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BONNIE ERBE:  This week on To the Contrary, first, women and holiday 
spending sprees.  Then, a decision on female bishops by the Church of England.  Behind 
the headlines: the challenges for hourly wage earners.   

 
(Musical break.) 
 
MS. ERBE:  Hello.  I’m Bonnie Erbe.  Welcome to To the Contrary, a discussion 

of news and social trends from diverse perspectives.  Up first, holiday spending. 
 
Despite the continued threat of the so-called fiscal cliff, women are still planning 

to spend heavily on holiday shopping.  The National Retail Federation expects holiday 
sales to be close to $600 billion, up by more than 4 percent over last year.   

 
And a study by Research Now finds four out of five adults plan to spend the same 

or more this season.   
 
That study also found young women plan less and give less practical gifts during 

the holiday season than older women.  And young women are less likely to buy gifts on 
sale.  Among male shoppers, according to Mint.com, men spend about $50 more than 
women during the holidays.   

 
But no matter who is shelling out, shopping can be trouble for a family’s bottom 

line.  Almost half of adults say they spend more than they can afford during the holiday 
season. 

 
So Congresswoman Norton, with the economy still so fragile, is it smart for 

consumers to go out there and spend more than they did last year? 
 
DEL. ELEANOR HOLMES NORTON (D-CA):  Oh, sure, Bonnie.  Consumer 

demand has been the missing ingredient from this recovery.  This increase in consumer 
spending will speed recovery.  

 
HADLEY HEATH:  You know, we should expect a bump in consumer spending 

around the holidays like normal.  And there will probably be a dip in unemployment as 
people are temporarily employed in the retail industry.  But our economic problems are 
long term, and Santa Claus isn’t going to fix our economy. 

 
MARJORIE CLIFTON:  Any money that’s going into our economy is a good 

thing.  And, generally, we have to trust consumers and know that they are – this 
consumer enthusiasm translates into good things happening on the ground across the 
country. 

 



CRYSTAL WRIGHT:  I agree with what everybody said for a change.  But the 
holiday season, Bonnie, is always popular.  I mean, people start shopping earlier and 
earlier it seems.  And I think the fiscal cliff aside, whether you have more or less money 
in your wallet, I think Americans want to be happy.  They’re sick and tired of being sick 
and tired.   

 
And I think to the congresswoman’s point, consumer shopping and demand is 

inching up slowly but surely, and people are being able to refinance their homes.  They 
feel like, oh, you know, my wallet feels a little heavier.  I feel – and I just don’t think all 
this stuff about the fiscal cliff is going to deter shoppers.  I mean, this is the busiest time 
of the year, year end and year out for a reason. 

 
MS. ERBE:  Should women be more worried about the fiscal cliff?  You’re in 

Congress.  Does it look like it’s – we’re going to go off or are people a little more sane 
this year? 

 
DEL. NORTON:  I’m predicting we won’t go off.  First of all, there’s been an 

election and elections have consequences. 
 
MS. ERBE:  Yeah, but don’t the people who were voted out, particularly in the 

House, kind of want to go off the cliff now because they have nothing to lose? 
 
DEL. NORTON:  No, on the contrary.  We usually find that the people voted out 

get to come to their senses – (laughter) – because they’re not going to be here and nobody 
is going to vote for or against them.  And I’m depending on some of them who have been 
catering to the far right of their own party to think of themselves as more traditional 
Republicans and to help us stave off the fiscal cliff.  There’s a real will here, even though 
you hear the negotiating position of either side, if you’re in the Congress and you hear the 
way people are really talking, you can understand people do understand just how serious 
this is. 

 
MS. ERBE:  All right.  Now, with spending habits, young women – you agree 

with the Retail Federation that you all make silly shopping decisions? 
 
MS. HEATH:  I do think it’s true that young women tend to pay less attention to 

the long term, and so we do less planning and we end up buying goods, not at the sale 
price but at the regular price, even though there are going to be great opportunities to buy 
things on sale.   

 
An interesting analogy – actually, we’re talking about the fiscal cliff and the 

national budget.  We have a huge national debt.  And one of theories in terms of 
consumer spending is, yes, it’s great if people want to spend money, but they should only 
spend money that they have.  Piling on more personal debt and copying the way Congress 
has been budgeting, spending more than we have is not the right thing to do. 

 



MS. CLIFTON:  But when you look at female consumers, it’s really important to 
think about it, because women actually drive 75 percent of household purchases, 
especially married women – 90 percent of food buying, 55 percent of consumer 
electronics, which was a surprise to me.  And marketers are getting into this now.  
They’ve actually Frito-Lay just released an entire new line focused on reenergizing 
women buyers around chips, and popcorn, and traditionally male type things.   

 
DEL. NORTON:  Too bad. 
 
MS. CLIFTON:  I know.  It is too bad.  We’d rather other things.  But they’ve 

also caught on that women can drive general opinions.  We’re in social media.  And 
especially they call them the mommy bloggers are so active online, they really influence 
consumer buying patterns more than anyone else.  So it’s sort of exciting in terms of the 
women power to drive – 

 
MS. ERBE:  If, as you say – everything you say is accurate, women are – buy 90 

percent of this and 75 percent of consumer goods and what have you.  Why is it that men 
end up spending more each holiday season?   

 
MS. CLIFTON:  For the holidays maybe they’re more reckless with their 

spending.  I would say that women do in a lot of ways oversee the household spending in 
a different way.  And, you know, with a lot of men it’s maybe more the disposable – you 
know, doing the holiday shopping.   

 
I mean, this does point to another interesting thing.  The fact that women are 

buying 90 percent of the groceries and just sort of the distribution of household duties – I 
mean, women are still – even working women doing 80 percent of the home work, or the 
work at home, which speaks to a need I think – we’d love to see men going to the grocery 
store more doing more of that. 

 
MS. WRIGHT:  I think Marjorie is exactly right.  Whether you’re a stay-at-home 

mom or you’re a working mom, women are the ones who are really watching the bank 
accounts.  They’re clipping the coupons.  They’re saying, honey, this is what we need to 
send Jamie to soccer camp, this, that and the other.   

 
So I’m not surprised that women spend less during the holiday season because 

their eye, like most women – we were talking about this earlier.  Women see the long 
term, you know.  And I think men – their shopping habits are very reflective of 
sometimes their short-term panic.  It’s like, oh, my gosh.  You know, my father waits 
until Christmas Eve every year to go shopping for my mom and other last-minute gifts.  
So it’s no surprise they’re going to get caught up in the moment and spend more money.   

 
DEL. NORTON:  Well, women – to go to your point about debt – do not compare 

the country’s debt with family debt because women have been clamping down on the use 
of credit cards.  And now we begin to see an opening up and they are beginning to use 
their credit cards more.  This economy is 70 percent consumer spending so if you want it 



to go up, you’d better have people spending, to be sure, what they have, but spending or 
else you’re going to keep a slow recovery. 

 
MS. HEATH:  Maybe Congress should take a cue from those women on deficit 

reduction. 
 
MS. WRIGHT:  But the projections for spending – many people are projecting – 

while this holiday season is probably going to be great, it’s still going to be below where 
it was last year.  So there still is a hesitancy with the economy.   

 
MS. CLIFTON:  But the other thing is women, given the current election, we saw 

how women drove this election and the outcomes of the election.  And this election was 
about economics. 

 
MS. WRIGHT:  Along with minorities as well. 
 
MS. CLIFTON:  And so I think that that’s – right.  Exactly.  But, I mean, that 

speaks I think to who women and minorities trusted in terms of where we’re taking the 
economy. 

 
MS. HEATH:  Right.  But I think optimism only goes so far because we may see 

a lot of consumer spending this holiday season, but this Thanksgiving, a record number 
of people used food stamps to buy the food that they put on their holiday table.  So that’s 
a real problem.  Our economic problems are very deep.  

 
MS. ERBE:  I wonder – let me ask you this – because, let’s face it, the number of 

women who are heads of households and even out earning their husbands or partners is 
growing, but it’s still in most households the man is the primary bread winner.  Do men 
spend more because women charge to their husband’s credit cards what they’re buying 
for Christmas?  Is that a possibility? 

 
MS. WRIGHT:  I don’t think so.  I mean, I don’t have data to support that, but I 

don’t necessarily think that women are, I mean, spending more overall than men and like 
hiding credit – yeah.  There’s a little bit of that goes on in marriages, I think, hiding from 
your spouse. 

 
MS. ERBE:  Well, not so much hiding, just using – but the man is still –  
 
DEL. NORTON:  Look, women look for sales.  Men buy the kinds of things 

women want.  They tend to cost more and they go in and they just purchase the first thing 
going.  I’m not sure that that many – consider how many single women there are in the 
first place.  I’m not sure that husbands and wives have as many shared cards as they used 
to. 

 



MS. ERBE:  Interesting.  Let us know what you think about it.  Please follow me 
on Twitter @BonnieErbe or #tothecontrary.  From women shopping to women in the 
clergy. 

 
The Church of England has voted down ordaining women bishops.  Three houses 

or councils in the church voted on a proposal to ordain women.  The House of Bishops 
and the House of Clergy supported the proposal, but the House of Laity said no.  Those in 
favor wanted the church to set an example of overcoming differences and treating women 
equally.  Those against said the concept of female bishops could not go hand in hand with 
Scripture.  The Church of England ordained its first female priest 18 years ago, but the 
issue has continued to divide the church. 

 
So why is it, Hadley, that we saw the bishops and the priests in favor of women 

bishops?  The laity were the ones who didn’t want women ordained as bishops.  What’s 
going on there? 

 
MS. HEATH:  Right.  That’s an interesting democratic element they have in the 

Church of England.  Of course, they needed two-thirds of a majority for this to pass.  And 
it was close.  So I bet if they take this vote again in 10 years, I bet the laity changes their 
minds enough or, you know, what may happen, the church may split and people may vote 
with their feet in terms of, you know, creating a new denomination. 

 
DEL. NORTON:  I don’t think so.  I don’t think so.  The Anglican Church, like 

the Episcopal Church here, is one of the most progressive in the world.  And you see that 
the priests and the bishops are leading, trying to lead the laity.  And this barely lost.  And 
they are leading the laity.  I think the reason the church I don’t think will split over this is 
I think one of the reasons some people were reluctant in the laity to go further is precisely 
to avoid a split because this bishop would have to preside over congregations that did not 
accept his authority –  

 
MS. ERBE:  Her authority. 
 
DEL. NORTON:  Sorry.  “Her” is really right there.  And they want to get to the 

point where there is – these are Christians after all – where there’s more agreements 
within the church.  And even though I’m very much for it, I’m very much with the priests 
this time and the bishops, I must say I understand and appreciate what they were about. 

 
MS. CLIFTON:  But I think this is speaking to a broader that we’re seeing, and 

especially with the Catholic faith, this how do we involve women more in leadership in 
the church.  And, you know, as we saw – again, saw in the election –  

 
MS. ERBE:  Wait.  I’m confused.  Do you see it in the –  
 
DEL. NORTON:  See it in the Catholic Church. 
 
MS. CLIFTON:  No, no, no.  We want to see it. 



 
MS. ERBE:  Oh, want to see it.   
 
MS. CLIFTON:  Absolutely.  There is a divide and a movement between 

traditionalists and progressives within the Episcopalian and Anglican Church as well as 
in the Catholic Church.  And, you know, right now there’s a membership problem with a 
lot of these traditional churches and it’s how do we retain members and people that are 
supportive of the changing trends in demographics, you also have to look at women 
traditionally in households drive the faith background, how the children are raised, where 
the family goes.  So if we’re not acknowledging the challenges of having representation I 
think of women in clergy, and politics, and all matters, then I don’t think it accurately 
represents the broader population. 

 
MS. WRIGHT:  But I do – I agree with what the congresswoman has said in that 

the Anglican Church is struggling with consensus.  And that’s what you want in a church 
body.  And I think the laity is saying we’re not quite there yet and this is a democratic 
process.  And, at the same time, let’s not forget 18 years ago, the Anglican Church 
admitted women as priests.  So they are making progress.   

 
I mean, I’m an Episcopalian.  I think of the church that I belong to in Richmond, 

when I go home to visit my parents, we’ve had a series of great female priests within the 
church.  Now, we have a lot of traditionalists in the congregation.   

 
So I think it’s the same kind of dialogue that we’re having on gay marriage, if you 

will.  And I think I’d rather see consensus be the rule of the day.  And I think the 
Anglican Church is doing it the right way.  The bishops and priests, or the clergy, 
whatever you want to call them, didn’t get the outcome they wanted but they said, hey, 
there’s going to be another day.  But I’m for consensus building, especially in faith. 

 
MS. ERBE:  But explain this to me as neither a Catholic nor an Episcopal, why is 

it that the Catholic Church’s teachings about women as priests are that Jesus was not – 
Jesus was a man and all the priests and the church hierarchy have to be men for the same 
reason.  However, in the Episcopal Church, they’ve said, okay.  Women can be priests.  
They just can’t be bishops.  What’s the difference in philosophy there? 

 
MS. WRIGHT:  Right.  Well, I’m going to give you the Crystal version of how I 

interpret that.  I’m an Episcopalian, and I shopped around when I became a young adult 
for the church that I felt.  I was raised – in the Baptist faith as well as the Episcopalian 
faith.   

 
The Roman-Catholics have a right to – that’s their process and this is the church, 

this is the rules.  I think we’ve talked about this in the past on the show.  And to Hadley’s 
point, we as members of a congregation can use our feet.  Our feet can do the talking.  So 
if you don’t like the way the Catholic Church is set up, you know the deal.  And I think 
that if the Catholic Church wants to evolve, they will.  If they don’t, I’m going to go 
other places for my faith.   



 
I feel at home in the Episcopal Church.  I don’t always like what they do.  There 

is a fractured movement within the church.  I mean, as I mentioned earlier, you have 
some of us who would like a more conformist kind of liturgy and others who want a little 
more let’s go loosey-goosey with the Scripture.  I’m not for that.  But, you know, 
harmony – I think consensus will rule the day.   

 
MS. CLIFTON:  But I think as you see within the Catholic Church and the 

Episcopalian Church, it’s all about the interpretation of and justification of.  And I would 
say, as you said, people move with the feet.  The churches that are doing this are having 
membership problems.  The Catholic Church has a membership problem.  Sects of the 
Episcopalian and Anglican Churches are also having a membership problem.   

 
And, you know, and right now – and, interestingly, I think the clergy voting for a 

woman bishop speaks to the power that women actually do have in running the church 
and how important they are.  I mean, you’re seeing a lot of Catholic nuns talking about – 
I mean, being a Catholic, I understand.  Women are a critical part of the leadership of the 
church and need that visible and decision-making role. 

 
MS. ERBE:  All right.  Behind the headlines: some 75 million U.S. workers are 

paid by the air.  Just more than half of them are women.  “Working Mother Magazine’s” 
Carol Evans says hourly work is where the jobs are, especially for women. 

 
(Begin video segment.) 
 
CAROL EVANS [President, Working Mother Group]:  The jobs for hourly 

workers used to be truck driving and manufacturing and assembly, but now, the hourly 
employees are very much geared towards service work, call centers, retail workers, 
hospitality, restaurants.  A lot of these traditionally have been held by women. 

 
MS. ERBE:  Hourly work offers women, especially mothers, a good way to 

remain in or reenter the workforce. 
 
MS. EVANS:  When you’re an hourly worker, you do have more ability to work 

part time.  Part-time professional work is the Holy Grail of working mothers and it’s very 
hard to come by.  So if you want to just work a little bit, or get your hand back in, or 
work during a certain part of the year, that is something that hourly employment can 
afford you. 

 
MS. ERBE:  But Evans says most hourly wage earners don’t receive the same 

benefits as salaried workers and they face challenges, such as unpredictable schedules. 
 
MS. EVANS:  Of course, in some ways, it’s more difficult because while these 

best companies for hourly workers are working very hard to create flexible work 
arrangements and childcare arrangements, it’s much more common to have flexible work 
and childcare arrangements in a professional position.  So there’s tradeoffs.  But if you’re 



trying to get back into the workforce and you want to get some experience under your 
belt, then, yes, there can be advantages.   

 
MS. ERBE:  “Working Mother” has its list of the dozen best companies for 

hourly workers.  An average of 83 percent of their workers are non-exempt, or hourly.  
Evans says these companies are role models. 

 
MS. EVANS:  They have childcare resource and referral.  They have wonderful 

safety nets for people during the recession.  They have mortgage advice and financial 
advice.  And they even have some refinance available for their employees.  So they’re 
trying to build a safety net as well as an advancement path for their hourly workers. 

 
MS. ERBE:  These companies also demonstrate how focusing on hourly 

employees benefits employee and employer.   
 
MS. EVANS:  They are creating their own next generation of managers and 

executives in the hourly ranks.  They get a very loyal workforce, because if you train 
someone and show them a career path, you know, within your own company, that builds 
loyalty.   

 
MS. ERBE:  With a significant growth in low-wage hourly jobs, employers must 

focus on increasing productivity.  Training and promoting hourly wage workers is 
critical. 

 
MS. EVANS:  So these companies are training their employers while they’re 

being paid, not just in skills, job-related skills, but also in life skills.  That allows them to 
advance.  When a person who has been an hourly worker advances, they really 
understand the needs of hourly workers.  So you get a better manager, a better employer-
employee, and a more engaged employee.  So it benefits everyone all the way around. 

 
(End video segment.) 
 
MS. ERBE:  So, Marjorie, this transition, what I’ve been calling now for about 10 

years to a freelance economy, really, where you’re paid by the hour, more and more 
people, particularly women, the wages are frequently just above minimum wage, which 
isn’t that great, no benefits, no childcare, no this, no that.  Is this a good development for 
women or a bad one? 

 
MS. CLIFTON:  It is an entry point, you know, when women are trying to get 

back into a lot of the jobs, but it does raise important points that you just did, which are it 
doesn’t have the benefits.  It doesn’t offer the childcare.  And so it does create a lot of 
challenges.   

 
And I think the fact that, you know, they know that 11 percentage points, women 

who see their careers, or they see even their hourly jobs as careers, invest 11 percentage 



points more into any job they’re doing.  So what that says is that in general people want 
to see a long-term goal.  They want to see a career.  They want to see a path.   

 
And so I would say no because what it doesn’t give women is that critical health 

care, the childcare.  It means a lot of times they’re making less money than they could 
otherwise.  And I think what employees are starting to recognize and need to recognize is 
that investing in your employees and their ability to balance their home life and their 
work life results in better, stronger, lasting employees.  And, on average, 79 percent of 
employees, men and women, would take a job that pays less to have a happy work 
environment and an environment that supports their work-life balance. 

 
MS. WRIGHT:  Well, I’m going to disagree with you a little bit.  I think –  
 
MS. CLIFTON:  Finally.  (Laughter.) 
 
MS. WRIGHT:  All this harmony today.  I’ve got to break that.  But Wal-Mart, 

Target, Best Buy I think about a lot of the large retailers – Hilton – they’re doing really 
great things with flexible working hours and they’re giving women the ability to – you 
know, I was reading about one woman who was able to go to nursing school while she 
was at Target.  And then she liked her job at Target so much, she advanced through the 
ranks of Target to have an executive position.   

 
And I think that more and more, you have small businesses and giant retailers 

realizing that every time they lose an hourly worker, it costs between 30 percent and 75 
percent of that person’s yearly salary to replace them.  And we know that when workers 
are happy, productivity – and they’re engaged – their productivity jumps by 20 percent.   

 
So what we’re seeing more and more is people – letting people like me – I’m a 

consultant.  I work from home for the most part.  But we’re seeing large companies allow 
women to share jobs and also work from home part of the week.   

 
So I think that there’s a lot of positive things going on.  And I know that Wal-

Mart, for example, will only promote people from within.  So if you want to rise to the 
ranks of a store manager or to be an executive, I think this is something that should be 
applauded. 

 
(Cross talk.) 
 
MS. ERBE:  Wal-Mart in particular is being protested against by workers who are 

not happy at all.   
 
MS. WRIGHT:  That is correct.  But we’re talking about making a path for hourly 

workers to see above the hourly highway, if you will, upward.  And I think the companies 
are doing a lot of things for moms. 

 



DEL. NORTON:  That’s good.  And that’s good.  Not only is that good, but 
today, of course, is a treasure trove of employees down there because so many college 
graduates and others couldn’t get jobs.   

 
But I want to make an important distinction between the jobs you were talking 

about as a consultant, as an attorney – those hourly workers and the average hourly 
worker tends more to be near the minimum wage.  And most people want to be a salaried 
worker.  And those jobs also could have an often now have flexible hours.  So what’s to 
confine it to hourly workers? 

 
MS. ERBE:  But, congresswoman, it’s not that often.  I mean, if you look at the 

data, the professional jobs with the benefits, very few of them are part time.  And it’s still 
mainly, essentially exploiting unskilled workers, paying them very low wages, no 
benefits, and getting –  

 
DEL. NORTON:  If there is no – and I agree.  I hate the Wal-Mart example, but I 

concede it.  If there is a career path up and it is not your way to make a living for very 
long, for a woman, for a short period of time, it can matter. 

 
MS. HEATH:  The ultimate flexibility in working is owning your own business, 

right?  And I want to see our economy get stronger, specifically so that women can – you 
don’t have to have a college degree to start your own business or to own your own 
enterprise, own your own work.  That’s part of the American dream in many ways.  And 
what we have right now is a start-up crisis.  We’re actually seeing fewer and fewer jobs 
created by new companies.  And that is troublesome. 

 
MS. CLIFTON:  But, interestingly, more women are starting companies than men 

across the –  
 
(Cross talk.) 
 
DEL. NORTON:  But, you know, it would not be lovely – what is needed to start 

up a business is capital or your credit card.  And most women don’t have that. 
 
(Cross talk.) 
 
MS. CLIFTON:  But I think this speaks to a larger trend that needs to be 

addressed and that is that companies across the board need to embrace policies that are 
inclusive, meaning that they engage women and they also engage diversity, which also 
means acknowledging the changing culture of families and the need to address issues of 
childcare in order to address workplace flexibility. 

 
MS. WRIGHT:  But as I mentioned, they’re doing that.  Many of these companies 

– and let’s not imply that just because somebody is an hourly wage earner, they’re not 
getting benefits, because there are employers who, if you work over 30 hours and you’re 
working fulltime, you do have access – don’t imply that Target and other big retailers are 



not giving hourly workers access to – like Whole Foods, for example – access to 401k, 
access to health care. 

 
MS. ERBE:  But wait a second.  If you compare jobs in America right after World 

War II to jobs today, one reason why we have this huge push for government-funded 
health care, and – you know –  

 
MS. WRIGHT:  I didn’t push on that. 
 
MS. ERBE:  I know you did but the point is that the companies are doing it less 

and less.  And so the burden is being put on the taxpayers.   
 
That’s it for this edition of To the Contrary.  Please follow me on Twitter 

@BonnieErbe and #tothecontrary.  And check our website, pbs.org/ttc, where the 
discussion continues.  And whether you agree or think to the contrary, please join us next 
time. 

 
(END) 
 


