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In his 2002 autobiography, Life and Def: Sex, Drugs, Money and God, Simmons 
recounts his business successes and the personal philosophies that keep him 
grounded. A vegan, he practices yoga daily and makes all his employees read The 
Seven Spiritual Laws of Success by Deepak Chopra (1946–) and then submit a report 
on the book. Some of his top executives began as interns at the company long ago. "I 
surround myself with people that share the same spirituality that I believe in," he told 
Liss. "People who are focused on living better and not just on being out for themselves. 
I want to be around people who aren't just money-oriented but are focused on how they 
can give back to the community." 
 
Rush Communications became the umbrella group for all of Simmons's ventures. At 
one point early in the 2000s, these included an energy soda called DefCon3, a wireless 
phone he designed for Motorola that sold for $549, a joint venture with a top Manhattan 
advertising agency, a sneaker company with his brother, and the Rush Card, a prepaid 
Visa debit card aimed at the forty-five million Americans who do not have checking 
account or access to credit cards. 
 
Simmons said the idea for the debit card came after someone suggested the idea of a 
prepaid phone card. While the pitch he heard sounded profitable, it was also a rip-off for 
the users. "I will turn away a deal.... Because people have dollar signs in their eyes," he 
told Business Week Online writer David Liss. "Making money is a pedestrian activity. 
The challenge is in creating a product or service that the world really needs." 
 
"Black culture or urban culture is for all people who buy into it and not just for black 
people. Whether it's film or TV or records or advertising or clothing, I don't accept the 
box that they put me in." 
 


