They're moving children from one level 

to another, and it's very important for the adults to work together because when the adults 

are fighting over things that have totally no track record, it's ridiculous. 

 

MS. ERBE:  Let me ask you, in the school boards across the country many -- 

some are appointed, but the vast majority of school board members are elected.  Should 

we change the system?  It's a springboard to other kinds of political positions. 

 

MS. FELDMAN:  It's very problematic the way school boards are put into place.  

And, yes, governance does make a huge difference.  But we know now so much about 

what works.  We know that if you pay this kind of attention to children, if you put in 

programs that have a research base, that it makes a huge difference.  If people cooperate 

with each other and focus on the children, in some cases, it takes a change in governance, 

but it doesn't necessarily have to. 

 

MS. CZARNECKI:  America is based on individuality, and one-size-fits-all for 

the entire nation probably wouldn't work.  And I think a lot of local citizenry really 

wouldn't like that.  I don't think there's anything wrong with school choice in the District, 

because I think it's going to take a heck of a long time to get them --  

 



DELEGATE NORTON:  We've got a lot of folks in the District --  

 

MS. CZARNECKI:  The District in particular needs to dramatically improve. 

 

MS. PFOTENHAUER:  I must say, I'm a school teacher's brat I guess you might 

say, my mom has been a school teacher in the public school system for 25 years, and 

what I saw described about this program, you know, would make her heart sing.  The 

idea that you're getting feedback, constant feedback, and you're able to innovate within 

this framework, you know, is exactly the type of thing that you need to improve your 

system and improve individual performance. 

 

By the same token, I mean, I was not in going politics.  The stories I've heard 

from my mom where it seemed like individual, small "p" politics between individual 

players was what was at stake, and what was determining outcomes instead of what the 

teachers were advocating. 

 

DELEGATE NORTON:  My mother is a school teacher, too.  She didn't get a lot 

of guidance from data or from supervisors.  She had to be a very good teacher herself.  

And I think supervision, that is to say superintendent, who your principal is, training that 

corps of folks so that they can really lead a school to new levels of achievement is one of 

the great deficits in American schools. 

 

MS. ERBE:  All right.  And hold it for when we come back.  That's it for this 

edition of To The Contrary. 

 

Next week, female journalists.  Women are the majority of journalism students, 

but are they breaking the glass ceiling in the newsroom?  We'll find out. 

 

Whether your views are in agreement or to the contrary, please join us next time.  

And we want to hear from you, write to us at tothecontrary@pbs.org, or visit our PBS 

Online web site at pbs.org. 

 

(End of program.) 

 

 


