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A PBS program
focuses the issues

WHO CARES: Chronic Illness in America, 
premiering this fall, is the catalyst for a 

national educational campaign designed to 
raise awareness and focus attention on the 

growing crisis of chronic illness.

Moderated by award-winning journalist John 
Hockenberry, the television special explores 

the challenging scenarios that are playing out 
in homes and hospitals every day among 

health care professionals and families coping 
with chronic illness. 

WHO CARES: Chronic Illness in America 
brings together a diverse group of doctors, 

patients, caregivers, experts and concerned 
citizens who get to the heart of these issues.

Using the unique Fred Friendly Seminars 
format, Hockenberry pushes the program 

panelists to explore the dilemmas that 
chronic illness and the demands of caregiv-
ing force families, health care providers and 

employers to confront.

WHO CARES: Chronic Illness in America 
premieres on public television stations across 

the country this fall. Please check with your 
local station for premiere date and time.

Produced by
Fred Friendly Seminars

Presented on PBS by
Thirteen/WNET, New York

Project Partners
(as of August 8, 2001)

American Diabetes Association • American Geriatrics
Society • Asthma and Allergy Foundation of America
Columbia Scholastic Press Association • Faith in
Action • Family Caregiver Alliance/National Center 
on Caregiving • Family Voices • Foundation for 
Health and Aging • Fresh Angles • Howard University
School of Medicine • National Chronic Care
Consortium • National Family Caregivers Association
National Health Council • National PACE Association
Partnership for Solutions • Rosalynn Carter Institute 
for Human Development • WE Media Inc.



Coming to terms with
America’s major health
care challenge

Chronic illness is at the heart of America’s 
high-cost, high-stress, health care crisis. 
Whether the chronic condition is asthma,
diabetes, stroke, Alzheimer’s or another 
long-term disease, people coping with 
chronic conditions confront similar problems 
– too little care, too little support, too high a 
cost and too much struggle with a health care 
system not designed to meet their needs. 

On the frontlines of this health care crisis:

● Families providing round-the-clock care
without training or fi nancial support.

 
● Doctors and hospitals overwhelmed by 

patients with chronic illnesses fl ooding 
into emergency rooms.

 
● Businesses facing tough choices when 

employees must respond to frequent
emergency situations with chronically ill 
family members.

The time has come to fi nd new solutions.

Over the next 20 years, the number of 
Americans with chronic conditions is 
expected to increase from 125 million to 
157 million. 

Direct medical costs from chronic care 
will double to more than $1 trillion – 
80 percent of our nation’s health care 
spending.

A national campaign to promote
ongoing dialogue

Chronic illness touches virtually every family,
workplace and community in America. While
imposing a huge emotional and fi nancial strain 
on families, chronic illness is also a growing con-
cern for businesses large and small. They are 
struggling to accommodate the disruption of work 
and decline in productivity among valued employ-
ees distracted by the health care needs of a family 
member or friend.

The WHO CARES: Chronic Illness in
America campaign will involve and engage 
people in cities across the country and focus the 
attention of opinion leaders, policy-makers and the 
media on the challenges posed by chronic illness.

The campaign will involve:
● Businesses
● Health care providers
● Community organizations
● Government offi cials
● Religious organizations
● Labor associations
● Students
● Caregivers
● People who are coping with a

chronic illness

Activities will include:
● Breakfast forums
● Caregiver networking events
● Workshops about chronic care

in the workplace
● Roundtable discussions 

National organizations are lending their support
as project partners. (See back panel for list.) 
Other organizations are encouraged to join.

Get involved!

Please visit our Web site for a variety of free 
resources and hands-on support to help you 
promote this dialogue in your community:
www.pbs.org/fredfriendly/whocares/
outreach

● Share campaign information 
● Involve civic and professional organizations 

to which you belong

The WHO CARES: Chronic Illness in 
America campaign Web site provides
additional information and direct access to 
these resources:

● Community Resource Toolkit: Suggested 
activities for local events, publicity materi-
als, downloadable fl yers and other tools

● Campaign Brochure: Bulk supplies of this 
brochure are available for local distribution

● Discussion Guide: 12-page guide to using 
the PBS special as a catalyst for dialogue

● Highlight Reel: VHS tape with excerpts from
the PBS program to stimulate discussion

For more information on chronic illness log 
on to: www.pbs.org/fredfriendly/whocares
(Site launch September 7, 2001)

Contact Information:
For outreach support in your community:
Wendy Abrams, Jasculca/Terman and Associates
Tel: 212.218.6946
E-mail: wendy_abrams@jtpr.com  

For Fred Friendly Seminars information:
Ruth Friendly, Fred Friendly Seminars
Tel: 212.854.8967
E-mail: rfriendly@fredfriendly.org


