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MS. ERBE:  This week on To the Contrary, energizing white women to vote.  

Then, more young women are saying no to “I do.”  Behind the headlines, work life 

benefits in a recession.     

 

(Musical break.) 

 

MS. ERBE:  Hello, I’m Bonnie Erbe.  Welcome to To the Contrary, a discussion 

of news and social trends from diverse perspectives.  Up first, women and the Democratic 

Party.   

 

With midterm elections a month away, the Democratic Party is working hard to 

persuade women to vote in large numbers, as they did in 2008.  But according to a new 

Gallup poll, that may not happen.  Political enthusiasm is down among all women, but 

white women in particular are the least enthusiastic of major Democratic cohorts.  Only 

27 percent of white female registered voters are excited about the upcoming election, 

compared to about one third of black men and women and 40 percent of white men.  

Republican women are the most enthusiastic of all registered female voters.  New Data 

from Emily’s List, an organization that fundraises for prochoice Democratic female 

candidates finds Democratic women would be more interested in the election if they 

received more health care related messages from candidates.  Some experts say white 

women’s dissatisfaction with Democrats doesn’t necessarily mean victory for the GOP, 

but rather fewer women at the polls on election day.   

 

This weekend, liberal groups held the One Nation Working Together march in 

Washington, D.C., to energize progressive voters.  NAACP president, Benjamin Jealous 

explained the march’s impact on Democratic voters, particularly women.   

 

MR. BENJAMIN JEALOUS:  (From tape.)  Women who believe in human rights 

have been the core of the NAACP for decades, really since our founding.  We were 

founded by a white woman.  We were founded by Ms. Ida B. Wells – Mary White 

Ovington and Ida B. Wells, a white woman and black one, coming together with some 

men and putting out the leadership call.  But who responded, who staffed the NAACP 

from the bottom up in 1,200 places for 100 years has been women who believe in human 

rights.  And getting the NAACP fired up is a big part of moving the ball forward and 

getting it to roll again with progressives working together to make sure that the kitchen 

table issues that we are care about, making sure people are back to work, making sure 

that there’s real investments in schools, making sure people civil rights are defended are 

job one for this Congress and for our leadership.  We have 300 organizations, including 

now and many other feminist groups who are part of one nation.  But we’re also clear that 

those organizations aren’t even – they aren’t identified as women organizations like the 

NAACP are really fueled by – if we’re honest.  It’s my grandmother; it’s my mother who 

are why I’m here today and literally hundreds of thousands of women just like them.   

 



MS. ERBE:  Congresswoman, will efforts such as this march help motivate 

women, especially white women, to the polls next month?   

 

DEL. NORTON:  Oh, sure.  Women aren’t campaign addicts like us, Bonnie.  

They’re just beginning to focus on the November election.   

 

MS. SETMAYER:  Well, voters, all voters need to feel personally compelled to 

go to the polls and it needs to be more about messaging than about marches.   

 

MS. MURPHY:  I think it needs to be about reality.  The economy stinks right 

now.  Women know it.  They’re depressed.  Whichever party can convince them they’ve 

got the solution, women will vote for them, but they have to convince them, haven’t so 

far.   

 

MS. SOLTIS:  Women have been dealing with the economy and making sure that 

their families are able to meet the bottom line.  And politicians need to be able to 

convince women.  and either party has the opportunity to convince women that they have 

the solutions that can fix the economy.   

 

MS. ERBE:  Well, actually most recently, we did get some bits and pieces of 

good economic news.  Housing starts, although it’s mainly condos, are up.  The – new 

claims for unemployment went down.  So is there time to get this message to the voters 

and particularly the white women?  Are they, as you say, just starting to pay attention 

now or – 

 

DEL. NORTON:  I disagree entirely that the economy will get women all roused 

up.  I don’t see how the economy is going to get either side roused up.   

 

MS. ERBE:  – you don’t think – you don’t think finding a job or – 

 

DEL. NORTON:  Well, let me – excuse me.  Everybody knows it is the issue.  

Let me focus on why I think women – what will get to women.  I think you have got to 

tailor your message if you’re talking about women to women.  Women haven’t heard 

about a thing during this election from either side about women.  Sarah Palin talks about 

mama grizzlies.  No substance to that.  What’s the difference between a mama grizzly 

and a papa grizzly in terms of your politics?  Whereas Democrats have a woman’s 

message, but they’d better get out here – 

 

MS. ERBE:  Okay, what is then – why aren’t – 

 

DEL. NORTON:  – well, because they are too focused on the economy.  And 

frankly, we are getting nowhere on the economy.  We have saved the economy from a 

great depression.  We have reformed the finance laws and we have given the nation its 

first health care law, something they wanted for 100 years.  You can talk about the 

economy and all we have done all you want to.  You have got to go to black people, talk 



about what concerns them.  And you better do the same for women or they are not going 

to come out based on the economy or anything else.   

 

They want to know what you’re going to do with me.  And if you want to talk 

about women, talk about equal pay and about your husband hasn’t got a job and you’re 

out here earning less than men are earning.  Go to them with their issues.   

 

MS. MURPHY:  Okay, let’s talk about messaging and the Democrats, I think, 

have not messaged well this cycle.  I think Obama, in 2008, was electric for women and 

he talked to them.  He talked about being raised by a single mother.  He talked about the 

economy.  He talked about the problems they had.  He talked about pay equity.  He is not 

doing that right now.  He is talking about Republicans and he is talking about what they 

are doing to make things bad.  People believe the president is in charge and should be 

taking care of these problems.  And he’s done a lot.  He’s passed health care.  He’s 

passed Wall Street reform.  He’s not connecting the dots for women to know why – if 

their lives aren’t better now, they’re going to get better with him still in charge and with a 

Democratic Congress.  He’s failing to do that right now.   

 

MS. SETMAYER:  Because he’s too busy on the defensive, because these bills 

and laws that they have passed are not what the people necessarily want.  This health care 

law – the reason why nobody’s talking about health care is because people 

overwhelmingly – they more they found out about, the more they said, “well, wait a 

minute.  This is not what I wanted.  Yes, we need to fix health care, but not like this.”  So 

the Democrats have been running scared in avoiding the health care debate because they 

don’t want to have to defend what was passed a couple of months ago.  So that’s why 

health care is not at the forefront.  And it’s a little bit difficult for the president to get out 

there and trumpet what a great economy agenda that he’s passed when there’s still double 

digit unemployment almost nationally and 9.6, it hasn’t really changed.  And it’s in 

double digits in many states.  So women look at this and the enthusiasm gap is huge 

between conservative and Republican women than it is with progressives or Democrats 

because yes, they’re depressed because they’re looking at their leader, who was so 

inspirational two years ago and they look and feel as though he’s failed them.  So they 

need – that’s why he’s out here on a perpetual – in perpetual campaign mode, trying to 

convince people and scorning them, which I think is going to completely backfire 

between Biden and Obama both going out pointing their finger and lecturing their base.  

That’s not going to fire people up either, particularly women.  The woman wants to be 

talked at.   

 

MS. SOLTIS:  Well, I think that that ideological enthusiasm gap you talked about 

has a lot to do with the Sarah Palin mama grizzly phenomenon.  You said that there was 

no sort of specific Republican message for women.  And that’s been very true sort of up 

until now.  And I think that the power of it is that Sarah Palin is saying the same issues 

that Republicans have been talking to men about forever are the pocketbook issues that 

women care about, too.  That it’s not – women don’t have such radically different things 

that they care about than men that we shouldn’t be talking to women about the economy, 

that it’s – 



 

MS. ERBE:  But it is true also 80 percent of health care decisions in each 

household, on average, are made by women, so – 

 

MS. SOLTIS:  – oh, yes, that’s very true and I think that this health care law 

wasn’t necessarily sold to women as – like to your point – as well as Democrats could 

have.  And so that’s why they’re unable to run on it as a very strong sort of – this is 

something great that we accomplished this year and that’s why the campaign is all about 

bashing Republicans.   

 

DEL. NORTON:  Let me take health care.  I wouldn’t go out selling health care.  

You’re right.  This has been so misrepresented.  It’s not even online yet.  You’re not 

going to be able to sell health care when the most of it – but let me say what you can sell.  

You can sell – you couldn’t get a mammogram before.  What is online?  You can get one 

now.  You – and you don’t have to pay extra for it.  You don’t have to be co-pay.  That is 

targeting.  And I disagree – 

 

MS. ERBE:  Do you agree with – 

 

DEL. NORTON:  – no, I disagree that the president, who has to be in a rally 

where he’s got to talk to everybody, he has to have a message in every rally for women.  

But I really do think that surrogates, women surrogates better get on the horn.  Natural 

surrogates like me, but there are many, many natural surrogates who are not elected 

officials.  We have got to help carry the message.  And the president has got to say in 

every single rally, “I have got to say something about women if I don’t say something 

about anybody else.  I know my message can’t be tailored to women if I’m speaking to 

everybody, but I am talking to half the people who’re going to vote, so why shouldn’t I 

say something about women?”   

 

MS. MURPHY:  Yes, more than half of the people who’re going to vote.  I think 

also – 

 

MS. ERBE:  You think just like George – in the second Bush campaign, they did 

W stands for women with very little behind it, except tax cuts are great for women, which 

of course tax cuts are great for the whole Republican base.  But –  

 

MS. SETMAYER:  For everyone.   

 

MS. ERBE:  – so aren’t you – isn’t – why isn’t that message getting out there and 

just talking to women will get them to the polls?   

 

MS. MURPHY:  – well, it couldn’t hurt.  At this point, they are not talking to 

women.  If you look – again, if you look back to 2008, there were groups of women 

having house parties.  There were specific messages being delivered to women.  Even the 

women’s groups were much more activated.  And look, I think this is across the 

Democratic base.  This is not just women.  I mean white men are also depressed if you 



look at the Democratic vote.  Democrats across the board are not too excited about this 

election.  But Democrats have got to find away, again, to connect the policies that they 

passed to the lives of people.  And they have just failed to do that.  I think also, at a larger 

level, the rhetoric from the president is very negative right now and it’s not hopeful.  And 

women who tend to be more independent voters than Democratic voters and less partisan 

and less driven by a partisan message, they loved that message in 2008.  And he’s really 

abandoned that this year.  And I think he needs to have more positive solutions and again 

connect what he’s already done to the lives of women.  Republicans are doing that better 

right now and Sarah Palin, whatever you think her politics; she’s speaking directly to 

women.  And that’s why they’re responding to it.   

 

MS. ERBE:  All right.  It’s morning in America again for women.  (Laughter.)  

From liberal women to unmarried women.   

 

Job insecurity and money woes may be keeping couples from tying the knot.  This 

according to new census data showing fewer people got married last year than at any 

point in the last century.  Although the recession can’t be blamed entirely, marriage has 

been on the decline for years.  High levels of unemployment and an unsteady housing 

market appear to have exacerbated the drop.  Last year, 52 percent of adults were 

married, down from 57 percent nine years earlier.  Marriage was even less popular among 

young adults, 46 percent of whom never wed.   

 

This was the first time census data showed more unmarried than married young 

American adults.  But some experts say cohabitation is a viable alternative to marriage in 

terms of economics and social status.   

 

So is marriage out the door?  Is nobody going to be getting married 20 years from 

now?   

 

MS. SOLTIS:  Well, I don’t think nobody is going to be getting married 20 years 

from now.  There are many obvious benefits to the institution, both to the individuals that 

participate in it and to society as a whole.  I think one of the reasons why you’ve seen this 

trend unfold – well, there’s two reasons.  One, in a recession, you’ve seen this generation 

as the boomerang generation is what they’ve been called.  They’ve left.  They’ve gone to 

college.  They’ve gotten jobs.  And then they’ve turned right around and come home and 

lived with their parents to save a little on the rent.  And so –  

 

MS. MURPHY:  Except with dating life.   

 

MS. SOLTIS:  – well, in our society, we’re deferring adulthood.  We have this 

extended adolescence.  And now, with the health care law, I could stay on my parents’ 

health insurance until I’m 26 years old.  We’ve sort of extended the period before which 

people become full adults in our society.  And the other thing is perhaps a much simpler 

point, but if you’ve ever watched one of these reality shows about what a wedding costs 

or how do plan one these days, it’s a very enormous investment.  It’s extreme.  And so in 



these tough economic times, it would make sense that a lot of couples would say “I’d 

rather put this off until – 

 

DEL. NORTON:  Well, invest less, but let’s not dispose a marriage.  Don’t think 

that marriage won’t disappear.  And for example in France, people don’t get married at 

all anymore.  They do at least raise their children, which we don’t always do and we 

don’t get married.  Look – 

 

MS. ERBE:  Raise them together you mean, living together.   

 

DEL. NORTON:  – they do live together.   

 

MS. ERBE:  Well, but they’ve also got civil unions there, which were started for 

gays and lesbians, but picked up by straight couples who wanted something short of 

marriage, but still the economic benefits.   

 

DEL. NORTON:  Yes, I don’t know what people are afraid of, but I’m sure you 

still get the legal complications with civil unions.  But remember, Bonnie, during 

depressions or severe downturns, people don’t get married anyway.  Now, the problem 

here is they’re not getting married anyway.  So when you add the economic downturn to 

the disaffection from marriage, I think it’s serious but understandable.   

 

MS. SETMAYER:  Well, marriage is declined considerable anyway since the 

’60s and ’70s I think 17 percent overall, and particularly in minority communities.  Like 

this has always been a very fascinating dynamic how marriage has changed and the way 

people look at it now more as a contract versus a covenant or as something that’s a 

sacrament, which means before God – 

 

MS. ERBE:  But let me ask you this – but let me ask you this because your 

generation and younger even, they looked at older generations and said, “well, half of 

these people are divorced.  They wreck my home.  So I’m not going to bother.”  But that 

means no contract, no covenant beats one that – 

 

MS. SETMAYER:  I’ll tell you why, because we’ve become a very self-centered 

society.  Being in a relationship that committed as in marriage requires being a partner 

with someone else.  That actually means that you have to compromise.  And we are so 

self-centered that a lot of people feel like, “you know what, it’s a lot easier, I can just – if 

I live with this person, I can just move out if I don’t like it anymore.”  And I think that’s a 

very dangerous path to go down.  And this is concerning to me as I’m an unmarried 

woman.  I’m 35 years old.  And the statistics show that I’ll probably end up not getting 

married.  There’s – it’s – and I also think in the minority community – 

 

MS. ERBE:  Those data are way wrong, by the way.   

 

MS. SETMAYER:  Well, I mean – well, in this area, I don’t know.   

 



MS. MURPHY:  I got married at 36.   

 

MS. SETMAYER:  But yes, but people are pushing it back more and more.  I just 

went to Italy – 

 

MS. ERBE:  My best friend got married at 54.   

 

MS. SETMAYER:  – yes, but then you can’t have children.  I just went to Italy 

and one of the women there said – I went by myself.  And she said, “well, that’s 

wonderful, you girls, people in Italy – women don’t get married in their 20s anymore.  

They wait till they’re 35-40 years old, then they have kids.”  And I said, “well, I guess 

there’s the hope for me.”  (Laughter.)   

 

MS. ERBE:  By the way, I meant my best female friend.  I also have a best male 

friend.   

 

MS. MURPHY:  Well, I do want to say – I would like to put a little PS for 

younger women to say getting married is not only fun – I mean it’s great and I’m married 

– but also there is a financial security net also that you need to be aware – 

 

MS. ERBE:  And especially when they have kids.   

 

MS. MURPHY:  – especially when they have kids.  And there’re so many studies 

about children if they are raised in a single-parent household, versus a dual-parent 

household.  It’s just better for them if it’s possible.   

 

MS. ERBE:  It’s always economically better.  It’s always.   

 

DEL. NORTON:  It’s always and if people were not getting married and not 

having kids, I would be far less concerned, but – 

 

MS. MURPHY:  You’re right.   

 

DEL. NORTON:  – that is the problem.   

 

MS. SETMAYER:  And also there is something for women.  The financial – the 

reasons for getting married are different now.  Back it used to be you’re getting married 

because you wanted the man to be the provider, but now women are looking at men as 

being their partners.  It’s more about partnership because women are more economically 

free and independent than they used to be.  So now they look at it differently and they 

don’t – it’s difficult to find that man that’s going to be that partner as opposed to just the 

provider.   

 

MS. ERBE:  Exactly.  Behind the headlines, working moms.  In the last half 

century, the influx of women in the workplace has permanently changed workplace 

culture.  And for the last quarter century “Working Mother” Magazine has identified the 



top companies for women balancing career and family.  Carol Evans of Working Mother 

Media explains how the list has evolved over the years.   

 

(Begin video segment.)   

 

MS. CAROL EVANS:  We only launched with 30 companies in 1986 and 

gradually we moved up to 100 companies in the late ’90s.  The exciting thing is to see 

how much has changed.  There was no paid paternity benefits and that is one of our 

fastest growing areas, is paying dads a couple of weeks, two-three weeks to stay home 

with the baby and get that wonderful bond started between dad and the baby.   

 

MS. ERBE:  Leave for mothers has undergone its own set of changes as well.   

 

MS. EVANS:  What we have now is that all of the 100 best companies offer 

between six and 14 weeks of paid leave.  Now, companies – and let’s just stick with leave 

for a minute – the 100 best companies are offering pre-maternity leave, where you can 

take additional time to make sure you have a safe birth and phase back from maternity 

leave, so that you can come back part time and build your way back up to a full time 

schedule, so that you don’t go into that shock after having a baby and coming right back 

to work full time.   

 

So leave, medical leave – I mean maternity leave has been extended tremendously 

at the 100 best and is now an absolute standard.  You can’t get on this list without having 

very strong paid maternity benefits.   

 

MS. ERBE:  Good news for moms, 70 percent of whom now work, up from 25 

years ago, when fewer than two thirds of all mothers were in the workforce.  Companies 

on Working Mothers list also offer stress reduction and wellness programs.  And 99 

percent of the companies selected this year offer a range of child care services, including 

before and after school care and summer camp.  That’s a huge leap from 25 years ago, 

when just seven of the companies offered onsite child care.  But the 100 best companies 

are still the exception, rather than the rule.   

 

MS. EVANS:  Flexible work arrangements the year before was at 54 percent for 

all companies in the United States, 100 percent of Working Mothers best, of course, but 

54 percent for all companies.  And that dropped last year to 49 percent.  That’s a 

significant drop.  It’s the first time we’ve seen any drop in flexible work arrangements.  

And obviously we believe that it was because of the recession companies pulling back on 

what they might have felt – I don’t believe this is true – but they might have felt was 

something affecting productivity.  So a general pulling back in some areas, but 

interestingly the 100 best increased their commitment, adding new programs, developing 

new ways of creating deeper flexibility and deeper flex arrangements for their employees.   

 

MS. ERBE:  Evans doesn’t think the recession, which economists have officially 

declared over, will cause companies to regress in terms of family friendly work policies.   

 



MS. EVANS:  If you’re trying to hire and maintain talent at a high level, this is 

something that the companies really need to have and must offer to stay competitive.  

Other companies that are dealing with service workers, retailers, they may have different 

needs and you may – and especially if there’s not a lot of new jobs, you may see it 

pulling back.  But flexibility can be applied to any type of job, any type of industry, and 

any size company.  And it is, in some ways, a benefit that isn’t expensive because other 

than managing it, there’s no cost, dollar cost to flexible work arrangements.  So it’s more 

attitudinal and company culture.   

 

(End video segment.)   

 

MS. ERBE:  So Congresswoman Norton, spa benefits, de-stressing – pre and post 

workday day care, that’s pretty incredible, but that’s still a small slice of the richest 

companies in America.  And it’s not what the average hourly mom, hourly worker mom 

is making.  So is it going to get even worse for these women in the recession?  What is 

happening?  Tell us.   

 

DEL. NORTON:  I’m very – it’s very important because – exactly what I was 

going to say, not only are these Fortune 500 companies, but this is a small section of the 

female workforce.  There work – pitifully – if you want to know where women are, 

pitifully.  They work in that part of the economy where you can’t even get sick leave.  

And yes I’m pleased that these upscale women are very talented.  They’re trying to keep 

them.  They’re leading the way.  But we got to focus on the average woman and how she 

is being killed during this recession, the so-called “weary woman.”  She’s weary.  That’s 

a woman, by the way, that Democrats better focus on.   

 

MS. MURPHY:  Yes, I think there needs to be a significant cultural shift in this 

country that recognizes the reality of women, especially women with children, who if you 

can’t work a 60-hour week, yes you can get promoted in this company and – or in this job 

and yes, you will get a raise.  But I think that women are faced with their dual 

responsibilities and they just can’t do it all, but companies need to understand that you 

have children.  You can’t do it all.  We still value you and we’re going to promote you.  

And I think the number that’s most important about these Fortune 500 companies, 3 

percent of those companies have women at the top of those corporations.  And the reason 

that matters is because when women are in those leadership positions, I think they’ll 

make better decisions for other women, but also – 

 

MS. ERBE:  And they’ve lived it and they know it.   

 

MS. MURPHY:  – yes, but are those companies promoting women?  Are they 

making sure not only do you have daycare, but are you going to put them to be senior VP 

even if their kids are seven and six?   

 

MS. SETMAYER:  Well, I think that should be up to the individual private 

company.  I don’t think the government should come and force anyone to do that.   

 



MS. ERBE:  We’re not talking about that.   

 

MS. SETMAYER:  Well, I know, but – 

 

MS. ERBE:  Don’t be afraid of an issue that doesn’t exist.   

 

MS. SETMAYER:  – I’m putting that out there because there are people – there 

are people out there who think that that should be – how we should compel companies to 

do that I think is where we lose it, but companies recognizing the value of women and 

they’re adjusting and policies like these are indicative of that.   

 

MS. ERBE:  Kristen, quickly.  We’re about out of time.   

 

MS. SOLTIS:  Well, you’ve got, for instance, on the right it’s very pro-business, 

but also very pro-family.  And so going to your point, our company is going to 

voluntarily take the steps that they need to make sure that the most talented women out 

there have the opportunity to both thrive in this economy and have a family that thrives as 

well.  I hope they will. 

 

MS. ERBE:  All right.  That’s it for this edition of To the Contrary.  Next week, 

defining the role of the first lady.  Please join us on the web for “To the Contrary Extra.”  

Whether your views are in agreement or to the contrary, please join us next time. 

 

(END) 

 


